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“Here is a plan that is going to make history. 
Profits belong to the jewelers who are willing to 
take their share. The stage is set for a plan that is 
going to make silver-selling history. Fall effort 
well tell!” 
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are Tacts Worth 
Money to You! 


at day soon, the Gorham salesman may drop 
into your store and open a portfolio which he 
is carrying. Within its covers are revealed facts 
about selling silver ... facts worth money to you. 





LORIE ON, TERIOR 3 ATE 


Here you may read the absorbing story of a 
sound, profitable advertising idea that has been 
adopted by jewelers from coast to coast. Here you 
can learn what these men have discovered. | 
| 
' 


For this year 294 successful jewelers have used 
...completely or in part... this simple, successful 
plan outlined here. This fall even more progressive 
jewelers will enter this open door to greater profits. 





The Kino Axsert, a widely advertised pattern Never in the silver industry has there been such 
in Gorham Sterling. The portfolio gives inside : . ’ 
information dealing with past, present and a far-reaching plan by which a jeweler can share 
future facts about this and other } i 
Gorham Sterling patterns with a manufacturer in the results . . . the profits, 


which advertising can produce. 


; Would you like to learn the facts revealed in 
2 this message? Would you like to know them soon? 
Send the coupon! 
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-THE GORHAM COMPANY || BRseaicors™ 
Providence, R. I. : 
Sales Agents for GORHAM MANUFACTURING COMPANY Gualenen: Meneses chet om intiamed of Oe 
story within the new Gorham portfolio, as soon 
as possible. 
Gorham -Whiting Division, Providence, R. I. a 

Kerr Division, Providence, R. I. Durgin Division, Concord, N. H. Pere 
City State 

“America’s Leading Silversmiths for over 90 Years” oll 




















The Jewelers’ Circular, Published weekly and copyrighted, 1929, by the Jewelers Publishing Corp., 239 West 39th Street, New York. Entered 
as second class matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. Subscription, $4 per year in U. S. 
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NEW YORK OFFICE: 
15 Maiden Lane 





R. WOOD WAY 


Profit is more than the difference 
between your buying price and 
your selling price. Your invest- 
ment in stock; the speed of your 
turnover; your volume of sales 
and the reputation of your store 
for smartness and value—all de- 
termine your profit. That is why 
jewelers who run their stocks by 
the Wood plan make _ bigger 
profits. Wood service enables 
you to carry smaller stocks that 
sell faster because of their new 
and wanted designs. And the 
low prices at which Wood mer- 
chandise enables you to sell 
profitably build a value-reputa- 
tion for your store. 


MP-705 


PLANT: BROOKLYN, N. Y. 


CIRCULAR 





IS THE PATH TO PROFITS 


A 10% Tridium Platinum Mount- 
ing at a Price Unprecedented! A 
striking instance of the Wood 
plan giving you business-getting 
values! 


J. R. WOOD & SONS 


CHICAGO OFFICE: 
29 E. Madison St. 
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Head of Apollo from the 
Boracco (ollection, 5 A.D. 
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O much silverware offers but one appeal—a pretty 
pattern. The Apollo series offers three real ad- 
vantages, each a sales stimulant of proven value. 


First, triple plating at the three points of greatest 
wear. Second, a burnished finish assuring greater and 


longer wearing luster. 


than ornateness. 


Third, simple beauty rather 


The Apollo pattern together with the other popu- 
lar patterns, Webster, Adonis, Jefferson and the new 
and lovely Mayflower, present to you a five way oppor- 
tunity to increase both sales totals and satisfied cus- 


tomers. 


Simeon L. & George H. ROGERS Company 


HARTFORD, CONN. 


Sales Branches: 
New York, 22 W. 48th St. 
Cuicaco, 109 N. Wabash Ave. 
PHILADELPHIA, 722 Chestnut St. 











WALLINGFORD, CONN. 


Sales Branches: 
Boston, 373 Washington St. 
San Francisco, 150 Post St. 
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ANNOUNCEMENT 


HERPERS BROS.—BAKER & CO., INC. 


E wish to inform you that we have sold to Baker & Co., 

Inc., the good will, machinery and metal stocks of our 
company and that they will continue to serve your interests 
as we have in the past. All transactions up to August 1, 1929, 
are for our account and payments therefor are to be made 
to us. Beginning Thursday, August 1, 1929, all transac- 
tions will be for account of Baker & Co., Inc., 54 Austin 
St., Newark, N. J., and will be payable to them. We thank 
you kindly for your past favors and bespeak for Baker & 
Co., Inc., a continuance of your valued patronage. 


Very truly yours, 
HERPERS BROTHERS 


FACTORY AND MAIN OFFICE. .18 CRAWFORD ST., NEWARK, N. J. 
NEW YORK GOPPICE. . aie. hoes css ces. ss. 30 MAIDEN LANE 








WE wish to inform you that we have purchased the good 

will, machinery and metal stocks of Herpers Brothers, 
and we intend to conduct this business from and after 
August 1, 1929, in conjunction with our Settings and Find- 
ings Department. We have taken into our organization 
Messrs. Ferdinand J. and Henry F. Herpers, together with 
their former employees, to assist us in carrying on this new 
branch of our business. We trust that we may not alone 
retain your good will, but hope to extend it in the future. 


Very truly yours, 


BAKER & CO., INC. 


FACTORY AND MAIN OFFICE..... 54 AUSTIN ST., NEWARK, N. J. 
30 CHURCH ST., NEW YORK 
5 SO. WABASH AVE., CHICAGO 
760 MARKET ST., SAN FRANCISCO 


BRANCH OFFICES 
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YOU CAN GIVE 
THESE CHAINS 


ROUGH WEAR 
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They Stand J 


Slenderness, grace and strength are features which make 
Forstner Chains appeal to men everywhere. Their strength 
is a natural strength. We start with tough, stout base 
metal. We finish with precious metal which is burnished 
for hardness. Thus every link gives heavy, long, smile- 
producing wear. Forstner Chains are made in Waldemar, 
Dickens, Vest, Belt and Sport models and sold under the 
trademarks as shown below. 


Sold Through Wholesalers Only 


FORSTNER CHAINS. 


Forstner Chain Corporation, Irvington, New Jersey 
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& 
ae new KREISLER 


interpretations of superb 
watch craftsmanship — 
the platinum-diamond 
baguette and the dia- 
mond-paved watch are 
decidedly individual... 
The adjustable platinum 
mesh cords add to their 


marked distinction. 


- 


JACQUES KREISLER G COMPANY 
36 WEST 47°STREET - NEW YORK 
55 £. WASHINGTON STREET, CHICAGO 
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Set # 101 ~Rose, 
Green, White and 
Black Enamel 


SOLD 
EXCLUSIVELY 
THROUGH the WHOLESALE 
TRADE 














HLGIN AMERICAN 


a ge / a 
‘“Jactory ana Nain Office abt 
New York Chicago Cincinnati 
90 West 47th. St__ 35 Wacker Drive 4]4 Walnut St. 
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New, 
El 


Elgin Umericaw 
craftsmen have created 
this dhlendid tet ~ 
exactly adajted for 
the demandéd of the 
day. OAuthoritatively 
correct ~distinctively 
beautiful. Your fines 
Jentiment will find 
exwVedsion tn the’ 
IEILGIN IPIRINCIE SS. 
Subperlatively designed 


wrth exquisite contvast- ____- 


ing enamels. «= 
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ORDER NOW, 
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PIANUFACTURING CO. 


6lgin , Illinois, U.S... 


Toronto 
17 King St.& 





London 
65 Holborn Viaduct 
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POWERS & MAYER, Inc., 58 West 40th St., New York 


House of Choice Diamond Jewels bangs ] 
Special-Order Work AMSTERDAM 
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In keeping with the modern mode for color, these artistically carved coral 
necklaces by Keller are offered in 14k green gold to retail from $75.00 to 
$100.00 each. 


Coral bracelets and earrings to match ensemble to retail from $50.00 to $75.00 each. 





RRS. sts Se Rags aden od eS 


CHAS. KELLER & C0. 


ZO WEST 47 ST.NY © 


RS ETS IR i See RS 
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See the Providence Stock modern 
wateh bracelets . . They are the fast- 
selling popular - priced line you are 


looking for . ++ Shown in many displays at the 
Chicago Jewelry Show wv www especially at Booth 14 


7 














58602/7 “Picot Edge” Pat. 1,503,445 





620/7 


Send for copy of 
cataload showing 
more of our de 
signs 








CS 820/75 *““Moderne Beauty” Pat. 74,513 





FF 63/7 “*Fold-On” Pat. Pend. 





KFF 63/7 “Fold-On”’ Pat. Pend. 


isk your wholesaler to show wou this line. If ne cannot, iet 
us send you the name of one who can. 


Providence Stock Co. =; 


Pat. Pend. 
KF} 69/12 100 Stewart St. 
Providence, R. |. 


Z” CHICAGO—1209 Heyworth Bldg. 
NEW YORK—12 John St. 








Side view of closed ‘‘Fold-On” 
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For Your $100 Customer 
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These wonderful pendants are set with the 
brightest, snappiest diamonds imaginable. 


They are platinum covered on 14K white 
gold, and are very remarkable values, to sell for 
$100.00 with an excellent profit for yourself. 


We have dozens of equally attractive pend- 
ants to sell for $25.00 upwards. 
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NEWARK, N.cl. 
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Nor ONLY 


ARE THESE WATCHES NEW 


ee 


Pevrs a house less jeal- 
ous of its reputation would 
have made the Monogram Watch 
less fine in quality. It might have 
been figured that the Monogram 
idea would sell the watch, quality 
regardless, and advantage taken 
of the profit possibility such an 
opportunity offered. 


But typical of all Bedford watches 
the Monogram Watch is a splen- 
did timepiece. It is a watch the 
finest jeweler can sell. It is a 
watch the most exacting customer 
can buy without the slightest 
fear of trouble or disappointment. 
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Monogram Watches are the only watches 
in which the wearer's initials form a part of 
the case design. Any set of initials can be 
instantly inserted in any model. Monogram 
movements are of Bedford make, guaran- 
teed accurate. Cases are of Dominant 
Quality with colorful enamel tracery. These 
watches with 6 jewel movements retail at 
$18.50 and $20.50 and allow you over 100% 
markup. With each assortment of 8 watches 
you receive free a set of 50 initials, jewel- 
er's cement and full instructions; the win- 
dow display and newspaper mats pictured 
at left; “give away” folders for your trade, 
and electros of watches. 


MONOGRAM 


WATCH 


by BEDFORD 


BEDFORD WATCH CO., Inc. 


116 NASSAU STREET - - NEW YORK 
55 EAST WASHINGTON STRELT - ~ CHICAGO 








Licensed under 
Monocraft Patent 
1689619 
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When they tell you 
“It’s Nationally Advertised” 


Ss how much of that advertising reaches your community. 


Every dealer knows that many articles supported by advertising in 
national publications—as far as his territory is concerned, are not 
moved by that advertising. He knows that only advertising which is 
concentrated in his territory cancreate a demand for goods sold by him. 


Every dealer should know that there is one publication that blankets 
nationally and concentrates locally—that reaches a large percentage 
of all the families in the best trading areas. When merchandise is 
supported by a campaign in The American Weekly, you can expect 
that merchandise to move. And it will. 


This same publication—The American Weekly—reaches more than 
5,600,000 families in the best retail districts of the country. 


What Is The American Weekly? 





The American Weekly is the maga- 
zine distributed through the seventeen 
great Hearst Sunday newspapers from 
seventeen principal American cities.* 
It concentrates and dominates in 485 
of America’s 785 towns and cities of 
10,000 population and over. 


—In each of 153 cities it reaches one 
out of every two families. 


—In 119 more cities, it reaches 40 to 





© 1929 by American Weekly, Inc. 








—_In an additional 108 cities, it reaches 


30 to 40%. 


—In another 105 cities, it reaches 20 to 


30%. 
—but that’s not all. Nearly 2,000,000 


additional families in thousands of 
other communities regularly buy 
The American Weekly—making the 
unprecedented national total of 


5,646,898 families who read The 


50%. American Weekly. 
A 
Pe 
ff 
Pa 
ai 
‘ rs 
ri 
Greatest Fa 
* Albany Circulation aN The 
Atlanta inthe World 90” Ammavions Weekly 
Baltimore a an 4) 9 East 40th Street 
Boston - rau New York City 
Chicago P 
Detroit Main Office: 9 East 40TH Street, New * «Kk City ow Please send me a copy of the 
Los Angeles 6 American Weekly and a state- 
Milwaukee wv ment of its circulation in my 
Jew York >» rading te , 
lage BRANCH OFFICES: ~S' trading territory. 
Pittsburgh Wrigley Bldg., Chicago ten 
Rochester 5 Winthrop Square, Boston F Name 
San Antonio 753 Bonnie Brae, Los Angeles il 
San Francisco 222 Monadnock Bldg., San Francisco a Address 
Seattle 1138 Hanna Bldg., Cleveland Pal ‘ = 
Syracuse 101 Marietta Street, Atlanta ; YZ 
Washington 12-231 General Motors Bldg., Detroit r. Town State 
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New York Distributors 





OF 


Hadley Watch Attachments 








Cross & Beguelin 


WHOLESALE JEWELERS 


Watch Materials and Jewelers’ Supplies 


15-17-19 Maiden Lane, New York 


Conover & Quayle, Inc. 


WATCH MATERIALS 


JEWELERS’ FINDINGS 
TOOLS—SUPPLIES 


2 Maiden Lane New York 




















Lieberman Bros. 


WATCHMAKERS’ & 
JEWELERS’ SUPPLIES 


Watches, Clocks, Genuine Materials, 
Tools, Boxes 


64-66 NASSAU STREET 
NEW YORK 


M. J. Schuster 


WHOLESALE JEWELER 


9-11-13 Maiden Lane New York 
Tel. Cortlandt 7842 
DIAMONDS RINGS 


We endeavor to ship all orders the same 
day received. 


BIS RUE QUELLEN, ANTWERP 




















Buhl, Peer & Keefe 


Importers and Jobbers of 
Fine Watch Materials 
TOOLS, FINDINGS AND SUPPLIES 


35-39 Maiden Lane New York 





i 





Phillip Sloves 


New York 


Importer and Jobber in 


35 Maiden Lane 


WATCHMAKERS’ TOOLS, 
MATERIALS 


Jewelers’ Supplies and Jewelry Boxes 
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MILANESE 
Soldered Edge Mesh Attachment 
for Women. 
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Why Retail Jewelers should 
Feature Hadley Merchandise 


The Hadley Policy of Distribution protects the 
Legitimate Retail Jeweler 


Because 
The Hadley Company 


--Does not sell Department Stores 
--Does not sell Retail Chain Stores 
--Does not sell Mail Order Catalogue Houses 


--Does not sell Wholesalers whose catalogues 
or advertising matter solicit orders from individuals or from 
Purchasing Agents of Industrial Plants. 


Other policies of the Hadley Company are rigidly 
enforced for the protection of the Retail Jeweler 


The Hadley Policy of Price Maintenance protects all legitimate 
dealers and if intrinsic worth and construction are considered, 
the established price is rarely higher than that asked for any 
similar competitive item. 





To Retail Jewelers 
Hadley Attachments are marketed through a limited 
list of Wholesale Distributors 
When ordering for direct shipment, 


be sure to mention several Wholesalers through whom order should be billed, named in 
order of preference. This will avoid delay, for should you name a wholesaler not on our List, 
we shall be obliged to forward through our wholesale distributor 
nearest to your place of business. 


The Hadley Company 
Makers of Wrist Watch Attachments Exclusively since 1912 


Dexter, Ford and Hanover Streets 
Providence, Rhode Island 





New York 
20 West 47th Street 


Chicago 
31 North State Street 


a Los Angeles 
& 45 Ei es <a ba | = ee oe Title Guarantee Bldg. 


Rag By RES, A ee vo 3 London 


Surbiton Surrey 


—— 








Trade Mark 


CORN WALL for Men 


Patent Pending 


The finest of all mesh attachments. Soldered ends. Engine turned (not die struck ) 
top on safety clasp Size adjustment by moving spring bar in clasp. 


Gold Filled 1/10 14 Karat 


White, Green or Yellow 


$8.00 Each (List) 


Keystone Discount 


Order by Item Number 
Standard End Sizes Special End Sizes (to Order) 
14 inch Standard Length 7190 % inch Standard Length 7191 Consumer Price 


54 inch Standard Length 7192 4 inch Standard Length 7193 
34 inch Standard Length 7194 84 inch Standard Length 7195 $8.00 Each (Net) 
¥g inch Standard Length 7196 Any other odd size 

not over % inch. 

Standard Length is 55% inches. Adjustable 5/16” longer or 5/16” shorter 
Special Lengths may be had in multiples of 1/2” Jonger or shorter. 

Specify by writing +1/2 or —1/2, or + 1 or —1 after item number. 
Extra charge is made for Solid Gold Cornwalls when longer than standard 
and allowance made when shorter than Standard. 

No extra Charge is made for special lengths in Gold Filled Cornwalls 


Solid Gold Cornwalls——— 


18 Karat Solid Gold $62.00 Each (List) Consumer 
14 Karat Solid Gold $44.00 Each (List) Price 
10 Karat Solid Gold $33.00 Each (List) Optional 


Keystone Discount 























Specify Quality and Color Required 


Trade Mark 


DEVONSHIRE for Women 


Patent Pending 
Finest soldered edge mesh, soldered fittings, adjustable folding clasp. 


Gold Filled 1/10 14 Karat 


White, Green or Yellow 


$6.00 Each (List) 


Keystone Discount 


Order by Item Number 


54 inch Straight 7397 54 inch Curved Consumer Price 
¥4 inch Straight 7395 lg inch Curved 

¥ inch Straight 7393 % inch Curved $6.00 Each (Net) 
3g inch Straight 7391 3¢ inch Curved 














Specify Color Required 
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Soldered Edge Mesh Attachments for Women 


Ribbon-like Mesh—Easy and perfect size adjustment. 
The attachments illustrated below combine strength with feminine grace and beauty, appealing to the most 
fastidious. Designed and built to be the superior of all similar attachments 





MILANESE 
Gold Filled 1/10 14 Karat 


White, Green or Yellow 

















$6. 00 Each (List) Consumer Price 
Keystone Discount $6.00 Each (Net) 
Order by Item Number 
5g inch Straight 705 ¥% inch Straight 702 5% inch Curved 725 lg inch Curved 722 
4 inch Straight 704 3g inch Straight 706 lg inch Curved 724 4g inch Curved 726 























Trade Mark 
VIENESE 18 Karat Solid Gold White only 
$33.00 Each (List) Consumer Price 
Keystone Discount Optional 
Order by Item Number 
°g inch Straight 755 4% inch Straight 752 54 inch Curved 775 lg inch Curved 772 
l4 inch Straight 754 34 inch Straight 756 14 inch Curved 774 3g inch Curved 776 

















Trade Mark 
VENETIAN 14 Karat Solid Gold White, Green or Yellow 
$20.70 Each (List) Consumer Price 
Keystone Discount O stone 
Order by Item Number ’ 
Yg inch Straight 745 1% inch Straight 742 5g inch Curved 765 lg inch Curved 762 
l4 inch Straight 744 34 inch Straight 746 4 inch Curved 764 }g inch Curved 766 





Trade Mark 


FLORENCIAN 10 Karat Solid Gold— White, Green or Yellow 





$18.00 Each (List) 











Keystone Discount Consumer Price 
Order by Item Number Optional 
5g inch Straight 715 % inch Straight 712 5g inch Curved 735 4% inch Curved 732 
l4 inch Straight 714 34 inch Straight 716 l4 inch Curved 734 34 inch Curved 736 


Specify Color Required 
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A New Attachment for Men 


Distinctly Masculine — The Master of them all 







Trade Mark 


MASTERFOLD 


Patent Pending 






Adjustable to wrist size by releasing spring bar in Clasp. 
Adjustable 5/16” longer or shorter 


Flexible — Thin — Made of Wire — No Raw Edges. 
Worthy of use with the finest Watch 


Gold Filled 1/10 14 Karat 
$ | 2.00 Each ( List) Consumer Price 











































Keystone Discount $ 1 2.60 Each (Net) 
Order by Item Number ; 
White, Green or Yellow Two Color Combinations : 
A All One Color Predominating White with Green 
i White available Butler or Polished 5/8 inch 7602 d 
i 5/8 inch 7662 3/4 inch 7604 4 
3/4 inch 7664 7/8inch 7606 P 
7/8 inch 7666 

NOTE: Other End Sizes available to Predominating Green with White ; 
special order in any one color or in two 5/8 inch 7612 2 
color combinations, as described opposite. 3/4inch 7614 { 

Specify Colors Required 7/8 inch 7616 


- aa | | 
Lower Priced Link Attachment for Men 








Adjustable to wrist size by releasing spring bar in Clasp. 
Variations in length 5/16” longer or shorter 


PREMOFOLD VALIANT 
Gold Filled 1/20 12 Karat Chrome Finished Nickel 


White, Green or Yellow 


$Q.00 Each (List) $3.00 Each (List) 


Keystone Discount Keystone Discount 


Order by Item Numbers Order by Item Numbers 











5ginch 8162 Sk ined 52 
34 inch 8164 34 me ao 
Consumer Price “inch 8166 Iginch 8156 Consumer Price 


Specify Colors 
$9.00 Each (Net) tein 
























$3.50 Each (Net) 














Metal Bound Mesh Attachments for Men 























Trade Mark 


VICTORFOLD 


Patent Pending 


The mesh is of finest texture the Armors prevent fraying. Mesh on these attachments 
is furnished 3/4 inch longer than standard. The lever grip clasp permits release of mesh 
for alteration to wrist size. 


Gold Filled 1/10 14 Karat 


$Q.00 Each (List) Consumer Price 
Keystone Discount $10.00 Each (Net) 
Order by Item Numbers 


All One Color Two Color Combinations 
White, Green or Yellow White Mesh, Green Trimmed 


Sginch 8102 %zinch 8112 
34 inch 8104 84 inch 8114 
Y%inch 8106 7einch 8116 


NOTE: Other End Sizes available to special . . 
order in any one color or in two color com- Green Mesh, White Trimmed 


binations. 5ginch 8122 
°4 inch 8124 


Specify Color Required inch 8126 

















Lower Priced Metal Bound Mesh Attachments for Men 
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Mesh is furnished 3/4” longer than standard. Removable Holtite ends and lever grip clasp 
permits release of mesh for alteration to wrist size. 


Trade Mark Trade Mark 


TUSCAN CHIEFTAIN 


Patent Pending Patent Pending 


Chrome Finished Mesh 
Green Gold Filled Trimmings 


$3.00 Each (List) $24.00 Per Dozen (List) 


Keystone Discount Keystone Discount 


Chrome Finished Nickel 


Order by Item Numbers Order by Item Numbers 


5/8 inch 8172 8 inch 8142 
3/4inch 8174 4inch 8144 
$3.50 Each (Net) 7/8 inch 8176 '/8inch 8146 $2.50 Each (Net) 








Consumer Price Consumer Price 





























Metal Bound Mesh Attachments for Women 


The mesh is of finest texture and the Armors prevent fraying 




















Trade Mark 


VICTORIA 


Patent Pending 
Mesh on this attachment is furnished 1/2” longer than standard. 
The lever grip clasp permits release of mesh for alteration to wrist size 


Gold Filled 1/10 14 Karat 
White, Green or Yellow 





Consumer Price 


" Each (Li 
$6.80 Each (List) $7.00 Each (Net) 


Keystone Discount 


Order by Item Number 
5/8 inch Straight 8207 5/8 inch Curved 8208 
1/2 inch Straight 8205 1/2 inch Curved 8206 
7/16 inch Straight 8203 7/16 inch Curved 8204 
3/8 inch Straight 8201 3/8 inch Curved 8202 


Specify Color Required 

















Mesh on these attachments is furnished 1/2” longer than standard. 
The removable Holtite ends and lever grip clasp permits release of mesh for alteration to wrist size 


Trade Mark Trade Mark 


DORIC BEAUTIFOLD 


Patent Pending Patent Pending 


Chrome Finished Nickel Chrome Finished Nickel 
Green Gold Filled Trimmings 
$24.00 Per Dozen (List) 


$7.50 Each \ List) Keystone Discount 


Keystone Discount 


Order by Item Number Order by Item Number 


5g inch Curved 
16 inch Curved 
1% inch Curved 
3g inch Curved 


5g inch Straight 8237 354 inch Curved 5¢ inch Straight 8247 
14 inch Straight 8235 16 inch Curved 14 inch Straight 8245 
% inch Straight 8233 4% inch Curved 1% inch Straight 8243 
3g inch Straight 8231 3 inch Curved 3g inch Straight 8241 








Consumer Price Consumer Price 


$3.00 Each (Net) $2.50 Each (Net) 





































































































Trade Mark 


HADLEFOLD 


Patented and Patent Pending 
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Furnished 3/4” longer than standard. Removable Holtite ends and lever grip clasp permits 
release of link section for alteration to wrist size. 


Gold Filled 1/10 14 Karat 


White, Green or Yellow Consumer Price 
White is Butler Finished unless otherwise ordered $8 00 Each (Net) 


$8. 00 Each (List) 


Keystone Discount 












2 Ss EET RN: ARR 






























Order by Item Number 





5/8 inch 7152 3/4 inch 7154 7,8 inch 7156 


Specify Color Required 
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Lower Priced Link Attachments for Men 



































L Lal AREBERORNOD Rll alll 
[ Trade Mark 
AZUREFOLD 

é Patented and Patent Pending 


Furnished 3 4” longer than standard. The removable Holtite end and lever grip clasp permits 
$ release of link section for alteration to wrist size. 


Chrome Plated Nickel 

















Butler finished links, polished trimmings. iain iia ; 
$24. 00 Per Dozen (List) $2.50 Each (Net) : 
' Keystone Discount 4 

Order by Item Number ; 


5/8 inch 7172 3/4 inch 7174 7/8 inch 7176 


“I 
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Trade Mark 


AVON 


Patent Pending 








Very thin and flexible, strong and comfortable, and beautifully finished. 


Furnished 1/2” longer than standard The lever grip 


clasp permits release of link section for alteration to wrist size. 


Gold Filled 1/10 14 Karat 
White, Green or Yellow 





$5.00 Each (List) 


Keystone Discount 





Consumer Price 


$5.00 Each (Net) 





Order by Item Number 


8 inch Curved 
2 inch Curved 
16 inch Curved 
8 inch Curved 


5/8 inch Straight 8257 
1/2 inch Straight 8255 
7/16 inch Straight 8253 
3/8 inch Straight 8251 


Wn Ww 


Specify Color Required 
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Lower Priced Link Attachments for Women 


8258 
8256 
8254 
8252 












Co ' a oe a : Trier TTT TT. 























Trade Mark 


ORLEANS 


Patent Pending 





Furnished 1/2” longer than standard. The removable Holtite ends and lever grip clasp 


permits release of link section for alteration to wrist size. 


Chrome Plated Nickel 








$24.00 per Doz. (List) 


Keystone Discount 


Consumer Price 


$2.50 Each (Net) 





Order by Item Number 


5/8 inch Straight 8277 5/8 inch Curved 
1/2 inch Straight 8275 1/2 inch Curved 
7/16 inch Straight 8273 7/16 inch Curved 


3/8 inch Straight 8271 3/8 inch Curved 





8278 
8276 
8274 
8272 




















New Mesh Attachments for Men — Popular Priced 


These attachments are properly built and beautifully finished. 





Trade Mark 


TRIFOLD 


Patent Pending 
Mesh is furnished 3/4 inch longer than standard 
The lever grip clasp permits release of mesh for alteration to wrist size 


Gold Filled 1/20 12 Karat 





White, Green or Yellow Consumer Price 











5.00 Each (Net) 
$4.50 Each (List) a 


Keystone Discount 


Order by Item Number 
5/8 inch T7132 3/4 inch T7134 7/8 inch T7136 


Specify Color Required 














Trade Mark 
Patent Pending 
Possessing distinctive Hadley features 
" Mesh furnished 3/4 inch longer than standard? 


The removable Holtite ends and lever grip clasp permits the release of mesh 
for alteration to wrist size. 








‘ Chrome Finished Nickel 


: Consumer Price 











$15.00 per Doz. (List) $2.00 Each (Net) 


Keystone Discount 


Order by Item Number 
| 5/8 inch 7182 3/4 inch 7184 7/8 inch 7186 
Curved Ends— 


Available in tube style only (Not removable) 
5/8 inch No. 7187 3/4 inch No. 7188 


Se omen a 
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Mesh Attachments for Women— Popular Priced 


Maximum value in a popular priced Mesh Attachment. The mesh is good 
looking and the folded edge prevents fraying. 


Trade Mark 


TRIFOLD 


Patent Pending 


Mesh is furnished 1/2” longer than standard. The removable Holtite ends and lever grip 
clasp permits release of mesh for alteration to wrist size. 


Gold Filled 1/20 12 Karat 
White, Green or Yellow 


$3.50 Each (List) Consumer Price 
$3.50 Each (Net) 











Keystone Discount 


Order by Item Number 


5/8 inch Straight T7337 5/8 inch Curved 
1/2 inch Straight 17335 1/2 inch Curved 
7/16 inch Straight 17333 7/16 inch Curved 
3/8 inch Straight 17331 3/8 inch Curved 





Yale 


Specify Color Required 
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Trade Mark 
Patent Pending 
The mesh is furnished 1/2” longer than standard. The removable Holtite ends and lever grip 
clasp permits release of mesh for alteration to wrist size. 





Chrome Finished Nickel 


$15.00 per Doz. (List) 


Keystone Discount 


Consumer Price 


$2 .0O Each (Net) 











Order by Item Number 


5/8 inch Straight 7387 5/8 inch Curved 
1/2 inch Straight 7385 1/2 inch Curved 
7/16 inch Straight 7383 7/16 inch Curved 
3/8 inch Straight 7381 3/8 inch Curved 
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Woy “Always 
io on the Watch” 


HADLEY ATTACHMENTS 
























All makers of American Watches 


And most of the leading Watch Importers 





Sell Their Product Equipped With 


HADLEY ATTACHMENTS 


When Buying Wrist Watches 
Specify Hadley Attachments 





There should be no penalty in price and 


you are assured of maximum satisfaction 









An inferior attachment on a new wrist 


watch often makes a customer dissatisfied 
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WRIST WATCH 
ATTACHMENTS 


will be filled promptly from 





our complete stock. 


[. ALBERTS’ SONS, INC. 


Wholesale Jewelers 


373 Washington Street 
Boston, Mass. 








YOUR ORDERS 
FOR 











| We ADMIRE THE 


HADLEY CO.— 


its product and its policy. We 
back this up by carrying a 
complete stock of 


HADLEY 
ATTACH MENS 


which enables us to fill orders 






promptly. Send your order to 


D.C, Percival & Co., Ine. 
373 Washington St. 


Boston, Mass. 
Established 1864 


No Goods at Retail 

















BRE RE RE RE BRE BRE BRE BRE BRE BS 


This Hadley advertisement is a 
corker—It’s just the sort of thing I 
should expect from this upstanding 
manufacturer—whose product and 


policy I heartily endorse. 





(Of course, I shall be glad to fill your orders 
for Hadley Attachments. ) 


HENRY R. ARNOLD 
387 Washington Street 


Boston, Mass. 


Wholesale Distributor of 
International “1847”—Wm. A. Rogers—Community Plate 


Wachenheimer Real Stone and Diamonbar Jewelry 


POS SCSLCRCSOSOCSOSOSEOSEL 








L 


We Push Hadley Attachments. 





WHY? 


Hadley insists that retailers get 
a fair profit. His production is 
large enough to enable him to sell 
low enough to give the consumer a 
low price and at the same time give 
everyone along the line a fair 


profit. 


Hadley Attachments are good at- 


tachments. 


Hadley stands back of his attach- 


ments. 


Hadley service is good service. 
For a full line of Hadley attach- 


ments send to 


Jewelers’ Building 
Boston, Mass. 


M. 8. PAGE CO. 
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Louis Sickles Service Satisfies P 

















425—New model of the Legionnaire series. Retail Price $23.00 


SPECIALISTS IN AMERICAN WATCHES AND 
WATCH ATTACHMENTS 


TO THE LEGITIMATE RETAIL JEWELER 


ELGIN HADLEY 
HOWARD . VIKING 
WALTHAM é SMITH & 
ILLINOIS CROSBY 
HAMILTON HARVEY CLAP 


WATCHES ATT ACHMENTS 

















WHOLESALE WATCH SERVICE 
1015 CHESTNUT STREET 
PHILADELPHIA 



































A CONVENIENT PLACE TO BUY 


PITTSBURGH, 


THE HUB OF THE TRI-STATE DISTRICT 


DIAMONDS—WATCHES— JEWELRY 
SILVERWARE—CLOCKS 


WE ARE DISTRIBUTORS OF 

















ILLINOIS ROGERS BROS. 1847 
WALTHAM HADLEY WM. ROGERS & SON 
HOWARD WRIST WATCH ATTACHMENTS ONEIDA COMMUNITY 
CYMA FOR MEN AND WOMEN INTERNATIONAL (Sterling) 
SUNRITE FOR FULL LINE SILVERWARE 
ELAINE-GOEHRING SEE INSERT IN THIS ISSUE SESSIONS, NEW HAVEN 
BEDFORD WESTCLOX 
IVE 
AND WINDSOR venctinicnann ad vonaite INGERSOLL 
WATCHES nears CLOCKS and WATCHES 


PYRALIN AND LUCITE TOILETWARE 


SEND FOR OUR 1930 CATALOG—READY SEPT. 15TH 


THE SAMUEL WEINHAUS COMPANY 


720-722 PENN AVENUE PITTSBURGH, PA. 
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Philadelphia Distributors 
OF 
Hadley Watch Attachments 





JOS. B. BECHTEL & CO., INC. 


Distributors of Hadley Products 
WHOLESALE JEWELERS 
Watchmakers’ Tools and Supplies 


729 Sansom Street 





H. O. Hurlburt & Sons 


ESTABLISHED 1814 


Wholesalers 


American Watches 


817 Chestnut Street 





W. H. Lehmkuhl 


Wholesale Jeweler 


929 Chestnut Street 





Inc. 


RITTER, GREENBERG CO.. 


IMPORTERS, MANUFACTURERS 
AND WHOLESALERS OF 


Jewelry and Novelties 


1006 and 1008 Arch Street 





Rothman & Meyer 


WHOLESALE JEWELERS 
GENUINE AMERICAN AND SWISS 
MATERIALS OUR SPECIALTY 


“Allow Us to Be Your Service Station” 


134 South Eighth Street 





Louis Sickles 


WHOLESALE WATCH SERVICE 
“Sickles Service Satisfies” 


1015 Chestnut Street 





M. Sickles & Sons 


American Watches Only 


904 Chestnut Street 





L. P. White 


WaTCHES, CLOCKS AND JEWELRY 


(AT WHOLESALE ONLY) 


Sheridan Bldg., 9th and Sansom Sts. 








Williams & Waples 


Watchmakers’ Tools, Material, Jeweler’s Findings and Engraver’s Supplies 
, £ PI 


“Make Us Your Service Station” 






































727 SANSOM STREET 
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cen- 


turies marking the 
standard quality of 
fine watches. 


Jules Jurgensen has achieved an exclusiveness in these 


Baguette Watches appealing to the up-to-date and discern- 


ing woman. 


Platinum—Diamond Studded and Adjustable Cords— 


and a large assortment of designs. 


HENRY FREUND & BRO. 


Sole Agents for U. S. A. 


New York 


20 West 47th St. 










































The richness 


and variety of color in 


PICARD Sterling 


Silver Enameled 
Boudoir Sets add to 
the charm and dignity of 
Miladys Boudoir 


& 


Made Exclusively 


by 
Victor A. PICARD 
& Co., Inc. 


7 West Forty-fifth Street 
New York 
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Every link a Sterling 
Silver Heart ...... Full 
polished imported pendant 


cop oofsof-sacfh a 


YY 





i 


creation by 


EXCELL 


“Something the heart must have to 
cherish,” said Longfellow. Thus, to make 
this dainty sterling chain more than a 
mere neck chain both to those who sell 
and those who wear it, every link is a tiny 
silver heart. The pendants are supplied 
in any color. It is priced to retail at $3.00. 
Do not hesitate to stock this sweetheart 
souvenir, for it will be a sweet seller 
everywhere. With every order of one dozen 
or more we supply an attractive window 
display stand. May we bill you a sample 
dozen through your wholesaler? 


EXCELL MANUFACTURING 
COMPANY 


45 Richmond Street, Providence, R. I. 


SooPeoDecBo-Boc& 








Distributors for 


-—1847 Roger» Br 


os __- Community Plate 


Holmes & Edward 
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| NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Crade 











Necklace Clasps and Novelty Jewelry 
Rondelles. Barrel-clasps. 


MODERN NOVELTY CoO., INC. 


126 South St., Newark, N. J. 
lakers o ef the populare 


a» STERNSEr ~~ 


RINGS 
And Pendants to Match 
Gheough wholesalers only 


401-7 MULBERRY STREET 




















14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 
18 Columbia Street 


The Eleder-Hickok Co. 
23 Prospect St. 


(Formerly Lebkneeher & Oo.) 
SsiLVDRSMITHS—Oreators of Original 
Designs in Sterling Silver Hollowware & Novelties 





BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 


CAMBO BROOOHES 
Sold through the jobbers only 
31-38 Governor St., Newark, N. 4 








New Jersey Jewelry Mfg. Co., Inc 

50 Columbia Street 
Manufacturers of Waldemars, fine gold and platinum 
chains, swivels and spring rings in gold and platinum. 
Various kinds of Fancy Links—Plain or Enameled. 


Phone Mitchell 2569 


HENRY RUFEISEN-INC 


MANUFACTURERS OF 


RINGS OFAAQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State &t 








R l N cS—a Speclaity with 


Louis Bleiberg 
336 Mulberry Street 


Sterling Fireless Sliver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON & CO. 
All Sterling and Fine Slivers Reiling fer the Trade 








i What Is the 
Jabel Ring Mig. Co. 


putting out now? That is the question 
the ring trade is asking. 401 Mulberry St. 





WATCH CASES 


We Specialize In Watch Cases 


WACNER & CO. 


Tei. Market 7448 91 Oliver Street 


SEND FOR SAMPLES 
INKLESS 
TOOLLESS 
ARCH CROWN MFG. CO. 
82 Warren St. Newark, N. d. 


TAGS B5iee 
ALL COLORS 
Originators and Patentees 





Y% to 2 carat 18K Engagement Ring 
mountings ornamented with email 
diamonds and sapphires 


MARTIN H. WIEDMANN 


28 Longworth St. Newark, N. Jd. 


7 you SELL to schools, colleges end 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 
Leading 


Manufacturers of RINGS and PINS 


For Fraternal and Scholastic 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Rubies 
Sardonyx Green Onyx Amethysts 
Also 


“" RINGS 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Oatalog sent on request 


Exclusively 
for Jobbers 








ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 24968 





THE GENERAL ALLOY CO., ine 


Correct White, Green, 
Alloys & Soldere Yellow and Red 


WEDDING RINGS 





Cc. B. W., ING. 


10, 14 and 18K Rings—Jobbere Onty 


391 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau &t. 





Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-88 East Kinney St. Newark, N. J. 





the HELEN MFG. aa 


475 WASHINGT TON STi 


GS«h MOUN  INTING? 


L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jeweiry and 
Flexible Bracelets 
480 Washington Street 





Wofferling, Berry, Wallraff Co., Inc, 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Stree: 








M. ALEXANDER 
Manufacturer of 


GOLD RINGS 


Tel. Mitchell 1453 60 Columbia St. 





Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CoO., INC. 


Murray and Austin Sts. 
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You Can’t Get Away From Facts 


 emereng profits are tied up in old jewelry, scrap 


and filings; also in factory sweeps and refinings. 


These profits can be realized most completely by using 
our perfected processes of making recoveries. 


Every shipment held intact 


until our estimate is approved. 


KASTENHUBER & LEHRFELD 
24 John Street, New York 



































UNNECESSARY 


FOR YOU TO CARRY HEAVY 


FLATWARE STOCKS 


“—~_ 


Plated Flatware Is 
Our Speciaity— 


And Our Stocks Are 
Unusually Complete 


Assuring You 
Prompt Service 


“— 


J.W. JOHNSON 


ILVERWARE 
INCE 1869 








14 Maiden Lane 1W. 47th St. 
» NEW YORK 
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At 


the New York 
Luggage and Leather Goods 


EXHIBITION 


... you will see on display for the first time 


a new line of billfolds and wallets by 
Van Sicklen of Elgin. 


The name “Van Sicklen” is familiar to all 
buyers of leather goods for the automotive 
industry because for the past several years Van 
Sicklen has supplied approximately ninety per 
cent of the high grade leather’ vanity cases 
used in the more celebrated motor cars. Van 
Sicklen has frequently produced as many as six 
thousand of these in one day! 


Such a wealth of experience in the production 
of fine leather goods makes Van Sicklen’s an- 
nouncement of a new, original and distinctive 
line of billfolds and wallets worthy of investiga- 
tion by alert, style-conscious buyers. No other 
maker can match the unusual individuality and 
consummate craftsmanship with which Van 
Sicklen has endowed these newest creations. 


The Van Sicklen space at the New York 
Luggage and Leather Goods Exhibition, 
August 12-17, will feature this new line — 
make it a point to visit Van Sicklen! 


THE VAN SICKLEN CORPORATION 
OF ELGIN, ILLINOIS 


CREST- CRAFT WALLETS 


BY Vi 
an 
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or Etoin 
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HE new Conklin Endura Supernal Pearl and 
Black is an outstanding example of an immensely 
popular color combination executed with super- 
lative skill and consummate artistry. Here are a Pearl 
and Black pen and pencil that you can sell with the 
absolute assurance of lasting satisfaction in ownership. 
The classic beauty will not diminish with age or use. 
The pens $6 and $8. The pencils $4 and $4.50. The set 
in a unique gift box with ti'ted display lid. Buy for 
school opening and Christmas sales. 


THE CONKLIN PEN COMPANY 
Toledo, Ohio 
Chicago 
148 King St., West, Toronto, Canada 


New York San Francisco 


ENDURA 


Service Unconditionally & Perpetually Guaranteed 
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—and in 
quality 
they are 
beyond 
reproach 


What a wealth of support diamond 
jewelry by GOLDSMITH, STERN 
& CO. gives your sales! It is not only 
the fineness of the stones, the perfec- 
tion of the settings, the attractive de- 
sign—it is the rare craftsmanship that 
combines these values into a quality 
that makes itself felt both in your sales 
efforts and in their reception by the 
customer. 


What a satisfaction there is 1n selling 
a brooch, a ring, a bracelet or a watch 
the quality of which is beyond re- 
proach! You, too, may know that sat- 


isfaction with diamond pieces by 
GOLDSMITH, STERN & CO. 


GOLDSMITH, STERN @ CO. 


ESTABLISHED 1868 


136 West 52nd Street, New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


WATCHES DIAMONDS JEWELRY 
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Stn AVENUE 





L33YLS 4184 
4331S HiLy 
LIZYLS 4494 























Two of the world's 
big Jewelry centers 
~both in New York 


NE 


Remember that New York is 
the world’s market place. It also 





leads with its competitive markets, as it 
does with its Canyons of Skyscrapers, hotels— 


A buying trip 








BROADWAY theatres and places of recreation. 
Jrwearaicar to New York can be made at the same time a vacation. 
DISTRICT 
Cc KO 
Artificial Pearls | Novelties Refiners, Assayers, 
Leys, Christie & Co — Victor E. Lederer 123-125 West 33rd St. Smelters 
“Orienta” Pearls | Adv. Souvenirs for Store Openings, Anivs. etc. Baker & Co.. Inc $0 Church 8t 
; 0., . u 4 
| Max Singer 9 Maiden Lane Jewelers’ Settings and Solders 
Badges, Emblems, Medals Specials in Jewelry Jobs and Novelties 
Dieges & Clust 15 John St., Medals, Cups | Repairs for the Trade 
Badges. Class Rings, Special Order Work | Platinum Chains and Mesh ; 
King & Co. 40 John St. 


Clocks 


Norman M. Morris $42 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Crystal—Colored Glassware 


T. G. Hawkes & Co. 542 Fifth Ave 
Decorated Crystal and Silver Mounted Crystal 


Chinaware 


Maddock & Miller, Inc. 39-43 w. 23rd St. 
‘Royal Worcester China” 


Diamond Importers and 
Cutters 
Baumgold Bros., Inc. 
Diamond Cutters 
Birnbaum Pressel Co. Inc. 
Diamond Cutters 
Jewei-Gem Co., Inc. 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


Shiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


62 W. 47th 


Diamond Jewelry 


C. V. Dougherty Co., Inc. 7 w. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Staiger & Sons, Inc. 527 Fifth Ave. 
Iridio Plat. Mtgs. and Diamond Jiry. Exclusively 


Fountain Pens and Pencils 


Pen-O-Graphic Pen Co. 152 w. 42nd St. 
Mfrs. Combination Pens and Pencils 








Corbett & Bertolone Inc. 74 w. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


Precious and Colored 
Stones 


R. A. Breidenbach 48 W. 48th St 
Diamonds, Precious and Imitation Stones 


Max Duraffourg, Ltd. 580 Sth Ave 
Synthetic Calibre, Ring Stones, Importers 


Kittay & Blitz 22 West 48th St. 
Cameos and Ringstones of every description 
Alfred La Frantz & Co. 41 Forsyth St. 
Jobbing Colored Stones, Cutting, Encrusting 


Levere Co. 
Encrusters—If it’s a stone, 


Max Stern & Co. 17-23 John St. 
Importers of Ringstones of Every Color 


J. L. Warner Co., Inc. 36 W. 47th St 
Importers and Cutters of Precious Stones 


94 Canal St., Cutters, 
we have it. 


Real Stone Costume 
Jewelry 
Arax Jliry. Mfg. Co., Inc. 74 w. 46th St 
Real Stone, Costume and Seed Pearl Jewelry 
Asiatic Art Jewelry Co., Inc. 22 w. 48th. 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
R. J. Blumenthal 65 Nassau St., Im- 
porters Japanese Cultured Pearls—Crystals, etc. 
Boyajian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 


Mortimer B. Kling “The House of Jade” 
Necklaces, Costume Jewelry. 65 Nassau St. 


Real Stone Giftware 


August Dingeldein & Son 551 Sth Ave. 
Real Stone Ash Trays, Special Order Work 





Repairers, Silversmiths, Jewelers 


22 West 48th St. 
Clocks; Timeology 


Samuel Bernard 
Repairers: Watches, 


Rings, Ring Mountings 


Dattelbaum & Friedman 1 wW. 47th 8t. 
Manufacturers of Gold Rings and Mountings 


Seed Pearl Jewelry 


Eastern Pearl Co. 64 W. 48th St 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Silverware 


Derby Silver Co.’s 10 Maiden Lane, World 
Renowned Hollow, Toiletware, Novelties, Pewter 


W atches— American 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


W atches—Imported 


Cortebert Watch Co. Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watch Co. 12 John St. 
Importers of Swiss Watches of all prices 


A. Shapiro & Son 48 W. 48th 8t. 
Specializing in Men’s Platinum Watches 


I. Tannenbaum Co. 121-123 Canal 8t. 
Importers of Swiss Watches and Movements 


Watch Materials—Tools— 
Jewelry Findings 


Krieger & Dranoff, 10 W. 47th St. 
Genuine American & Swiss Watch Materials. 
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PRIZE WINNING 
DESIGN 


CHARM , 


TESTED AND PROVED 
IN ADVANCE 
OF SALE 
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PRE-SOLD 


First time a new pattern has ever been in- 
troduced— endorsed, approved and 
chosen by women of America. 


APPROVED 


Among 7,169 designs, Charm was among 
the ten adjudged in exquisite taste by 
distinguished Judges of Award. 


PRIZE WINNER 


15,119 votes, cast by hostesses throughout 
the nation, determined Charm Pattern the 
Prize Winner in Holmes & Edwards $5,000 
Pattern Competition 


UNPARALLELED 


xu 
~$-t-5-5- 3h 4 
OO 
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A new Pattern without precedent...a 
modern design of rare beauty and proved 
popularity. 


Write Sales Service Dept., 
Bridgeport, Conn. 
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By the way they’re © 
climbing on the 
BAND-WAGON 
—the music must 


be s-w-e-e-t! 

















E DON’T believe that 
silver dealers are merely philanthropists. We honestly feel it is a much 
meatier motive that’s making so many of them take on the Wm. Rogers 


& Son line. 





And our second guess would be that it’s something with a dollar sign 
immediately in front of it. In good, grade-A English, dealers are making 
real money on Wm. Rogers & Son Silverplate —the facts are leaking out a 
and more dealers are leaping in—there’s the reason. Sherlock Holmes 


himself couldn’t have untied a riddle any neater than that! 


A year or so ago a lot of dealers would have pooh-poohed the idea of 
handling a cheaper line of silverplate—“That trade all goes to the bar- 
' gain counters,” they'd tell you. But now those same dealers are the 


biggest boosters for Wm. Rogers & Son Silverplate. 
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Why the swing-over? Because Wm. Rogers & Son were wise enough to 
see that a lot of trade was going to the bargain counters—a lot of trade 
that should be going to the legitimate silver dealer. So Wm. Rogers & Son 
went after this trade in the most logical way in the world—with a 


bargain appeal, “Twice As Much Silver!” 

Results? The first year, the Twice-As-Much-Silver advertising sold 
enough of these bargain-counter customers to boost sales beyond any- 
thing we had ever done before—in any year of our sixty-three! 

This, the second year of this advertising, bids fair to make last year’s 


record seem puny! 


The Twice-As-Much-Silver idea is making buyers out of people who 





weren't even lookers before—people who thought they couldn’t afford 


good silverplate— people who kept the bargain counters smiling! 
If you are not handling the Wm. Rogers & Son line, you are turning 
your back on a market that represents 70% of the purchasing power of 


this country—and that’s a little too much to pass up! 


And you don’t need to pass it up—mail us a post card now. Address it 
to Wm. Rogers & Son, Meriden, Conn.—and we'll send full information 


so quickly you'll think it was telegraphed! 


Wri ROGERS 1 SON 





Silverpla te 
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THIS KNIFE CUTS DOWN 
SALES RESISTANCE WITH 
FIVE SWIFT STROKES 


Ll. Immaculate polished surface. 
2. Perfect mirror finish over the entire blade. 


3. Stainless and non-corrosive blades, made from the 
finest stainless steel, free from all impurity or 


foreign matter. 


4. Retains cutting edge longer than any other blade. 


5. Made with new French shape blades... bringing 


new beauty and balance. 


You have an irresistible sales story in these new 
1847 ROGERS Bros. hollow handle knives with mirror 
finish stainless steel blades . . . The «beauty story”... 


which justabout tells itself to your customerat first glance. 


The «practicality story”... five fast selling points 
that can’t be told of lesser knives... The «quality 
story”...in the name itself. It’s been driven home to 
housewives for 82 years! .. . General Offices: Meriden, 


Conn. Salesrooms: New York, Chicago, San Francisco. 


‘1847 ROGERS BROS: 


SILVERPLATE 


IN TERNATIONAT 


August 1, 1929 







































AUG -5 1929 





™ JEWELERS? CIRCULAR * 


with which are consolidated ie 
i AMERICAN HOROLOGICAL JOURNAL airing tone 
THE JEWELERS’ WEEKLY THE JEWELERS’ REVIEW 


Index to Contents, Page 87 Index to Ads, Page 105 


Vol. 99 No. 1 
Pa THURSDAY, AUGUST 1, 1929 















































(onsolidating “Present “favorites 
into “Future fewelry Modes 


By Ima Thompson 


sist of a compound of future, present and past A color-scheme used by some clever foreign interior- 
modes. The past mode, that is, those immediately decorator is carried out in silver wood and seablue velour. 
past, often turn again into future fashion and they must This theme is used in new jewels with star-sapphires and 
not be neglected. Then present fashions are reported and _ dull-finished silver as the construction material. 
future fashions foretold when the future mode is under Single-stone finger rings, during the summer, have 
consideration. achieved a complete triumph. A huge Alexandrite is 

At this time of the year we are particularly interested square-cut for one ring; an octagon-shaped emerald 
in watching present successes turned into hold-overs that bordered about by baguette diamonds and mounted on 
will become fashion leaders. This is the last of our inter- either shoulder with the diamond baguettes, forms the 
est in the summer styles and it means a clearance, a mop-___ second new ring; a cabochon emerald, a huge black pearl, 
ping up on all the new conceits to enable a clearing of the a button of Chinese jade, a black opal, cut flat at the sides 
slate and a predicting of future fash- but rounded at top and bottom, an 
ions. octagon cut zircon and a great round 

These summertime successes must ruby have made some of these summer- 
be taken haphazard for what they are time favorites which will cast a spell 
worth and listed afterward as they over the new fall finger-rings. 
drop into place in one group or another 
of the new jewels according to their de- 
sign features, stressed coloring, special 
construction or unusual formation. 
Now we will take them as they strike 
the eye through peculiarities in pattern 
or form, striking details or a special 
timeliness or medishness that will make 
them important holdovers during the 
fall months. 

Among the earrings, for in- 
stance, are found three 
types as summertime 
favorites. The first 
is a short broad 
contour, the second 
is a long narrow 
line and the third 
is an ear pendant 
reaching to the 
shoulders and ecto 
broad as well as : 


long. It is prophe- the various cuts 
sied for all three and shapes gives a 


forms that they Among the earrings are found three types which are summertime favorites Splendid uneven 


T is three main elements in fashion predicting con- will be seen at the Opera in the approaching November. 




















6PDRACELETS are to be seen this fall 
with oval loops for huge linked-de- 
signs, with upright slats of opaque gem- 
stones, separated by bars and baguette 
diamonds, and narrow flexible bracelets 
with the barrel-shaped gems of high 
popularity used as the central motif 
and the diamond mounted details for 
the surrounding ornamentation. 
Some exceedingly handsome 
jewels are seen with bag- 
uette diamonds. regu- 
lation round cut 
diamonds, pearls 
and cabochon col- 
ored gems com- 
bined in bracelets, 
brooches, __finger- 
rings, ear-pend- 
ants and necklaces. 
This grouping of 
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texture to these new jewels. It is used for a two-inch 
wide bracelet, a design to special order for a Dowager 
of international renown. This jewel holds a carved plaque 
of jade at intervals in a bracelet with long narrow links 
set upright in its design. The baguette diamonds in 
this jewel are grouped together to make a second plaque, 
and the pearls are used to break the line in the diamond 
links. 


NE, ECKLACES have taken the modern theme in many 
instances and now appear in all diamonds for 
evening wear following strictly the modern order. There is 
one in clustered diamonds alternating with open hoops of 
the diamonds and finished with a heavy diamond-mounted 
pendant in a diagonal pattern of bands and clusters of the 
baguette cut gems. Another necklace has a double bar of 
regulation cut diamonds with the open slot seen in the 
new jewels last spring. This design has a pendant reach- 
ing from the top bar of diamonds, overlapping the lower 
loop and hanging four inches below in a shower of dia- 
mond baguettes and oval-cut emeralds. 

In the illustrations are shown some exceptionally suc- 
cessful novelties. There is the new wrist watch with the 
case the same size as the accompanying band; the band 
itself built of interlaced flat straps of platinum wire or a 
very fine platinum mesh and studded with diamond orna- 
ments. These ornaments carry out the baguette lines of 


the watch case decoration and repeat this color. Sapphires, 
emeralds, topazes and peridots have so far been the 
favorite color carriers, but all diamond watches on the 
same theme are in a definite majority. 

Melon-shaped watches mounted on silk cord or braided 
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wire, the newest for the silk cord, has melon-shaped gems 
for the bracelet ornaments. 

A trio of bracelets without any watches are shown in 
a cluster with baguettes and fancy cut diamonds as their 
main standby. There are pendants for two of these single 
line flexible bracelets and a large plaque for the bracelet 
with a double row of gems. 

An interesting brooch, a holdover from an early spring 
model, has a bar of smooth-cut black onyx, two onyx drops 
and a ribbon of diamond ladder work for its details. The 
earlier model used a band of sapphires in place of the 
onyx bar and large faceted sapphire drops for the blend- 
ing finishing gems. 

Another brooch shown in the illustration has frosted 
crystal for its oblong shaped ground with colored gemr 
stones and baguette diamonds for its surrounding border 
and encrusted center motif. 

An unusual belt buckle has bars of baguette-cut gems 
for its modernistic pattern, and baguettes are used again 
in the pendant earring where barrel-shaped green tourma- 
lines make the center gem for the ear stud as well as for 
the large ornamental drop. 


WO new watches of the chatelaine order are also 
sketched. These combine the new large barpin motif 
with the pendant watch. Bands of black onyx are used 
against the green enamelled ground for the octagonal 
shape and diamonds, sapphires, emeralds and corn-color 
topazes for the smaller evening jewels. 
Barpins are strictly of one type for the fall, patterned 
after striking summer successes. Those shown in the 
illustration are carried out after two different methods 











Finger rings and other jewels mounted with large center gems bordered by baguette cut diamonds are in vogue this summer 


—— 
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of construction. A large central ornament and smaller 
flanking oddly cut gems make the first method for these 
new barpins, while an even row of fancy cut gems gives 
the second new style. Both are rather shorter in length 
than is usual for a barpin type and they keep to a sturdy 
looking broad contour. 


OME of the finger-rings illustrated, also repeat this 

novel method of lining up the fancy gem cuts to make a 
band of even width after the barpin mode. They also, 
however, use the second formation, setting a larger fancy 
cut gem at the center of the ring and flanking it on either 
side with gems or gemstones of short but broad dimen- 
sions. 

When it comes to vanity bags, fitted cases and other 
utility pieces, the summer has brought a wealth of new 
designs into the mode. A fresh shape in a crushable 
handbag, is the one with the deep beveled top, the slide 
fastening, the double strap handle and the long narrow 
shape which broadens at the bottom to give the bag width 
through deep plaits and a generous amount of pocket 
space on the inside. 

The vanity things are led in popularity by the rounded 
case of smooth-cut gemstones, ornamented with carved 
hinges, a matching fastening and an elaborate plaque on 
either side of the cover. 

The little evening bags, so extremely popular last 
winter, are determined to fasten in an altered guise. 
Before they were replicas in Beauvis hand embroidery of 
18th century reticules now preserved in the Louvre. Now 
they are to be carried out in small smooth-cut colored 
gems as well as in the typical tiny pearls, they are given 


colored gems for their chain handles, and they are lined 
and faced with colored faille in place of the more usual 
white satin. 

An inlay of pierced ivory, diamond mounted hinges and 
fastenings were used on a handsome cigarette case of 
lapis lazuli and cabbage green jade. Bands of the jade 
frame the ivory and the lapis made the rounded edges 
and the inside lining. 

Three more worthwhile achievements in small fitted 
bags have been brought out this month on trial for fall 
repetition. One is an evening bag in black satin, mounted 
with large plaques of engine turned gold or given an out- 
side cover of pierced platinum. This little case is in the 
form of a book with the black satin making the hinge at 
the back and the metal the two stiffened covers. 

Bags, simulating the ombre colors, in straps of alter- 
nating satin and faille, use tones of brown, green or blue 
for their favorite blends. Narrow frames of green gold 
or oxidized silver are used on these bags and they are 
given a long strap handle made of the braided silk and 
satin. 


NE of the latest models in woven bags has tiny strips 
of leather in brown and biege with a brown agate 
knob for a fastening. This is shaped with a deep plaque 
and blunted at the corners to give it a new shape. 
Costume jewelry takes for its motif this fall long tubes 
of metal, oblongs of engraved silver, featherweight sheets 
of platinum and all the gamut of the gemstones. In the 
illustration are three groups representing new types of 
costume jewelry. There is one with long pointed earrings 
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Vanity bags, unusual belt buckles, bar pins and other jewelry for the summer months 





(Continued on page 65) 
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Diamond ee Last Year No Greater 
Than in 1906 


HE many sensational newspaper stories last 
T year about the “flooding of the diamond mar- 
ket” as a result of the diamond rushes in South 
Africa have created the impression with the public 
and even with the jewelry trade, that diamond pro- 
duction in recent years has greatly increased and the 
questions that have come to THE JEWELERS’ CIRCULAR 
in the last few months asking, in effect, “how much 
more diamonds are produced today than in previous 
years?” indicate that the impression is widespread. 
To answer these subscribers and others who have 
these same questions in mind (as well as for the gen- 
eral information of the jewelry trade), we would 
call attention to the statement that has been made on 
several occasions recently in the reports of Sir Ernest 
Oppenheimer, chairman of the Anglo-American Cor- 
poration, and one of the great diamond magnates of 
South Africa, to the effect that diamond production 
has not increased over the figures of 22 years ago. 
At the 12th ordinary general meeting of the Anglo- 
American Corporation held recently, Sir Ernest, in 
the course of a speech, stressed this particularly 
and exhibited a chart which he had prepared show- 
ing the total production, in carats and money, of 
diamonds within the Union and South West Africa 
covering the period of 1906-1908. Taking the best 
available figures for 1928, 3,972,900 carats (which 
include all kinds of stones, including bort and me- 
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chanical diamonds) the speaker called attention to 
the fact that it is less than the figures of 1906 when 
the output amounted to 4,075,900 carats. The out- 
standing feature of the present situation, he ex- 
plained, lies in the fact that the immense uncon- 
trolled alluvial production having ceased, the pro- 
duction of diamonds today is no larger than it was 
22 years ago and it approximates to the average pro- 
duction of the last 23 years. 

Sir Ernest’s statement will prove both surprising 
and interesting to those who have not given careful 
attention to the statistics of diamond production, 
while, at the same time it affords an absolute refu- 
tation of all wild rumors circulated from time to 
time, that production is exceeding the demand. 
For if this did not occur during the time of the 
uncontrolled working of alluvial mines, it cannot 
possibly occur now that the production of the alluvial 
fields are thoroughly controlled by the South African 
Government, as are the product of the big and older 
mines. 





An Important Survey in the Field of Credit 


SURVEY to determine the extent to which 
A credit is availed of to meet the running ex- 

penses of the household and to purchase jewel- 
ry and other merchandise has been undertaken by 
the Department of Commerce. In this survey the 
department is planning to reach the consumer. In 
its previous survey of the credit situation the depart- 
ment obtained its information from department 
stores, automobile dealers and grocery stores. That 
investigation disclosed that bad debt losses were com- 
paratively low. In its new survey the department has 
prepared a questionnaire for consumers, 100,000 or 
more of which will be sent to individuals throughout 
the country. 

The returns are to be made anonymously. In 
other words, the person is requested to supply the 
information asked for but is not to sign his name. 
The recipient of the questionnaire is asked to state 
his occupation and report the amount of his income 
He is asked to report the amount of goods and ser- 
vices obtained on credit and payable on a weekly, 
monthly, quarterly, semi-annual and yearly basis. 

The items listed in the questionnaire are those 
usually comprising any household budget and include 
rental of dwelling and garage, payments on home 
owned, and bills for gas, electricity, telephone, water, 
ice, coal and other fuel, groceries and other food, 
milk, bills for professional services such as the doc- 
tor and the dentist, payments due on money borrowed 
to pay family or personal bills, payments due on prop- 
erty insurance and personal insurance, and charge 
account payments on clothing and drygoods, and on 
furniture and household goods not bought on install- 
ment. 

Installment purchases are listed in another cate- 
gory. The individual receiving the questionnaire is 
asked to report the amounts due weekly, monthly and 
at longer periods for automobiles and motorcycles, 
clothing, furniture and other household goods, jewel- 
ry, radios, other musical instruments, bonds and 
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stock, and any other things purchased by install- 
ment. 

With this information in hand, the Commerce De- 
partment expects to be able to determine what pro- 
portion of the income of the consumer is “earmarked”’ 
before it is earned and for what purposes it is spent. 
What are the relative amounts spent for the radio and 
for clothing, for rent and for the automobile, for 
groceries and jewelry? The information supplied by 
the department’s questionnaire will indicate insofar 
as credit purchases are concerned, how the consum- 
er’s income is split up and the kind and amount of 
merchandise he is using credit to obtain. 

The importance of this work to the jewelry and 
other industries will depend entirely on how generally 
the questionnaire is answered truthfully by the re- 
cipients thereof. If enough answer to give an ade- 
quate idea of the proportion of income allotted for 
the various commodities referred to it will prove a 
most valuable basis on which the jeweler can work 
to develop a demand for his products proportionate 
to the amount now allotted for all decorative prod- 
ucts and home accessories. 





Chicago Becomes the Mecca for Buyers 


Y the time THIS ISSUE of THE JEWELERS’ CIRCU- 

B LAR is circulated in the trade the attention of 

most members of the industry will be concen- 
trated onthe great Jewelry 
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special section to explaining the features of the ex- 
hibit and what the jewelers visiting Chicago could 
expect to see. 

Outside of the value to the jewelers who buy and 
the manufacturers who sell, the Jewelry and Allied 
Trades Show has done much to establish the position 
of Chicago as one of the greatest jewelry centers of 
the country and has emphasized the position of Chi- 
cago in jewelry distribution. The whole-hearted sup- 
port given to it by the leaders of the wholesale indus- 
try in Chicago speaks well for their public spirit and 
their loyalty to their city. Incidentally, it indicates 
the far-sighted and progressive business policy which 
might be emulated with profit by the leaders of other 
distributing centers. 

Almost coincident with the jewelry show it should 
be mentioned two great gift shows will be held in 
Chicago beginning at the same time: that of the 
Eastern Manufacturers & Importers will be concen- 
trated at the Palmer House and that of the Gifts, 
Artwares and Novelties Association will be held at 
the Hotel Stevens. An account of each was also given 


last week. 





A False Report 


OME confusion was caused among members of 
the importing watch trade and some jewelers 
owing to an erroneous report published, last 

week, in a weekly house organ (circulated free in the 
jewelry trade) which pur- 





and Allied Trades Show, 
which opens at the Hotel 
Sherman, Chicago, Aug. 
6 and lasts until Aug. 9. 
This show, which will be 
the fourth annual event of 
its kind, is to be held un- 
der the auspices of the 
Wholesale Jewelers of 
Chicago, and from present 
appearances will, by far, 
eclipse all previous exhi- 
bitions not only in the 
number who will attend 
but in the number of ex- 
hibitors and of the quality 
of the displays as well. 
Interest in this great 
jewelry show has grown 
from year to year and it 
is but natural that those 
behind the movement 
have taken special pride 
in the progress made and 
feel most hopeful as to the 
success of the coming 
event. So important has 


run in it. 


had before. 


this grown and so much 
interest has been taken in 
this show by the retailers 
of the country that THE 
JEWELERS’ CIRCULAR, in 
the last issue, devoted a 


(Signed) 





PRAISE FROM THOSE WHO KNOW 


THE TRADER AND CANADIAN JEWELLER 


Toronto, July 11, 1929. 


Since taking over the editorship of The 
Trader and Canadian Jeweller one year ago 
I have watched your magazine very closely. 
Please accept my congratulations at the won- 
derful improvement you have made in THE 
JEWELERS’ CIRCULAR in the past year; also for 
the quality of the editorial material which you 


I am only a newcomer in the jewelry field, 
but I find there are a great many things in the 
industry in Canada which need attention, and 
which I am hoping we can investigate and help 
along, so that our jewelers will make more 
profit and have a better business than they ever 
To help me in my investigations, 
and my recommendations, I am gathering all 
the information I can and from every source. 
For that reason I am going to ask you if you 
will kindly send me one copy of your JEWELERS’ 
CrrcuLarR Loupe, which you have issued regard- 
ing the jewelry trade in New York City. 

Thanking you for this, and wishing you every 
success in the continuation of your work, I am 


Yours very truly, 
THE TRADER AND CANADIAN JEWELLER. 
TuHos. H. Binnir, 


ported to give the text of 
the Senate Committee’s 
schedule covering 
watches. Under the title 
“PHRASING OF SENATE 
WATCH PARAGRAPH IS 
MADE KNOWN—Complete 
Wording of the New 
Tariff Proposal Now 
Available,” that journal 
published in detail the text 
of what was supposed to 
be the final action of the 
Senate Committee. As a 
matter of fact, it was 
nothing more than the 
suggested or compromise 
draft agreed to between 
the representatives of the 
watch manufacturers and 
importers, and submitted 
to the Senate Committee 
at the hearing held July 9, 
as published in THE 
JEWELERS’ CIRCULAR July 
11, on pages 71 and 73. 

It will be recalled by 
those who have read the 
story of the hearing that 
this daft, while discussed, 
was in no way accepted by 
the Senate Committee, 

(Continued on page 65) 


Editor. 
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of utilizing color in the display of his merchan- 
dise. Heretofore such color harmony has been 
confined chiefly to floor and window displays. That the 
same idea can be applied even more effectively in the 
preparation of advertising copy is demonstrated by the 
experience of Shreve, Treat & Eacret, of San Francisco. 

“Why not group some of the merchandise with ob- 
jects of nature,” the advertising manager of this retail 
establishment asked himself, “in such a manner as to 
bring out the color harmony of the merchandise which 
is reflected in nature itself without having to resort 
to artificial backgrounds to secure the proper effect?” 

A visit to the local museum disclosed a fairly accurate 
resemblance, for instance, in the color relationship of 
gems and butterflies. He pursued his interesting study 
further by collecting some of the most representative 
wildflowers of the Pacific Coast. He was surprised to 
learn that for each gem in his store collection there 
was a wildflower to match it. Nature, in its charitable 
way, had endowed the flower with the same colors as 
to be found in the gem. 

“Color,” concluded Mr. Frederick L. Wheeler, man- 
ager and advertising director of the concern, “is a very 
important factor in merchandising. The skilled crafts- 
man who devised our costly gems went directly to na- 
ture to secure color harmony. There is all the more 
reason why the retailer should follow the same course, 
by securing the natural background in which to show 


Ta average retailer now realizes the possibilities 

















ail Advertising 


K. N. 
his high grade jewelry to the utmost advantage.” 
CJ)JUTTING thought into action, Mr. Wheeler began 


with the wildflowers, of which there is a colorful 
variety in California. With each wildflower there is a 
gem that could be matched. For instance, take an 
emerald bracelet. You could very well match it with a 
luxuriant background of wild maidenhair fern. You 
have probably seen the wild tiger-lily, which is of a 
bright reddish-orange color, purple spotted on the lower 
part. Place side by side with this flower a pendant of 
Mexican opal, and you will instantly note a remarkable 
resemblance of color harmony—the reddish-orange opal. 
with spots of green which grow more pronounced at 
the border. 

That gave Mr. Wheeler the idea for a series of twelve 
folders, to be printed in attractive colors, and to be 
mailed to a list of customers and prospects. The re- 
sponse that was met, nationally as well as locally, was 
beyond expectation. Requests for these folders were 
received from the East as well as from residents of 
Sunny California, and numbered among them such in- 
stitutions as the Smithsonian Institution and the National 
Geographic Society, which saw in the series of illus- 
trated folders an excellent representation of the har- 
mony between art and commerce. 

Mr. Wheeler set a capable artist at work to paint 
twelve representative and most colorful California wild- 
flowers. With each he matched a gem, this combination 
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forming the colorful cover illustration 
on the folder. Thus, the Mexican opal 
along with the wild tiger-lilies, to which 
we have just referred, composed the 
color illustration for the first folder in 
the series. The remaining space on the 
second, third and fourth pages was used 
for half-tone illustrations of seasonal 
articles, along with institution copy. 

Describing the cover design on the 
first folder, Mr. Wheeler wrote in the | 
copy: 

“Two of nature’s most colorful and 
delightful creations are the wildflower 
and the gem. 

“To combine them in a design where 
each shall complement the color of the 
other may appear whimsical and yet the 
very genuine human interest in each and 
the fact that a wildflower is itself a 
gem seem to justify the novelty.” 





a 





Ensemble Pin, and used the Wild Blaz- 
ing Star flower as a suitable background 
to bring out the full effect of color and 
harmony. 

A Star Sapphire Ring took a back- 
ground of Wild Blue Gentian, and an 
Emerald Bracelet reproduced on the 
| cover of another folder fitted well with 
| a profusion of wild maidenhair fern. 
A Ruby Ring was reproduced with a 
Cardinal Flower; a Pink Tourmaline 
Necklace with a Wild Geranium and a 
Pearl Necklace with Mistletoe. 

“The wildflower series of folders,” 
said Mr. Wheeler, “proved most effec- 
tive as a medium for giving color and ar- 
tistic background to our merchandise, 
but the idea is being carried out even 
more effectively in our series of butter- 
fly illustrations which has just come off 
the press. Butterflies offer better possi- 








HE colored cover design of another 
folder in the series showed an 
aquamarine pendant harmonizing with 
a rich background of wild baby blue-eyes. This beau- 
tiful wildflower, termed the “lovely harbinger of the 
California spring,” and already introduced in the gar- 
dens of Europe, certainly forms an appropriate setting 
for a pale blue pendant. “Baby blue-eyes,” exclaims 
one artist, “is one of those ethereal creations in the 
plant world, of which it is hard to speak except in 
terms of poetry—it appeals so directly to the heart.” 
Another well-known variety of wildflower on the 
Pacific Coast is the wild iris, which varies in color 
from the deep purple, blue or lilac to yellow and white. 
This variety was chosen by Mr. Wheeler as a colorful 
background for an Amethyst Pendant. 
The sky blue of a Lapis Lazuli Ring harmonized well 
with a background of Blue Bonnet Blossoms. On the 


cover of another of the folders, Mr. Wheeler reproduced 
an illustration in color of a Topaz, Onyx and Diamond 








relationship 








With each wild flower 
the store manager 
found there is a gem 
that could be matched 


Topaz rings with butterflies 
of the same hue are shown 
here 


Investigation showed a 
resemblance in the color 


and butterflies 






t pilities for bringing out a greater variety 
of colors such as you will find in gem 
settings. We therefore arranged for an 
artist to paint a certain number of but- 

terflies, and for this work we obtained the full coopera- 

tion of the Academy of Science here.” 


HE preparation of the butterfly series proved even 
a more laborious process. Research at the Acad- 
emy of Science Museum in San Francisco narrowed the 
selection down to nine colorful butterflies which were 
painted for Shreve, Treat & Eacret by William Wilke, a 
well-known Western artist. The color harmony secured 
was indeed remarkable. For instance, when artist and 
scientist set about to find a butterfly to match the Aus- 
tralian Black Opal, which is a most colorful gem, they 
were surprised to learn that the nearest in color was 
the Papilio Euphorion, which, by a coincidence, proved to 
be a butterfly of Australian origin. 
To match the Topaz research revealed the Smyrna 
Karwinski, native butterfly of Mexico. The Indo but- 





of gems 





On the back of each 
folder is the name of 
the gem and the flower 
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terfly known by the scientific name of Papilio Buddha 
matched the green and black of the jade. The Amethyst, 


rich in color variation, stood out even more effectively 
alongside the Hypolimnas Bolina of Oriental origin. 
South America gave the Amaya Cispata to match a gem 
with ruby settings. 


For the Mexican Opal there is the 
Catocala, a native butterfly 
of deep coloration. From the 
far-off land of Madagascar 
hailed the Uranius-Chrysiri- 
dia Rhipheus to match the 
emerald. 

In both the wildflower and 
butterfly series no mention 
was made of prices, nor was 
any commercial tie-up given 
to the colorful illustration. 
Institutional copy along with 
half-tone illustrations of va- 
rious gift articles was fea- 
tured in each folder, striv- 
ing as far as possible to give 
a seasonal effect. 

The butterfly folders are 
being issued once a month, 
so that the entire set will be 
circulated within nine 
months. A special mailing 
list was prepared, consisting 
of customers and prospects 
of the better class. 

The institutional copy used in the wildflower series 
of folders stressed ten-word messages. For instance, in 
one folder in which were shown two half-tones of table 
silverware, the ten-word message read: “Thanksgiving 
dinner is an event that demands perfection of detail.” 
In the June folder the following ten-word message was 
reproduced: “Brides attract silverware as surely as a 
magnet attracts iron.” A vacation time message read: 
“Vacation time and wrist watch time are both at hand.” 
For graduation time, “Graduation is a milestone that 
should be cemented in memory.” 








eee ress 


Here are combined an em- 

erald bracelet and one of 

California’s beautiful wild 
flowers 





HE following is a partial list of ten-word messages 
used in the series: 

“Spontaneous gifts at 
odd times express real 
affection or friendship.” 

“Why own a watch un- 
less it keeps time? Ours 
do.” 

“Half the joy of dia- 
mond jewelry vanishes | 
with quantity produc- | 
tion.” 

“Poor jewelry is its | 
own judge—and a severe 
one.” 

“The eye selects jewel- 
Better let the mind 


The butterfly folders are 
sent out once a month to 
of the better 
class 


customers 





ry. 
help judge.” 
“We are purchasing |} 
agents for the public, | 
notmanufacturers’ 
agents.” 
“Service is a thread- 
bare word. We observe 





its finer meaning.” 

“The customer’s view- 
point is our viewpoint. | 
We don’t just sell.” —_ 
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“A small purchase, a large purchase or no purchase 
—courtesy.” 

“Particular people are ideal customers—if you have 
the goods.” 

“Satisfied customers are best advertisements, but they 
“Better no sale than 











ec 
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do not broadcast.” 
one which leaves the buy- 
er dissatisfied.” 

“To be ‘exclusive’ is to 
be lonely. We’re not lone- 
ly.” 

“Color appeals particu- 
larly to the feminine cus- 
tomer,” Mr. Wheeler com- 
mented, in reviewing his 
experience with the nature 
illustrations. “We are 
fully aware that they 
would not appeal so well 
with our masculine cus- 
tomers. 





66 OME time ago we 
conceived the idea 
of sending our customers | 
and prospects especially 
printed art calendars. To 
this we have adhered 
every year. One calendar 
in particular which at- 
tracted a good deal of attention contained twelve color 
paintings of California Missions. We contracted with 
an artist to paint these missions in the spirit and man- 
ner of 1849. The result was beyond our expectation, 
for it was a highly artistic product, and we found that 
we had not printed enough to fill the demands. that 
poured in from all parts of the United States. In addi- 
tion to our list of customers and prospects, we sent 
these calendars to schools, institutions and museums who 
requested them. 

“During another year we issued a calendar which 
contained twelve color etchings of some of the best 
known beauty spots in northern California. The same 
idea has been used year after year, only that fresh etch- 
ings are used. 

“These calendars, I 
find, are kept on private 
writing desks and are 
treasured for their artis- 
tic as well as educational 
value. The illustrations 
are of California’s scenic 
and historical spots, and 
are in no way connected 
with the history of our 
store or with our mer- 
chandise. It is simply a 
form of institutional ad- 
vertising.” 

Last year this store 
put out a clever calendar 
which contained twelve 
fine pen-and-ink draw- 
ings of beauty spots 
around San Francisco. 
/ Next to each drawing, on 
the other side of the 
page, was featured some 
clever copy composed in 
J the spirit of the occasion. 











Color harmony between jade 
brooch and butterfly 

















August 1, 1929 


Parts Jewelry “Fashion “flashes 


Babies Must Wear Bracelets in Paris—New Muintature Seen in a 
Jewelry Shop—Jewels Without Clasps in Vogue— 
New Flower Pattern Necklaces 


N France, children are not born with a 
I spoon in the mouth” but with a “bracelet on the 
Furthermore, this is not merely a popular 

saying, but becomes almost realistic in the present Paris 
Baby bracelets are a part of 


wrist.” 


fashion for baby bracelets. 
the French fashion for 
dressing little children 
in the same colors and 
on the same lines as 
their older sisters and 
their mothers. The 
nursery version of this 
year’s link bracelet is 
thus made of tiny links, 
in platinum, gold or 
silver, and appears in 
pairs—one for each lit- 
tle wrist, Little French 
babies begin to wear 
these new link bracelets 
at the ripe age of one 
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month. Bracelets grow 
with the babies. With [f, 
each new pound or so, 
bracelets must be en- 
larged to fit growing 
arms. Added links are 
as much an indication 
in avoirdupois prog- 
ress as are the nurs- 
ery scales. In the better 





Jewels minus clasps are current 


Paris fads 


perambulator circles, link bracelets are about the only in- 


dulgence in the way of jewelry, that is allowed. 

















PARIS ‘29 


Paris flower garlands bloom in 
jewelry shops 


It is only 
when one joins the 
walking set that fur- 
ther decoration is per- 
mitted — pearl neck- 
laces, beauty pins and 
the like. Yet even at 
those birthday parties 
where as many as ten 
candles appear, link 
bracelets remain the 
current fashion. Brace- 
lets of platinum links 
have been known to re- 
main on wrists long af- 
ter their wearers had 
given up birthday par- 
ties—and the dansants, 
as well. 


NEW kind of 

miniature has 
made its appearance in 
Paris—not in an art 
gallery, but in a jewel- 
er’s shop. It is the 
new jeweled miniature 
that Paris women are 


“silver 
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wearing around their CPP A BZ 
throats as one of the CHI ~~ ZF 
most fashionable new 5S Paris 29 
pare en see little Present Paris fashion demands 


i NW i bracelet the babi 
portrait or still life, en- racelets for the babies 


cased in a frame and fitted with a hanging ring, just as 
any other miniature—except that frame, portrait and all 
are done in precious stones instead of paints, ivory and 
wood. Diamonds for a background, emeralds for leaves 
and stem, and pale blue aquamarine for the petals, are the 
materials the designer used in one of these miniatures, 
for a flower motif. The frame of onyx furthers the like- 
ness to a conventional 
miniature. Less elab- 
orate designs and less 
precious jewels are 
used by some design- 
ers — coral, jade, 
brown woods, carnel- 
ian and pieces of col- 
ored marble are com- 
bined to make a little 
picture in authentic 
colors. Jeweled min- 
iatures are worn as 
pendants from metal 
chains to top cos- 
tumes of period de- 
sign. Paris dress- 
makers consider them 
the perfect comple- 
ment for the pictur- 
esque robe of style, 
with its tight, old- 
fashioned bodice and 
long, full,  billowy 
skirt. 
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A new kind of miniature has made ARIS designers 
its appearance in a Paris jewelry of women’s 
store clothes are beginning 

to make concessions to the hurried existence of today’s 
working girl. Dresses that fasten with zipper openings, 
hats that may be jammed off or on in a hurry—and now 
jewelry that is clamped on wrist or throat as quickly as 
a paper clip is put on a letter—these are new fashions that 
prove the phrase stating that heaven, as well as the dress- 
maker, will protect the working girl from any lack in 
smartness. The new claspless jewelry that Paris is wear- 
ing has been adopted by society women as quickly as it 
was taken up by the working girl. The fact that it may 
be put on and taken off quickly has less to do with its 
popularity, than the originality of design. A mechanical 
device, something like a spring, provides a way for keep- 
ing claspless bracelets and necklaces in place. There is 
an unusual effect resulting from this device, because it 
leaves a portion of the arm or throat bare. The bracelets 
are identical with the necklaces, only in smaller sizes. The 

(Continued on page 65) 
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Investigator Tells of Opportunities Lost by Jewelers 


By W. W. Hickey 


OR nearly a quarter of a century it has been both 

a privilege and a pleasure to have devoted this time 

to scientific merchandising. It may be well to men- 
tion here that the activities in this profession have 
brought me in direct touch with some forty-odd different 
branches of American industries—clear through from the 
manufacturing to the retail ends. Of course, each par- 
ticular line of business, like a tub, stands on its own 
bottom, and must be analyzed and treated according to its 
weak spots. It must be strengthened from the bottom up. 

It is a commonly known fact that within the domain of 
the retailers lies the control of merchandising and the all- 
important turnover. To “speed up” the turnover of the 
jewelry business means a greater number of sales in a 
shorter length of time. This is a simple answer, that’s 
true, but the retailer, to secure that turnover, must grasp 
every selling opportunity. He must at least take advan- 
tage of every offering—of every gift occasion. He must 
“hook up” to style in the mth degree. Style is the keynote 
of modern merchandising in all lines that can be classified 
as real competitors of the jewelry industry. 

Style in jewelry is the powerful influence to be featured 
and to be used to “speed up” turnover, so greatly needed. 
And yet on the recent survey trip made by the writer in 
the retail fields, what did he find? 


/ N a great many instances, an unbelievable number of 
cases, the proprietors were not only void of style, in 


their personal use of jewelry, but were entirely without 


Pages from a lit- 
tle monthly store 
paper distributed 
by retail jewelers 
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scarf pins, cuff links, or rings. And in many cases scarf 
pins worn smacked of the 1905 vintage. 

Checking up on salespersons in the same stores, I found 
they too were without scarf pins. Imagine the jewelers 
putting out of style the very items that are really profit- 
able. Still they wonder why scarf pins, cuff buttons, do 
not sell. A vast number of jewelers and their salesmen 
were wearing soft collars and cuffed shirts—the self-but- 
toned kind, boosting the sales of the shirtmakers and 
checking out cuff-button sales for themselves. A great 
number of the owners were carrying out-of-date watches 
and chains. Imagine the effect this laxity of “style con- 
sciousness” has on the employees. They too were lacking 
in the ownership and display of jewelry. 

All of these out-of-order instances naturally react most 
unfavorably on the consumer, who has a gift occasion on 
hand and who is in doubt as to what to buy and where to 
buy it. The jeweler and his sales staff actually help the 
prospect who is in doubt to decide against their own mer- 
chandise. 

Here is one actual incident that took place in a store in 
the writer’s presence. 


LADY came in, bent on buying a present for the 
occasion of her husband’s birthday, and so stated 
her mission. However, she had nothing definite in mind. 
Mr. Jeweler suggested a handsome set of cuff buttons, 
bringing out the tray. 
“No,” she said, “he likes the soft shirts like you are 
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wearing and, besides, he has two or three sets now that 
I bought for him in the past.” 

“Now,” says Mr. Jeweler, “here are some very attractive 
latest scarf pins.” 

“No,” says the customer. “I had thought of that, and 
I’ve noticed that none of the jewelers wear scarf pins, so 
have concluded they are out of date and not being worn 
any more. So I believe I’ll go and get that leather golf 
bag with the new zipper opener I saw this morning at So- 
and-So’s sporting goods shop.” 

And out she went. 

A sale lost forever! 

Now magnify this instance 
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the motor car, wearing apparel, radio, electrical goods, 
etc.—are continually selling on the basis of style, models, 
etc. 

In a recent motor car advertisement announcing a 
brand new make of car nationally, it was referred to as 
“a smartly tailored body.” Get that? A powerful appeal 
to the women. Just recently an advertisement appeared 
selling to the American public for the first time a sport 
model of an English made airplane. Its appeal was on 
style and safety. Contrast this, as a loss of life obstacle, 
against the possibility of losing your life by wearing dia- 
monds. This airplane “direct to the family owner” cam- 
paign is a new competitor of 
the jeweler looming up on the 





by the thousands that are ————_____—__— 
taking place every day, over 

the nation. A vast number of 

customers think and act | 
silently, using their private | 
minds solely. Not sofrank as_ | 
this lady, thousands make up 

their minds what not to buy | 
before going to the stores. 
Why help to definitely decide 


read with interest. 


observations. 


these prospective buyers 

against your own merchan- turnover. M. 

dise? necessary effort nor the 
ps business. 


On many occasions I would 
squarely put the question to 
the jewelers: “Why is it you 
do not wear scarf pins?” And their answers were humor- 
ous, some ridiculous, and some took it very seriously and 
winced nervously and sheepishly, like the boy who was 
caught stealing the jam out of the pantry. 

Here are some of their answers to the question, “Why 
are you not wearing scarf pins?” 

One in Pittsburgh said: 

“T have a beauty back in the vault, cost me $750 in Am- 
sterdam, but frankly I feel uneasy with it on, so much 
banditry going on.” Think of it! He was willing to let 
the customer take the crack on the head! 

Here was a jeweler who reads and believes what the 
columnist in the daily papers writes to fill space, warning 
the public not to wear precious jewelry in public and en- 
courage banditry. Then he wonders why the customer 
takes it seriously. 


NOTHER jeweler said: “Well, I can explain that. 
You see, it is just like a girl in a candy store. She 
sees so much, she loses her appetite for it.” 

Several jewelers gave this one: “You are right—we are 
all wrong. We jewelers are the worst merchants in the 
world.” But I dropped back the next morning to check up 
on them, and still they insisted on being wrong. No scarf 
pin was being worn. 

Many of them took it as a comedy, but really it’s a 
tragedy. Let me illustrate the importance in a most 
graphic word picture. We must use the law of compari- 
son to draw the line of distinction in the differences. We 
can only know black is black by knowing white is white. 

What would you think of a dentist who permitted his 
teeth to decay or refused to use a set of his own teeth? 
What would you think of a motor car agent who persisted 
in using a horse and buggy? What would you think of a 
public utility official who still used candle light? Or-the 
hatter who paraded around hatless? Comparisons are too 
numerous to mention. 

You say, these are necessities. That’s true. Then if 
jewelry is to be classed as a luxury, then so much more is 
the style atmosphere needed to “speed up” the turnover. 

Even though that fact remains, the great many other 
lines of industry that are the jewelers’ competitors— 


Catering to the Modern Public 


This article, based on an investigation made by W. W. 
Hickey, associated with the Hart Co., which is also affili- 
ated with THe Jewerers’ Circutar, will undoubtedly be 
On a trip through 17 States Mr. 
Hickey visited numerous retailers, and some of their 
views are incorporated in this article, as well as his own 
Style in jewelry, he believes, is a powerful 
influence and should be featured in order to speed up 
Many jewelers, he finds, are not using the | 
proper means to stimulate 





| horizon. Also, of other lines 
dealing with the “luxury 

necessities” of life. 
public 


seeks and demands style, 
fashion or modes, in the 
smallest of its purchases, 
causing the buyer to more 
often forget price, entirely 
swaying them by style. 

The jewelers can, through 
being thoroughly “style con- 
scious,” collectively “hook up” 
to this momentum. Tune in 
on the style atmosphere that is in the air everywhere, and 
big benefits can be derived. 

Every jeweler should see that his employees wear 
jewelry of value, even if it is necessary to take out an 
insurance policy on the merchandise. 

One jeweler informed me one of his saleswomen had 
sold several pieces of jewelry from her person by simply 
wearing them at bridge parties, etc. So the personal use 
of stylish jewelry should begin at the store and in their 
own homes. 


Asks Public About Watches 


CONTEST to find out what kind of watches are 

preferred by the Milwaukee public has been started 
by George W. Chatterton, jeweler at 130 Wisconsin Ave., 
Milwaukee, Wis. For the best letter answering the fol- 
lowing questions cash prizes are awarded. 

Questions are: Do you prefer an American or a Swiss 
make of watch? Would you judge it by its appearance 
rather than by its name? Would you rely upon the recom- 
mendation of your jeweler in making the purchase of a 
watch? If you prefer an American-made watch, what are 
your reasons? Or, if you favor a Swiss-made watch, upon 
what do you base your preference? If the price is the 
same, do you prefer to pay cash or buy a watch on the 
deferred payment plan? First prize is $20; second prize, 
$10. Five prizes of $3 each and five prizes of $2 each are 
offered. To help contestants in answering questions, they 
are “invited to come in and see the different makes.” 
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‘6 HE days of the P. T. Barnum type of jeweler are 
forever over, thank heaven,” says Wm. H. Nieder, 
a progressive credit jeweler of Chicago. “While people 
will no longer bother to trade with the moss-laden jewelry 
store, they are equally quick to shy at the store whose 
principal stock in trade is a constant big ‘whoopee.’ 
“Folks buy jewelry because it is indispensable to their 
innate desire to express love and appreciation. Nothing 
else ‘gets over’ the big message as does jewelry, and the 
jeweler’s customers understand that fact.” 
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suggest that the modern matron wears 

jewels savoring of anything elderly or 
resigned. Indeed, this is not suggested by the 
modish jewels chosen now by the smart matron 
and the dowager of today. 

Her gowns reflect with dignity and grace 
the typical fashionable details of the hour and 
her jewels reflect this ultra smartness in their 
colors, designs and contours. 

The new evening gown with the gracefully 
draped back and the shoulderless corsage is 
worn by this well-dressed woman. Her tailored 
clothes depict all the dressmaker details used 
on the smartest of the tailleurs and tailored 
dresses featured in younger fashions. 


vd AR be it from a mere fashion writer to 
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ewels for the Modish Matron 


By Isabelle M. Archer 


For jewels there are earrings of the three wanted lengths, the 
short fringe, the long narrow pendant and the heavy exotic designs 
used for wear with the gown d’interior, the velvet robe for home 
receptions and the evening gown of Eastern influence. 

This modish matron wears necklaces designed particularly for 
their becomingness to her special requirements. She uses triple 
chains of a modified choker together with a long diamond or pearl 
rope, or she wears one of the newest of new side ornamented neck- 
laces which fasten on one shoulder of her evening gown. 

Her bracelets are placed in tiers on her wrists, or as single 
bearing bangles on her upper arm. She will not wear bracelets 
over her coat cuffs this fall, not because she is missing a trick, but 
because the new gauntlet cuffs will entirely eliminate this jewelry 
mode. Her dresses, however, will admit this pleasing manner 
of jewelry wearing and just about the crushed cuff of her glove 
will be seen gems and platinum mounted colorful gemstones. 


HE coiff of the modish matron calls for particular attention 

and for especially designed jewels. There is a new cut to the 
bang and a new softness to the roll of waved hair on either side 
of the face. For those who are daring enough to essay a long 
bang, there is one coiff now which shows this becoming arrange- 
ment in a side part and a slanting line for the bang, reaching 
from the parting on the left hand side of the head to over the 
right eyebrow. 

All of the new coiffs take to earrings with welcome grace. Ear- 
studs are used with the small fringes hanging below when the hair 
is rolled away from the ears into a smooth curl at the nape of the 
neck. The hair is smooth brushed and fastened tightly in a roll 
when the earrings are those of extreme length and oriental flavor. 
When the head has width across the brow, but a narrow line to 
the jaw, the earrings may be the slanting pattern with the long 
fringe worn against the neck and the short line slanting up 
to the ear. 

Her brooches, this modern matron demands, shall be 

(Continued on page 65) 
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¢ Treasure Solid Silver 


STERLING 9925/1000 FINE 





Exqutsitely Designed to Harmonize with the 
Decorative Styles of Fine American Homes 


HE rapidly growing preference for 

TREASURE patterns among society 
brides and hostesses is not to be wondered at. 
For here are patterns of pleasing beauty and 
correct style. Patterns which permit a little 
nicer discernment—a finer note of harmony 
in the selection of Sterling Tableware for 
modern American homes of good taste. 


Whether your customer is interested in Early 
American things, or has her dining room fur- 
nished in the Spanish Style, or Georgian, or 
Early English, there’sa TREASURE pattern 
especially designed to fit in perfect taste. 


Today, with style uppermost in the mind of 
the consumer, the correct styling of TREAS- 
URE patterns is a wonderful help in selling 
fine Sterling—as “Treasure” dealers will tell 
you. 


ROGERS, LUNT & BOWLEN CoO. 
Silversmiths ~, Creators of Distinctive Tableware 
GREENFIELD™X MASSACHUSETTS 


Member of the Sterling Silversmiths’ Guild of America 
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Cutters and Importers of 


DIAMONDS 


STERN BROS6CO 


2 West 46th Street, New York 


- c v CHICAGO 
IAMOND UUTTING WORKS 31 North State Street 


68 Hunters Point Ave. ‘Amsterpam: 16 Sarphatistraa? 
Long Island City AntwenP: 48 Rue Simons 
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Private Three-Day Sale 


PRIVATE three-day sale held pre- 

vious to the regularly advertised 
sale is a regular feature in the Everard 
& Co. jewelry store, Pasadena, Cal. A 
letter to preferred customers is the best 
means of apprising them that the sale 
will be held. In speaking of the idea 
of holding a short sale once a year, 
Charles G. Lewis mentioned that such 
a method, in his judgment, is needed in 





“DIAMONDS" 
EVERARD ¢ Co. 
JEWELERS, SILVER SMITHS 
~co Gr 4.=.. 








199 EAST COLORADO STareET 
PASADENA. CALIFORNIA, 





May 20, 1929. 


ANNOUNCEMENT OF IMPORTANCF 
To Our Preferred Customers 


Dear Friend: 

It has been customary for us as an annual event 
each year to hold a period of value giving for € short 
time prior to our June Inventory. 

We have reserved three days for your convenience, 
Tuesday, Wednesday and Thursday, May 21st, 2ind 
and 23rd, before our sale is announced to the public. 

The all inclusive words “Discounts 10% to 50,” 
and more in many instances, give you some idea as to 
the surprise values that await you, 

You have the assurance of 14 years of depend- 
able merchandising. New as never before is the ideal 
time to select gifts for “Graduation,” “June Bride” 
and all future gift needs. May we serve you? 

EVERARD & CO. 
P. Se have listed « fore savings am the other side of this later. There are 


handreds more equally notable 


THE COURTESY OF A “CHARGE ACCOUNT” Is OPEN TO YOU 
ON THIS 14th ANNIVERSARY SALE 


— g GIFTS THAT LAST 3 
Pome Avs - 


« Bus — 














Letter sent to preferred customers in ad- 
vance of advertised sale 


most stores in order that the various 
slow-moving items may be cleaned out. 

It is good business, he believes, to of- 
fer a direct appeal to the price seekers 
a few days in the year. These are peo- 
ple who would not come to the store in 
the usual course of events, but a bar- 
gain always attracts a certain number. 
Often they will buy things which have 
accumulated and that the regular run of 
trade is not greatly interested in. 

* + * 
Merchandise Controlled on 
“Charge Account” 
Everard & Co. do not do a credit busi- 


ness but transact considerable business 
on a “Charge Account” basis. The 
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method of holding control of the mer- 
chandise after it is delivered to the cus- 
tomer is through a contract, much the 
same as the credit houses. Here Mr. 
Lewis explained that a bulky document 


CIRCULAR 


The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 


By Harry R. Terhune 





Personal Contact System 


| be a fine upstairs jewel shop where 90 
per cent of the sales are special order 
jobs, the owner has developed a fine sys- 





MEMORANDUM 





NO. ARTICLES AMOUNT 





Received from EVERARD & CO. 


The Merchandise per memorandum hereon, valued at $ 


Pasadena, Cal., 192 


197 East Colorado St. 















| which I agree to pay at the rate of $ Every until paid for 
Et) es Soe ee ee I expressly agree that all of said merchandise is to remain exclusively the merchandise and property of 
| Everaro & Co., and subject at all times to their order until entirely paid for, and if any of the payments 
are not made on the day the same come due, as above, then Fvexarp & Co. may seize and take above said 
- merchandise, with or without process of law, and all payments thus made on the same shall be deemed and 
} taken as liquidated damages, or if said Everaro & Co. shall so elect, they may on such default consider and 
— | ———_- — ——j declare the whole amount due, and sue and recover the same at the above price. 
The payment when the merchandise is delivered to be made to the Agent serving; and al! other pay- 
_ sli a, ee | ments to be made to the authorized agent. Any violation of this to be considered trover and conversion. 
Stgned 
Residence 








How Everard & Co., Pasadena, Cal., control merchandise sold on charge account 


is apt to scare a customer, hence the use 
of a printed form about four inches by 
eight, in size. His experience has taught 
that a person will sign one of this size 
without hesitation, once it is read and 
understood. A good local Merchants’ 
Association helps all the stores in pass- 
ing on credit risks. 


tem of personal contact with his trade. 
We refer to Herbert Graham, who owns 
“The Opal Shop,” in San Francisco. It 
is the practice here to keep a record of 
the wedding anniversary dates. These 
are obtained for the most part when 
the wedding rings are sold. A personal 
letter goes to the husband a week or so 








P.M. A. Form 17 
MEMBER OF 


PASADENA MERCHANTS’ ASSOCIATION 
PASADENA, CAL 


DATE = 
(Name of Firm) 














NO APPLICATION FOR CHARGE ACCOUNT WITH ™ —— 
NAME MARRIED NAME OF HUSBAND 
OR SINGLE OR WIFE =" _— 
Spell correctly—surname first—write first and middie name in full—state if single or widow 

RESIDENCE BUSINESS 

Se EE _ADORESS = 
RES. PHONE BUS. PHONE TOWN 

~~ FORMER ne ee Per ae ee J oe “SEND es iia 
ADDRESS STATEMENTS 

aos ih! Sa PS eS ee ae = Lael ° 
OCCUPATION EMPLOYER'S NAME SALARY 

caieaaiaa _  ¥__. ._ e leetintilia aint . oa 
HOW LONG HOW LONG HOW LONG OWN HOME 
PRESENT PRESENT IN PASADENA OR RENT 
ADDRESS EMPLOY >» 





| OWN OR HAVE EQUITY IN THE FOLLOWING REAL ESTATE, VALUED AT $ 








SOURCE OF INCOME 





~ AVERAGE AMOUNT _ 
_DESIREO MONTHLY 


SAV.ORCK.AC. 


TERMS AS 
AGREED 


BANK—(State if Branch) 


uimr 


~ BANK SIGNATURE OR NAME 








REFERENCES—Local and Home “Town — 











GUARANTEED | 
- ES 3 _—— —- —_ 
ADDRESS OF — 
___—CAPPLICANT AR 


AUTHORIZED 
BUYERS 





APPLICANT'S 
SIGNATURE 


REMARKS 




















The Pasadena Merchants’ Association protect one another against fraudulent 
accounts 








Ideas start things going. Read The Jewelers’ Ciréular for ideas every week. 
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Style No. 1241—Another handsome choker of large graduated Regent 
Pearls in combination with simulated chrysoprase beads and drop.$4.50 


Subject to Standard Trade Discount 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Ine. 


FOUNDED 1867 jar P FOUNDED 1867 


MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N.Y. 
BRANCH OFFICE: 236 WESTMINSTER STREET, PROVIDENCE, R. I. 
PACIFIC COAST: FRED L«LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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before the anniversary rolls around, in 
which a practical suggestion is made for 
some suitable remembrance of the com- 
ing occasion. These letters are sent to 
the business address of the husband, of 
course. The percentage of pleased re- 
sponses is quite gratifying. 

About three times a year, a very fine 
piece of direct mail matter is sent to the 
store’s list of customers and prospects. 
In this case, Mr. Graham goes to the 
finest printer in town, one who is an art- 
ist, and has his message prepared on 
extra good hand-made stock. “Costs 
could easily be cut a good 50 per cent, 
but why do this, if the effectiveness is 
cut 90 per cent,” argues this astute 
jeweler. “To attract a fine clientele 
fine stationery and artistic printing is 
of the utmost importance.” 

* * * 


Unique Business Card 


NIELSEN of Fresno, Cal., has a 
e rather unique business card. To 
all purposes it is a ring size card with 
holes punched out showing the vari- 
ous ring sizes. It is seldom that the 
cards are used for that, for according to 
Mr. Nielsen, the greatest good comes 
from using the cards as straight busi- 
ness cards. A list of birth stones makes 
interesting reading to most people, then 
too, they like to stick their fingers in 
the holes to see what size they wear. 
Those two things alone do more to make 
the trade think about rings and jewelry 
in general than anything else the store 
does, says this well known jeweler. 
am *” * 
Uses Jewelers’ Circular’s Style 
Stories 


ROM the fine jewelry store of J. 

Herbert Hall in Pasadena, Cal., 
comes several good ideas. All students 
of the graduating class of the Pasadena 
High School were invited by letter to 
call at the store for the purpose of reg- 
istering their names. A large clock in 
the window will have all these names 
inscribed on it, the girls’ names on the 
outer edge or the minute hand track 
and the boys’ names on the inside or 
hour hand path. The president of the 
graduating class winds up this e‘ght- 
day clock. When the clock stops, the 
person whose name is nearest each hand, 
receives a watch. The letter telling of 
this, explained that no element of chance 
entered, also that no one was obliged to 
buy anything in order to have his 
name put on the clock. This letter was 
one of a series of six that are going to 
the present graduating class and their 
parents. 

Many interesting stories having a 
style and news value are “lifted” from 
THE JEWELERS’ CIRCULAR, and after be- 
ing re-written appear in the news col- 
umns of the local newspapers. For ex- 
ample, a fine readable story relative to 
sterling appeared in the news columns 
on May 7, in which Mr. Hall gave some 
interesting data. News items of this 
kind are welcomed by newspapers if 
properly prepared, finds Mr. Hall, and 
are excellent publicity for the trade at 
large. 
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Fine perfumes make an _ interesting 
line from a sales and profit standpoint, 
for the better grade stores. In the Hall 
store, perfumes are not considered just 
a Christmas novelty, for there are many 
times during the year that perfumes 
may be featured in the windows and ad- 
vertising. Mother’s Day, for example, 
offered the store a fine opportunity to 
cash in on that gift giving event. 

* * * 


How to Sell Costume Jewelry 


OSTUME jewelry, believes J. G. 
Donovan, Jr., of Los Angeles, Cal., 
has a definite place in the jewelry store 
of today. It is here that the future of 
the novelty business lies, in his opinion. 
“There are two types of costume jewelry 
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centage of returns shows it was read 
and well received. The booklet referred 
to on the postal is the one issued by 
Crane. 

Patrons who later placed orders for 
stationery commented favorably on this 
mode of publicity. 

As each postal was received by the 
store, Mr. Dickson saw that a red check 
mark was placed against the name on 
the file which served to indicate an in- 
terested friend of the house. 

In the envelope going with the letter 
referred to, were half a dozen samples 
of stationery and one of Gorham’s “25 
Gift” books. These were all tied to- 


gether with a white ribbon thus forming 
a very attractive appearance when the 
letter was opened. 
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Above is used successfully as a business card by M. Nielsen, Fresno, Cal. 


as commonly understood by the average 
customer,” explained Mr. Donovan, 
“anything from 10 cents up is one clas- 
sification. What we mean is the good 
inlaid enamels, having a sterling base 
in semi-precious and some of the better 
artificial stones. Women today have a 
definite idea of what they want, espe- 
cially if it is something which fits in 
with the style picture. The importance 
which the well dressed woman attaches 
to her ensemble is worthy of considera- 
tion by all jewelers. Costume jewelry 
must be merchandised fast and can best 
be sold by a clever sales woman. 
+ * * 


Boosting Stationery Department 


HE stationery department of the 

Campbell & Grinder jewelry store, 
Los Angeles, Cal., is nicely housed in a 
balcony all its own. George H. Dickson, 
who has this department, believes the 
best way to advertise and introduce sta- 
tionery is through the use of stationery. 

A recently mailed letter to a selected 
list is a model for effectiveness. Proof 
of this statement lies in the fact that 86 
per cent of the postals enclosed in this 
mailing were returned to the store. The 


people to whom this letter was addressed 
were not the kind who are looking for 
something for nothing, so the high per- 


The letter read: 

We are submitting herewith, speci- 
mens of Crane’s Ivory Stationery, the 
last word in refined taste, showing the 
correct engraving and forms for 

At Home Invitations. 
Visiting, Informal and Place Cards. 
Wedding Invitations and Announce- 


ments. 

Die Stamped Stationery for Ac- 
ceptances, Regrets and _ Socia) 
Correspondence. 


May we suggest that you allow us to 
estimate on any contemplated order of 
this character? Our prices are no higher 
than for the same class of workmanship 
elsewhere and with our unusual facili- 
ties, knowledge of correct usages and 
unequaled service, we feel that we can 
give entire satisfaction. 

Thanking you in advance for any 
courtesy extended to us, and assuring 
you that it will be a pleasure to be of 
service, we beg to remain, 

Yours very truly, 
CAMPBELL & GRINDER, 
George H. Dickson, 
Department of Stationery, 
Mezzanine Floor. 

Please note: An interesting booklet 
“Etiquette of Letter Writing” will be 
sent without charge by mailing the en- 
closed postal. 
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ON AND AFTER AUGUST 5th, 1929 


ANSEN & CoO., INc. 


WILL BE LOCATED ON THE 
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FIFTEENTH FLOOR OF 


THE EMPIRE TRUST BUILDING 


580 FIFTH AVENUE 
At 47th Street 


=r 5 
a ee 
<— x4 


N 
Sn 


‘ 
‘ 
4 
, 


Sas, 
te >. 

‘Jav27. 
“A 


Telephone Bryant 1900 
NEW YORK 


Where, in more spacious quarters, we 
will be in an ideal position to serve the 
exacting needs of our growing clientele. 


NOTE: 

Our removal, as noted above, rep- 
resents an opportunity for some 
firm of standing to acquire our 
present quarters at 527 Fifth 
Avenue—including furniture, fix- 
tures, vaults, safe, Holmes pro- 
tection, etc—an office completely 
and splendidly equipped to conduct 
a precious stone business. In- 
quiries invited 
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Skillful Retail 


Retail Credit Practice. (By John T. Bart- 
lett and Charles M. Reed.) Harper & 
Bros., New York. 377 pages. 

REDIT is a function of modern re- 

tailing which, for years, has badly 
needed a comprehensive manual of prac- 

tice. Bartlett and Reed, making a 

nation-wide study, and with the co- 

operation of the National Retail Credit 

Association, have provided this in “Re- 

tail Credit Practice.” 

This book shows how credit can be 
made a productive device increasing 
sales volume and reducing overhead, and 
accompanied by credit losses which, 
under efficient management, will be less 
than % of 1 per cent of net sales. 

Changing times have brought a new 
set of conditions in retail credit. Credit 
bureau managers of _ representative 
cities, such as Detroit, Washington, 
Providence, Seattle, Milwaukee, New 
Orleans, variously estimated the propor- 
tion of all families using credit, charge 
account or instalment, at 75 per cent to 
95 per cent of all. In every city, a con- 
dition of gradual rapid increase in re- 
tail credit was reported. 


REDIT bureaus, most of which are 
cooperative, are now found in about 
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Credit— 


What [t Demands 


New Book Enunciates Important Principles and Practice 


1000 localities. They possess 50,000,000 
record cards, and cover fully 75 per cent 
of the American population. Soon it 
will be possible to obtain quickly, any- 
where, comprehensive information, nec- 
essary in extending credit on prac- 
tically any consumer. 


Skillful retail credit demands control 
policies and methods. The authors 
present the most comprehensive and de- 
tailed explanation of these ever as- 
sembled, and accompany it with exten- 
sive data on credit losses and collection 
percentages. 


Methods, concise, with free use of ac- 
tual stores using, are presented in this 
book in great variety. The full credit 
and collection process in unfolded, be- 
ginning with the credit application, con- 
tinuing with the investigation, risk 
analysis, and decision, and pursuing the 
account through its store history. One 
chapter is devoted to most efficient credit 
office systems; another to the changing 
credit status of customers. 

In the average store, the authors point 
out, at least 60 per cent of charge ac- 
count customers, and perhaps as many 
as 80 per cent, may have to have some 





collection treatment. The proportion is 
even larger with instalment accounts. 


HE various collection methods— 

letters, telephone, personal call, col- 
lection agency—are covered in great 
detail. A number of unusually success- 
ful follow-up systems are given, with 
the letters used. Actual telephone 
follow-up methods are reported. Credit 
frauds are treated in one chapter; in 
another the returned goods problem. 
An extensive survey of credit edu- 
cational advertising, is the basis of an 
exposition of financing, costs, and copy. 
How to secure new charge customers; 
how to do most business with present 
accounts; is explained with dozens of 
promotion successful methods. 

The book gives exhaustive considera- 
tion, emphasizing actual operating poli- 
cies and methods, to the instalment 
credit plan. 

David J. Woodlock, manager-treas- 
urer, National Retail Credit Association, 
in a foreword to Retail Credit Practice, 
commends the book to both small and 
large retailers for the practical help it 
offers in making credit a builder of sales 
and profits. 


Jewelry [n [nda 


Regarded more highly than clothes by natives 


HE love of jewelry is to be found 

almost everywhere among the people 
of the East, especially so in case of 
women, it being regarded as their most 
valuable belonging and nothing, not 
even fine clothes, affords any compensa- 
tion for its absence. 

An adornment that naturally only is 
worn by the comparatively wealthy, is 
the tika which is worn on the head, and 
generally is of flexible workmanship or 
composed of closely interlocked links. 
The two parts forming this usually are 
finished with a pendant. From the 
center there falls an ornament and at 
the lobe of the ear another large boss 
is seen. The Muslim women as a rule 
do not wear as large a nose-ring as the 
Hindus and it is often only a small 
jewel. 

The necklace is often a broad collier 
of interlinked rings with a thick border 
of tiny metallic devices. The bracelets 
usually correspond exactly. Longer 
necklets, reaching sometimes to below 





the waist, made of beads, often very 
beautifully chased are also worn. 
Necklets are also made of squares linked 
together. A very pretty pattern is the 
twisted or babul setting for large 
amethysts, turquoises, topaz, or garnets. 
Each stone is set in a separate square, 
and surrounded by fine gold work and 
these are fastened together with small 
chains. 

There are certain talismanic charms 
accredited to the diamond, and the nos 
ratan of nine gems is supposed to bring 
good fortune. The jewels composing 
this are the coral, topaz, sapphire, ruby, 
a flat diamond and a cut diamond, 
emerald, jacinth, and carbuncle. An- 
other form has as substitutes for some 
of these, the pearl, ruby and lapis lazuli. 

Of indigenous gold ornaments one 
sees large raised discs with crescents 
attached, worn as earrings, and often 
remarkable for beaten work. There are 
pretty bracelets and necklets of gold 
beads threaded on a string, and notwith- 





standing they are remarkably light, they 
are beaten into beautiful designs. Some 
of the fine gold wire jewelry is exceed- 
ingly charming, and bracelets so soft 
and flexible are made of it, as to be 
almost crushable in the hand. 

To a foreigner the gemmed ornaments 
of the women are wont to seem rather 
gaudy, besides rough in the setting. The 
heterogeneous mixtures of stones, which 
will place a turquoise, an emerald, and 
a garnet in close juxtaposition, seems 
strange after the reserve shown in the 
West or to jewel combinations, and un- 
doubtedly our own styles of cutting 
show precious stones to better advan- 
tage than the native methods. Euro- 
pean forms are, however, growing in 
favor, and articles made for the wealthy 
where native designs are retained, are 
growing noticeably neater. One some- 
times nowadays sees ladies who have 
dainty watch bracelets and safety-pin 
brooches and other things that came 

(Continued on page 95) 
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L. HELLER & SON, Inc., producers of 
HELLER HOPE STONES 





DELTAH PEARLS and NECKLACES 
invite the trade to 


BOOTHS No. 156 and No. 157 


at the 


Fourth Annual Jewelry and Allied Trades Show 
Hotel Sherman, Chicago 
Monday, August 5th to Friday, August 9th 


In charge of 


Mr. George J. Klinick 


An interesting collection of minerals 
gathered by the Heller laboratories 
from every corner of the world for 
— comparison and _ re- 
search . 


Micrometer reproductions of the 
famous historical diamonds from the 
incredibly ancient Kohinoor to the 
more modern Culinan. 


An oxy-hydrogen furnace of special 
design used in the creation of Heller 
Hope Stones abroad—brought from 
Paris for this show... 


A collection of Heller Hope Stones 
before cutting showing the various 
phases of Heller Hope quality pro- 
duction... 


An exhibition of the new Heller Hope 
Stones for the season 1929-30. 


L. HELLER & SON, Inc. 











BOOTH No. 156 


In charge of 
Mr. Geo. J. Klinick 


BOOTH No. 157 
In charge of 


Mr. M. S. Taube 
and 


Mr. Sidney Levinson 


























15 West 47th St., New York 
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Consolidating Present Favorites into Future Jewelry Modes 


(Continued from page 47) 


and a necklace with side sections and a central plaque built 
up of this paper-weight frosted platinum and finished with 
a cord of the platinum about its edges. Long flat sections 
of copper are blended with dangling pieces of red coral, 
brown onyx and malachite to make a necklace of the new 
length and elaborate cluster earrings. The third set is 
more after the regulation order, with a large gemrstone 


for its central plaque, great round beads for the choker 
necklace and a combination of the two forms for the ear- 
ring stud. Each of these three groups has its quota of 
blending brooches, finger-rings and bracelets to complete 
the sets of costume jewels. 

Thus, the summer closes leaving many an interesting 
creation as a legacy to the coming fall. 





A False Report 


(Continued from page 49) 


Senators Reed and King questioning the necessity for 
the apparent complexity of its provisions, and stating 
that it was their intention to simplify the watch para- 
graph as much as possible. This suggested schedule 
which was so fully discussed at the hearing, was re- 
cently made public with the printing of the testi- 
mony taken before the Senate Committee, and in this 
manner came into the hands of our contemporary. 

As a matter of fact, all actions by the Senate Com- 
mittee are confidential until the bill is finally released, 


and nothing has come out that would indicate that 
the committee had agreed on the schedules of the 
watch and clock tariff, much less the text of the para- 
graphs covering them. How much of these “compro- 
mise” schedules will be accepted is still in the air, 
and the publication of these as the decision of the 
Senate Committee was a serious blunder that might 
have been avoided by a little intelligent investigation 
on the part of those who handied the article in ques- 
tion. 


Jewels for the Modish Matron 


(Continued from page 56) 


of extreme simplicity to meet the edict of smartness. A 
carpenter square of diamonds topped by an oblong plaque 
of frosted crystal, a flat disc of black onyx bordered with 
diamonds on one side and set at the center with a huge 
black pearl, are the ingredients used to compact one of 
her newest jewels. Another brooch has flanking wings 
of baguette diamonds, another black pearl matched in size 
with a pink-tinted pearl and backed by a groundwork of 
turquoise matrix forms another unusual jewel to meet this 
particular woman’s desired approval. 

For sport clothes, the older woman uses rather dark 
colors or contrasts of white and black, yellow and brown, 
citron and navy or mixtures of all brown tweed, gray and 
blue woolen, or bronze and red tones in her knitted sweat- 
ers and cloth costumes. 

For her utility things she carries elaborate handbags, 
made of the finest materials and mounted in gems and 
gemstones in lavish array. Her initials are traced in 
diamond monograms on platinum plaques or pierced in 


platinum and backed with opaque colored gemstones. For 
the evening she has a bag of black faille, embroidered in 
gold leaf or a metal brocade embroidered in colored gem- 
stones and tied about with a rope of platinum wire. 

A tiered peplum, after the style of the finish on her 
tailored dress, is used for the bag which is mounted hand- 
somely in encrusted platinum. Black onyx, emeralds, and 
deep yellow topazes are cut en cabachon and bordered 
about with round-cut diamonds for the inlay on this hand- 
some bag top. 

In the wearing of finger-rings, the older woman uses 
judgment and artistry. If her hands are long and narrow, 
she calls attention to their grace by the use of numerous 
large gems in her many finger-rings. If her hands are 
strong and sturdy, she gives them added length by the 
use of long narrow marquise-cuttings for her diamonds, 
slim oblongs of colored gemstones for her tailored jewels 
and upright settings in her finger-rings to blend with the 
rest of her costume jewelry. 


Paris Jewelry Fashion Flashes 


(Continued from page 53) 


middle part is of gold, finished at both ends with big 
rondel beads of onyx and jade, says the Paris correspon- 
dent for the National Jewelers Publicity Association. 


HE window of any smart Paris jewelry shop looks 
like a flower vendor’s cart nowadays—all because of 
a new Paris fashion for wearing necklaces that are very 
realistic reproductions of garlands of meadow flowers. 
The way these little colored flowers are made to look so 





real remains a mystery to everyone but the jewelers, but 
that does not prevent fashionable young women from 
wearing them. They appear in whites, yellows, pinks and 
pale blues of simple field flowers, in sharp contrast to 
the dark colors and printed designs of sophisticated cos- 
tumes. Flower garlands were first introduced as a dé- 
butante fashion, but have now been taken up as a general 
fashion. Older women in Paris prefer conventionalized ver- 
sions of the same flowers that are worn by young girls. 
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New geometrical effects 
in diamond set motifs 
of revolving wheels, as 
shown by Mauboussin 
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at the Musee Galliera, 

Paris, during the great 

exposition of modern 
jewelry 





Reports from the Kuropean Diamond Markets 





Conditions in the Diamond Centers of London, Paris and Amsterdam as Reported by Corre- 
spondents of “The Jewelers’ Circular” 


LONDON, July 18.—The market, al- 
though not in a subdued condition, is 
not particularly active. The jewelry 
storekeepers are complaining about a 
quietness in business, which is unusual 
in the mid-summer season in view of the 
fact that visitors from foreign countries 
usually frequent the fashionable jewelry 
stores in the West End of London. 

It is understood that buyers who are 
returning from their buying trips at 
the industrial centers in Amsterdam and 
Antwerp found it very difficult to buy 
for prices which may show them even 
a small margin of profit. Those ac- 
quainted with the conditions prevailing 
at the rough diamond markets are not 
surprised, as the good quality of rough 
material is getting scarce, owing to the 
curtailing system as applied in South 
Africa. This rough material, which is 
suitable for cutting fancy stones, is ex- 
ceedingly high in price. 

a * 7~ 


AMSTERDAM, July 17.—Activity in this 
market is limited to a special branch 
of the trade, namely, the fancy shape 
stones, and chief among them are the 
emerald cut and baquettes, which are 
the favorites of the market. During the 
last few weeks there has been great ani- 
mation for that particular class of gems 
caused by the arrival of a few prominent 
jewelers of America and London. 

In regard to the ordinary class of 
goods, such as mélée and small stones, 
trade is slack in the first mentioned ar- 
ticle, while small stones are required 
only in little quantities, providing they 
are of a good quality. In that case 
transactions are often impeded by the 
prices. 


Nevertheless, the general outlook 








shows a stability in the price, especially 
for good quality stones, as the good 
rough material is getting scarce, and, 
undoubtedly, it will not be a surprise 
for those connected with the rough mar- 
kets to witness after the holiday season 
and with the resumption of business 
an increase in the price of fine grade 
polished small as well as other sizes. 
* * * 


PARIS, July 17—The jewelry and affili- 
ated branches are laboring at present 
under the uncertain general economical 
conditions of the country. As usual, the 
diamond trade is always the first one 
to come under the influence of political 
or financial events. 

As long as the reparations question 
between the different parties with France 
is not definitely settled, big business 
firms are not entertaining transactions 
in which important amounts are in- 
volved. It is consequently easy to un- 
derstand that jewelers, and especially 
the stores, are doing little business 
among the local populations, and are 
mostly dependent on the tourists. 

Fine rubies or emeralds, for which 
customers may be found, are yielding 
satisfactory prices. 

* * * 


Notes from the South African 


Diamond Fields 


Reports of the Crown Diamond Co. 
indicate that the output for June 
amounted to 48,600 loads washed which 
yielded 7255 carats. 

~ * * 

The New Vaal River Diamond Co. has 

registered rough diamonds during June 


amounting to 888 carats which realized 
£8,691. 
* * * 

A note in the South African World 
states that South Africa has been ad- 
mitted to the World Association of Dia- 
mond Workers, on condition that she 
does not receive members who go to the 
country without pei mission. 


* * * 


Carrig Diamonds, Ltd., have become 
prominent recently owing to the com- 
pany’s acquisition of valuable areas in 
the Alexander Bay district. 


* * + 


In addition to diamonds, for which it 
has become famous, Namaqualand has 
been in the public eye owing to recent 
remarkable beryl discoveries about 
which Professor Koyaloff is now prepar- 
ing a report. 

* * * 


The annual meeting of the new Jagers- 
fontein Mining & Exploration Co. was 
held at Kimberley, June 29, the balance 
sheet showing little variation from last 
year. The profit and loss account dis- 
closed a revenue from diamond sales of 
£624,586 as against £554,663 in the pre- 
vious year. The company, it is reported, 
supplied its full quota under the agree- 
ment with the Syndicate. The demand 
for special stones from this mine, it was 
reported, is growing. 

= s * 


It was generally reported that the pol- 
icy has been adopted by the companies 
which are included in the “Conference 
Producers” to confine their attention 
chiefly to the production of first class 
stones. 
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Photo by Keystone View Co. 
Beautiful silver dish presented by the Podesta 
(Mayor) of Milan to the city of Berlin 








The News from England 


Trade in “Rough” Satisfactory and Increased Activity Evident in Cutting Centers—Police Get 
Report That Antwerp Diamond Merchant Was Assaulted and Robbed—Old English 


LONDON, July 22.—With the trade in 
rough diamonds continuing satisfactory 
and increasing activity being noted in 
the cutting centers, more satisfaction is 
now being expressed by diamond men in 
the state of the market. After a period 
of comparative depression, business in 
diamonds of all kinds appears to be 
looking up again. Some remarkable 
prices are being obtained for special 
parcels and this, with the marked re- 
vival in mélées and smaller sizes, in- 
dicates the trend that the market is 
taking. The London retail jewelry trade 
has not yet developed to its usual 
seasonal vigor, but taking the United 
Kingdom as a whole, business in the 
jewelry shops is improving slowly. 
Such diamond houses as Backes & 
Strauss, the Holborn Viaduct firm, find 
the principal feature of interest centered 
in the prices asked for certain types. 
Commenting on this a member of the 
firm says that business the past two 
weeks in the European cutting centers 
has been marked by a decided revival 
in mélées and smaller sizes, which have 
been somewhat neglected of late. “The 
demand for baguettes,” said a partner, 
“especially parcels containing pairs of 
long rectangles, also half moons, tri- 
angles and trapeziums, continues un- 
abated. Some large single stones, 
reund as well as emerald-cuts, have been 
placed on the market at prices which 
to our ears, unaccustomed yet to new 
conditions, sound almost fabulous. In 
England there has been some improve- 
ment in the retail trade, in the provinces 








Silver Sold at Christie’ s 


in particular, although in London one 
hears of less very large businesses be- 
ing successfully negotiated than one 
usually associates with this time of 
year. In the rough market trade con- 
tinues satisfactory.” 

* * * 

The police have been making in- 
quiries into an alleged assault on an 
Antwerp diamond merchant, who was 
found unconscious in a Hatton Garden 
diamond office where he had been to 
meet another diamond broker. There 
was a nasty wound in his head, and his 
pockets had been ripped open. The 
visiting diamond merchant regained 
consciousness in a London hospital and 
said his wallet containing $75,000 worth 
of stones was gone. He was climbing 
the stairway in the Hatton Garden 
building to keep his appointment with 
Mr. Nisenbaum, another diamond man, 
he says, and was met by a tall, dark 
man who asked him for a match. While 
feeling in his pockets for his matches 
the merchant says he was struck on the 
head and remembered nothing more. 
Mr. Nisenbaum told the police he found 
his caller lying on the floor of a land- 
ing with several people rendering first 
aid. A caller at another office found the 
visiting diamond merchant unconscious 
on the stairway, and notified the police. 

* * * 


The die-hard interests who are 
anxious to see the value of diamonds 
brought down still are exerting them- 
selves by insidious propaganda to be- 
little the statements of the leading dia- 


mond men who, from time to time, as- 
sure the industry that the alluvial dia- 
mond menace is dead and that the future 
of the market is sound. The illicit dia- 
mond traffic in South Africa is now 
stressed by these people as a factor for 
depressing the diamond market. Reports 
from Johannesburg are being circulated 
throughout the world to the effect that 
the leakage of big alluvial diamonds 
from Namaqualand (where an armed 
patrol guards the 25 square miles of 
wired State diggings) now totals a 
value of $18,000,000 a year, and that 
buyers fear the value of the large stones 
will be lowered. 

It’s mostly untrue, of course. Admit- 
ting a leakage, diamond men here say 
the marketing of such illicitly obtained 
stones in quantities large enough to dis- 
turb the market quite adequately con- 
trolled by the diamond syndicate is im- 
practicable. 

* * * 

Apropos of Namaqualand State-con- 
trolled alluvials it is interesting to note 
that the theory advanced in justification 
of the source of the Alexander Bay dia- 
monds is in a fair way of being con- 
firmed by the explorations of Dr. Reun- 
ing, one of the original discoverers of 
the Namaqualand stones. To establish 
confirmation of his belief that these 
alluvials have been swept down to the 
seashore from volcanic pipes or crater- 
like formations in the earth’s crust he 
has been exploring the hinterland. 





(Continued on page 104) 
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A.N.R.J.A. Convention Plans 





Arrangements Well Under Way for Big Gathering at Cleveland, 
Sept. 17, 18, 19 and 20—Many Exhibitors Have 
Already Taken Space 


Arrangements are progressing most 
satisfactorily for the approaching 24th 
annual convention of the American Na- 
tional Retail Jewelers Association, which 
will be held at the Hotel Hollenden, 

leveland, the week beginning Sunday, 
Sept. 15. 

Executive committee sessions will be 


> North East Room 





President Frasier is arranging a 
splendid program of addresses, the de- 
tails of which will be announced about 
Aug. 15. At this writing, however, 
matters have progressed sufficiently to 
justify the statement that the 1929 con- 
vention of the A. N. R. J. A. will sur- 
pass any previous conventions of the or- 


ha 
| 
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Friday will be devoted entirely to con- 
vention business, starting at 9 a. m., 
and continuing until all business of the 
convention has been disposed of, includ- 
ing reports and consideration of commit- 
tee recommendations; election and in- 
stallation of officers; consideration of 
invitations for the 25th annual conven- 
tion, ete. 

During the week, time not occupied 
by convention sessions will be given over 
to committee meetings, group gather- 
ings, etc. 

Unusual interest is being manifested 
in the approaching convention by mem- 
bers of the A. N. R. J. A., and the 
representatives of the other branches 
of the industry, who are manifesting 
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held on Sunday afternoon and evening, 
while the entire day, Monday, will be 
given over to a conference of State pres- 
idents and secretaries, together with the 
National executive committee. This 
conference will be addressed by trained 
association workers, and each address 
or talk will be followed by a discussion 
where everyone present will have an 
opportunity to express himself on any 
subject under consideration. 

It is expected that this feature will 
become a regular part of each succeed- 
ing convention, and that it will in- 


crease greatly the effectiveness of the 
individual association and officer, and in 
the final analysis strengthen the associ- 
ation movement as represented by the 
American National Retail Jewelers As- 
sociation. 
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American National Retail Jewellers AssociaTion, 
Hotel Hollenden, Cleveland, - Sept. 17 te 24,1929 


ganization, and set a high standard for 
future gatherings to maintain. 

The Ohio State Retail Jewelers Asso- 
ciation will meet for business purposes 
on Tuesday morning, Sept. 17, from 8.00 
a. m. to 10.00 a. m. 

Promptly at 10 o’clock, Tuesday, Sept. 
17, the convention will begin its sessions 
which will continue through the week. 
Business sessions will be held Tuesday 
morning, afternoon and evening; 
Wednesday morning and afternoon, with 
the convention banquet being held Wed- 
nesday evening. 

Thursday morning will find business 
again in command, with adjournment 
for the afternoon and evening in order 
that the style show under the direction 
of the National Jewelers Publicity As- 
sociation may be held. 
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their friendly cooperation by their sup- 
port of the exhibit and advertising 
features of the convention. The at- 
tendance promises to surpass any pre- 
vious convention, as the belief is gen- 
eral that the American National Retail 
Jewelers Association has entered upon 
a new era of service and accomplish- 
ment. 

In many sections, trips .are being ar- 
ranged by association enthusiasts in 
cooperation with the railroad companies, 
which will make possible the combining 
of a most interesting vacation with at- 
tendance at a business convention of 
intensive value and accomplishment. 

Plan, now, to attend the greatest 
jewelry convention ever held at Cleve- 
land in September. You’ll meet the lead- 
ers in the trade there, manufacturers, 
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wholesalers, retailers, importers, trade 
paper representatives. all interested in 
the future of the jewelry business and 
all prepared to lend their cooperation to 
the A. N. R. J. A. in its efforts in behalf 
of the retail jeweler. 

Thus far the following list of exhibi- 
tors can be reported. 

Booth 1-2—J. R. Wood & Sons. 

Booth 3-4-5—Oneida Communities, 
Ltd. 

Booth 6—Hamilton Watch Co. 

Booth 7—Dirigold Corporation. 
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unlawful for any person to prac- 
tice, or to attempt to practice op- 
tometry, without a certificate of 
registration as a registered op- 
tometrist, issued by the Depart- 
ment of Registration and Educa- 
tion. . _ ; 

“Section 2. Any one or any 
combinations of the following 
practices constitute the practice of 
optometry.’ 

“Section 2 (D) The replace- 
ment or duplication of an ophthal- 





tion. 





Special Convention Railroad Rates for Jewelers 


The following telegram has been received by Charles T. Evans, secre- 
tary of the American National Retail Jewelers’ Association, from I. J. C. 
Holland, chairman of the transportation committee: 


“Central Passenger Association has granted special rate of one 
and one-half fare for 150 or more delegates to Cleveland Conven- 
Urge delegates planning to attend the Convention to ride 
the trains and assist in obtaining this advantageous rate. 
give this announcement special emphasis.” 


San Angelo, Texas 
July 29, 1929 


Please 
I. J. C. Holland. 








Booth 
Booth 


8—Marcowitz & Freedman. 
9—Merit Co. 


Booth 10—Cleveland Jewelry Crafts. 

Booth 11-12—Poole Clock Co. 

Booth 13—Bulova Watch Co. 

Booth 14—Perpetual Watch Co. 

Booth 15—Swartchild & Co. 

Booth 16-17—I. Ollendorff Co. 

Booth 18-19-20—Elgin National 
Watch Co. 


Booth 21—Eisenstadt Mg. Co. 
Space 22-23-24-25-26 — International 
Silver Co. 


Room 27-28-28A—Available. 

Room 29—A. H. Ficken & Co. 
Room 30—Wolfsheim & Sachs. 
Room 31—Waltham Watch Co. 
Room 32—Herschede Hall Clock Co. 
Room 33—Wittnauer, A., & Co. 
Room 34—H. W. Burdick Co. 

Room 35—Whiting & Davis Co. 
Room 36—Scribner & Loehr. 

Room 37—Seth Thomas Clock Co. 
Room 201—C. & E. Marshall Co. 
Room 256—Asiatic Art Jewelry Co. 
Room 258—F. C. D. Diamond Corp. 
There are a number of sample rooms 


available on the second floor. If inter- 
ested, write to Charles T. Evans, secre- 
tary, A. N. R. J. A. 22 W. 48th St., 
New York, N. Y. 








A Friendly Word of Warning to 


Illinois Jewelers 


CHICAGO, July 29.--H. E. Pine, presi- 
dent of the Illinois State Society of Op- 
tometrists, has sent out the following 
letter of warning to Illinois jewelers: 

“It is quite possible that many jewel- 
ers are not entirely familiar with the 
provisions of “The Illinois Optometry 
Act.” In order that all possible grounds 


for misunderstanding or legal unpleas- 
antness be avoided extracts from the 
law are quoted: 

“ ‘Section 1. 


it shall be 


mic lens without a prescription 
from a person authorized under 
the laws of this State to practice 
either optometry or medicine and 
surgery... An ophthalmic lens 
within the meaning of this Act 
shall be any lens which has a 
spherical, cylindrical or prismatic 
power or value... .’ 

“It has been brought to the attention 
of the Illinois State Society of Optom- 
etrists that certain ‘wholesale’ optical 
houses have encouraged jewelers to ac- 
cept optical repair work in violation of 
the above quoted law. This of course is 
done by the ‘wholesalers’ for their own 
profit and without regard for the safety 
of the jeweler. 

“The present officers of the Depart- 
ment of Registration and Education re- 
cently appointed by Governor Emmer- 
son are making a determined drive 
against violators of laws governing pro- 
fessional practices, and friendly warn- 
ing is hereby given that any reported 
violation of the Illinois Optometry Act 
will result in the arrest of the violator 
by inspectors of the Department of Reg- 
istration and Education.” 








When the ex-Shah of Persia left 
Teheran and came to Paris to settle down 
he brought with him some magnificent 
jewelry, including the wonderful Darya- 
i-Noor diamond, and the throne en- 
crusted with precious stones that for- 
merly belonged to the Moghul emperors 
at Delhi. For assessment purposes a 
committee composed of French and 
Dutch jewel experts has been sitting to 
judge the value of the collection and has 
this week made a report in which the 
jewelry (excluding the Darya-i-Noor) is 
valued at $170,000,000. As regards the 
Darya-i-Noor the committee is of the 
opinion it is too valuable to be priced. 
The throne is valued at $50,000,000. 
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Trade Outlook Promising 





Conditions in Philadelphia District and 
Throughout the State Indicate Upward 
Trend This Fall 


PHILADELPHIA, July 31.—Conditions 
in the wholesale trade here reflect some- 
thing of the dullness in the retail 
jewelry line, although the latter is to 
be expected at this time. The Phila- 
delphian’s thoughts at this period are 
not on buying or selling but principally 
on vacation and consequently this tra- 
ditional aspect here during July and 
August does not assist retail or other 
trade. However, the manufacturers re- 
port conditions as good as for many 
years at this time and wholesalers are 
sending out their men on the road with 
prospects better so far as trade within 
the state is concerned than for several 
years. 

“Wholesalers note with satisfaction 
the general resumption of work in the 
anthracite coal producing region where 
dullness has reigned since early in the 
spring. 

In the bituminous coal field in the 
central and western sections of the 
state, the outlook, while not as good as 
in the hard coal zone, is improving. The 
huge steel industries of the state are on 
full time and other large manufacturing 
plants are working steadily, so that 
manufacturing and wholesale jewelers 
here are much encouraged over the out- 
look. 


The future of the small town jeweler, 
faced with steadily growing competi- 
tion from chain stores and mail order 
houses, is giving wholesalers here con- 
siderable concern. Inroads of the latter 
houses are increasing while the chain 
store is being established in the smaller 
towns as well as the large cities. In 
the opinion of Mr. Ritter, head of the 
wholesale jewelry house of Ritter, 
Greenberg & Co. here, there always will 
be a future for the small town or village 
jeweler, provided he will accommodate 
himself to the modern trends in busi- 
ness and not let himself sink to being 
merely a watch repairer. Much, in Mr. 
Ritter’s opinion, can be accomplished by 
the small town jeweler, if he will make 
a careful survey of the jewelry needs of 
his community and stock himself accord- 
ingly, instead of ordering goods for 
which there is no special demand in his 
neighborhood and which lay on his 
shelves indefinitely. 








Meyer & Forster, retail jewelers, at 
Evansville, Ind., have placed their entire 
stock in the hands of well known auc- 
tioneers and the stock will be sold in 
order that the store may move into new 
quarters. The lease on the present store 
at 625 Main St., has expired and the 
firm decided to seek new quarters, but 
will retain their old fixtures. The auc- 
tion sale started on Saturday, July 27 
will continue daily for a limited time 
only. 
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North Dakota Jewelers Hold Convention 


Resolution to Unite with South Dakota and Minnesota Tabled Pending A. N. R. J. A. Conclave 
—Officers Elected and Resolutions Passed—Banquet Follows Business Sessions 


Farco, N. D., July 30.—Tabling a 
resolution to unite the North Dakota 
Retail Jewelers Association with the 
South Dakota and Minnesota organiza- 
tions until further developments at the 
national meeting to be held in Cleveland 
in September, the North Dakota jewel- 
ers closed a two-day conclave at the 
Chamber of Commerce rooms here today. 
The executive committee was granted 
full power to act in the move to have 
a tri-State convention. 


Monday 


More than 75 members were in at- 
tendance here for the opening session of 
the meeting and every indication of a 
profitable gathering was manifest. Pres- 
ident Max Rabinovich of Grand Forks 
presided. 

John Y. Stul, representing Mayor A. 
T. Lynner, who was unable to be present, 
welcomed the jewelers to Fargo and J. 
G. Neima, Fargo, responded for the as- 
sociation. In his address Mr. Rabin- 
ovich urged the need of soliciting addi- 
tional members for the association, 
stressing the fact that it was for the 
jewelers’ own good to link themselves 
with the organization. His address was 
warmly greeted by the association mem- 
bers. Following him was Thomas J. 
O’Connel of the Elgin National Watch 
Co., who in @ very interesting and illu- 
minating speech emphasized the ideal of 
craftsmanship and cited the urgency to 
maintain accuracy as the watchword of 
the profession. 

Committees appointed were: 

Resolutions—Frank Waterbury, 
Grand Forks; R. B. Newton and I. 
Horwigz, Fargo. 

Auditing—C. G. Sherdahl, Walter 
Peterson, and E. W. Johnson, Fargo. 

Nominatinge—J. G. Neima, Odin 
Krageland, and Louis Levin, Fargo. 


Tuesday 


The main business conducted at the 
closing session was the election of offi- 
cers for the ensuing year. R. B. Newton 
of Fargo was elected president to suc- 
ceed Max Rabinovich of Grand Forks, 
who has been leader of the organization 
for the last three years. Harry Winters 
was chosen as_ vice-president, while 
Robert McLaughlin of Hope was made 
secretary-treasurer. The delegates ap- 
proved the election of four new direc- 
tors: I. Horowitz, Fargo; J. G. John- 
son, Rugby; Mr. Rabinovich and Charles 
G. Conyne, Mandan. 

Resolutions passed indorsed the Har- 
vard Bureau of Business Research, and 
the Capper-Kelly bill, the delegates 
urging their representatives in Congress 
to work for the passage of the latter 
bill. No meeting place for the 1930 
convention was selected and the execu- 








tive committee will decide this in private 
session. 

After the afternoon business session 
the delegates to the number of 100 gath- 
ered in the dining room of the Hotel 
Gardner where a dinner was served. At 
this gathering W. R. Cooper, Minne- 
apolis, Minn., a past president of the 
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MAX RABINOVICH, RETIRING 
PRESIDENT 


National Wholesale Jewelers’ Associa- 
tion, gave an interesting and well re- 
ceived address, taking as his subject 
“Can the Lone Retailer Survive?” Miss 
Pearl Siegel, a radio favorite who has 
been heard on the air over stations 
WGY and WABC, entertained the 
diners with several readings. The ban- 
quet following the afternoon business 
meeting brought the convention to a 
close and those in attendance expressed 
the hope that the 1930 meeting would 
be as successful, or more so, if the move 
for a tri-State affair is approved. 








Washington and Oregon Retail Jewel- 
ers to Hold Joint Fair and 
Convention Next May 


PORTLAND, ORE., July 25.—At a con- 
ference between representatives of the 
State jewelry associations of Washing- 
ton and Oregon, it was decided to hold 
a joint fair and convention in Portland 
early next May. The fair part will be 
open to the general public in an en- 
deavor to make people more jewelry-con- 
scious. Various interesting exhibits of 
universal importance, together with a 
Style Show in which beautiful society 
girls will model fine jewel pieces, will at- 


tract people from all over the Pacific 
Northwest. Julius Zell of Zell Bros., 
Portland, in his capacity as president of 
the Portland Jewelers Club and vice- 
president of the Oregon Retail Jewelers 
Association represented those organiza- 
tions at the conference. 

The convention will be sponsored by 
the Merchants Committee of the Cham- 
ber of Commerce. Even at this early 
date numerous manufacturers and 
wholesalers have signified their intention 
of exhibiting. During the convention 
the Portland Jewelers Club will be host 
to their employes at a banquet, as is 
their usual custom. 








Gorham Sales Convention 





Annual Meeting of Executives, Sales Promo- 
tion Officers, Heads of Departments 
and Salesmen Held at Elmwood 
Plant 


PROVIDENCE, R. I., July 27.—The an- 
nual convention of the executives, sales 
promotion officials, salesmen, heads of 
departments and representatives of the 
Gorham Mfg. Co. was held on Wednes- 
day and Thursday of this week at the 
headquarters of the concern at the plant 
in Elmwood, upwards of 100 being in 
attendance. Business sessions were held 
each morning and afternoon with lunch- 
eons at the Gorham Casino and con- 
cluded with a Rhode Island shore ban- 
quet at the famous Squantum Club on 
Narragansett Bay, the final evening. 
The business sessions were conducted by 
various officials, the topics discussed in- 
cluding the qualities of new merchan- 
dise, significance of new designs and 
styles, features of advertising programs, 
merchandising policies and selling plans, 
with general round table discussions at 
the conclusion of each address.° 

At the opening of the convention a 
brief address of welcome was given by 
Edmund C. Mayo, president of the cor- 
poration, following which the various 
sections were addressed by different 
speakers among whom were: Raymond 
I. Blanchard, manager of the plate divi- 
sion; Barton P. Jenks, designer; Gordon 
Lang, director of sales development; H. 
I. Dillingham and H. J. Lance of the 
advertising department and others. Fol- 
lowing the banquet on Thursday eve- 
ning, the gathering heard a detailed ad- 
dress on “My Idea of a Salesman,” by 
C. W. Wanger, president of the Wood- 
ward-Wanger Co. 








Hyman Zlot, jeweler and pawnbroker, 
Vallejo, Cal., is moving his establish- 
ment from 144 Georgia St. to 200 
Georgia St. 
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576 Fifth Avenue New York 





WALTER EITELBACH & CO., Ine. 


PEARL NECKLACES 
and ———— 


PRECIOUS STONES 
































CharlesT Dou ghetrty Co. Tnc. 


IMPORTERS 0% PEARL g. & PREC iil STONES 
7-11 West 45%Street, NewYork, 


Star Sapphires 
Star Rubies 























3 Maiden Lane New York City 








“Stability .... 


Thirty-five years in the same building— 
Forty-nine years within a block of our present location— 


Gives you assurance of our responsibility— 


When sending us jewels you wish to sell for cash. 





CHAS. S. CROSSMAN & CO. 
The Old Mine Diamond House 
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Hold Successful Outing 





Members of Sansom Street Business Men’s 
Association Enjoy Third Event at 
Kugler’s Mohican Club 
Near Philadelphia 


PHILADELPHIA, July 31.—One of the 
very best summer outings in the history 
of the Sansom Street Business Men’s As- 
sociation was that held Saturday at Kug- 
ler’s Mohican Club on the Delaware 
River opposite this city. It was the third 
outing of the association, and Sansom 
Street was closed as tight as the pro- 
verbial drum by noon. Even before that 
officials and committee heads had started 
for the grounds to have everything ready 
for the picnickers. J. M. Costello was 
at the head of the general committee of 
arrangements, assisted by J. B. Bech- 
tel and Julius Windner, received many 
congratulations on the success of the 
affair. 

Practically every jewelry firm in the 
wholesale and manufacturing district 
was represented in the crowd that ar- 
rived in motor cars or by buses shortly 
before noon. An impromptu motorcade 
started from Sansom Street soon after 
10 o’clock and attracted considerable at- 
tention en route to the Mohican Club. 
A luncheon was served at one o’clock. 
Within a few minutes after the lead- 
ing cars had been parked at the club 
grounds, informal sports were in prog- 
ress. Baseball games were started as 
were quoit pitching contests while the 
golf addicts went over the miniature 
course with its wonderful hazards. 
“Mike” Ballen was one of the foremost 
in this. Later on a regular ball game 
was.started as were a number of other 
contests. 

In the baseball game the teams were 
under the leadership of Jack Fisher and 
David Burke. The final score was 21-14 


in favor of the Fisher sluggers. 
Much interest was evidenced 


in the 
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various tennis matches, the most out- 
standing of which was the doubles 
played by J. M. Costello and J. Lesse 
against J. Milner and George Daub. 

In the quoits contests, honorable men- 
tion is accorded J. B. Bechtel, Julius 
Windner, Arthur Hagstoz and Chas. 
Deisinger for their adeptness in making 
“ringers.” Croquet, boating and swim- 
ming were also eagerly engaged in. 

So the time went until the welcome 
dinner call was sounded and not a man 
missed responding. The scene of the 
outing is one of the prettiest about this 
city, being directly on the Delaware 
River and the grounds are extensive and 
well arranged for games and sports. 
Proceedings at the dinner were entirely 
informal and no speechmaking was a 
strictly enforced rule. Jack Finnerty’s 
orchestra added to the enjoyment of the 
occasion. Over 100 members. and 
guests attended the outing. 





Members of Southern California 
Jewelers Golf Association 
Enjoy Tournament 


Los ANGELES, July 26.—Thirty mem- 
bers of the Southern California Jewelers 
Gelf Association braved the 90-degree 
heat of yesterday and assembled at the 
links of the Fox Hills Country Club to 
determine who could nurse the little pel- 
lets around the 36 holes in the fewest 
number of strokes. Eighteen holes were 
played in the morning and the remain- 
der in the afternoon. Between sessions 
a bountiful lunch was partaken of at 
the clubhouse. 

The morning session began at 8.30 
o’clock and the afternoon’s at 2 o’clock. 
Following the afternoon’s play came a 
substantial and appetizing dinner at the 
clubhouse and those who have ever dined 
at that famous “hostelry” will testify to 
the appetizing influence these dinners 
have on guests. 

After dinner had been concluded, Vice- 
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President James A. Apffel, who presided 
in the place of William E. Phillips, pres- 
ident, who is in the East on business, 
began with aids the recapping of the 
scores. When this was concluded it was 
announced that Jimmie Apffel had won 
low net, which was given at 141 for 
the 36 holes. I. Behrstock won the high 
gross score trophy, a gold golf score 
watch, donated by Prexy Billy Phillips. 
The low net for 18 holes was a triple tie, 
between G. A. Davidson, Sr., G. A. 
Davidson, Jr., and Jimmie Bridges, the’ 
“Sterling” man from the International 
Silver Co. 








Annual Outing of Buffalo 24-Karat 
Club 


BuFFALO, N. Y., July 27.—Favored by 
perfect weather, the annual outing of 
the Twenty-Four Karat Club, to which 
members of the Buffalo Retail Jewelers’ 
Association were invited, proved in every 
way a success. It was held at the Auto- 
mobile Club, Clarence, N. Y., on Wed- 
nesday, July 24. 

The outstanding event was the soft- 
ball game between teams representing 
the two organizations, and won by the 
retailers, 17 to 16. 

A program of games 
baseball game. 

A chicken dinner was served in the 
club house at 6.30 o’clock, after which 
there was dancing for those who re- 
mained for the evening. 

Arrangements were in charge of Pres- 
idents Edward Leininger and John M. 
O’Dea, of the 24 Karat Club and the 
Buffalo Retail Jewelers’ Association, 
respectively. 


followed the 








The E. J. Rohn Co., Milwaukee, has 


incorporated with 500 shares at $100 
each. The firm conducts a jewelry 
store at 1437 Green Bay Ave. Members 
include: E. Rohn, L. Rohn, A. Rohn 


and F. Jessup. 
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Fee FOURTH ANNUAL 
JEWELRY TRADES SHOW! 


At Chicago—A ugust 5th to 9th 















SYNTHETICS GENUINE STONES 


REETINGS and Congratulations to the Jewelers who are con- 
vening at the Hotel Sherman for this fourth annual exhibit! 
. . . We trust this will be as successful and as worthy as the pre- 
vious conventions. . . . And while you are “making the rounds” 
may we remind you to ask to see new fashionable jewelry 
enhanced by “Dirigem,” a “Tru-Stone” Synthetic? You will see 
“Dirigem” at the booths of all the progressive manufacturers. 


Ask your Wholesaler about Nathan Stones 


S. NATHAN & CO. I<. 


71-73 NASSAU STREET, NEW YORK 


Hh 
INTERNATIONAL STONE SERVICE DIAMONDS, PEARLS, PRECIOUS STONES // 
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The Davis Cup, em- 
blem of world tennis 
supremacy, which 
the United States 
Davis Cup team at- 
tempted to recover 
from the French 





THE JEWELERS’ 


Sr x, sa 
ge Ae Sa ~ ~ 
ae =e — 


Sees) ~ 
y eS P 





International Newsreel Photo 


Gems on the Screen 


Birthstones Featured in Movie Horoscope Series Now Being 
Produced with Cooperation of National Jewelers 
Publicity Association 


HE legendary birthstone will have 

added interest to the public with the 
effective publicity such jewels are get- 
ting in so prominent a medium as the 
motion pictures. 

James A. FitzPatrick of FitzPatrick 
Pictures, Inc., is producing a series of 
movie horoscopes based on “the ancient 
science of Astrology,” concerning the 
legend attached to people born in the 
different months of the year. This series 
bears the title, “People Born in Jan- 
uary,” “People Born in February,” etc., 
according to the month. The first of 
this series will be released on Broadway 
shortly after the first of August and is 
entitled, “People Born in August.” 

Mr. FitzPatrick sensed a popular ap- 
peal in a group of short subjects incor- 
porating the most reliable beliefs about 
the careers of people born in the vari- 
ous months of the year. He believes the 
most important and vital thing in the 
world to anybody is his or her own life, 
past, present or future. 

A fascinating spirit of mystic revela- 
tion has been cleverly injected into these 
features, each monthly release tending 
to whet the curiosity of the audience as 
to the contents of the subsequent pic- 
tures. 

High spots in these films are the pro- 
jection of the representative birthstones 
of each month, which are filmed in Tech- 
nicolor, thus accentuating the true bril- 
liance of each gem. First, the correct 
jewel for each month is mentioned, then 
shown in its exact coloring and bright- 
ness, then analyzed for its significance. 
A weird, whimsical charm prevails 





over each revelation. Quackery and 
foolishness have been eliminated in an 
effort to supply the generally mixed 
audiences with entertainment combining 


interest, education and _ authenticity, 
rather than unpleasant prophecies, 
don’ts and bewares. c 

The August release features the 


Sardonyx and the Peridot, two stones 
about which many ancient legends cen- 
ter. People born in August have their 
choice of these two stones, the Sardonyx 
signifying felicity and happiness, and 
the Peridot symbolizing foresight and 
reason. 

The inquisitiveness is there and easily 
lends itself to popularization. The cu- 
riosity and eccentricity of the world in- 
creases as time goes on and it is be- 
lieved that with advertising augmented 
by continued publicity, the proper birth- 
stones will find increased favor on the 
part of the public. The employment of 
so direct an avenue to actual contact 
with an audience of several hundred 
thousand people is seen as a boon to the 
renewed popularity of the correct birth- 
stones for each month of the year. 

Besides the jewels, the natal flowers 
for each month are shown very effective- 
ly in Technicolor. The origin of the 
month is dramatized in a most novel 
manner, and generally speaking, each 
subject carries a direct interest to all 
people, but of course, more individually 
to those born in the respective months. 

Here again the National Jewelers 
Publicity Association has made it pos- 
sible for the jeweler to capitalize on a 
prominent feature which will in due 
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players in the finai 


matches at Roland 
Garros Stadium, 
Paris, last week. 


The French players 
retained the cup. 


time appear in his local movie house. 
As soon as the schedule is definitely ar- 
ranged, further announcement will be 
made. 








Gem Forfeiture Proceedings Stayed 
Pending an Appeal 


Forfeiture proceedings commenced 
last week by the office of Samuel C. Cole- 
man, Assistant United States Attorney, 
New York, to obtain gems approximate- 
ly valued at between $60,000 and $80,- 
000, brought over on the Ile de France 
by Delphine Polak, daughter of Emanuel 
Polak, head of Polak Aine, old estab- 
lished Paris jewelry firm, have been 
stayed until an appeal filed by Mme. 
Polak’s attorney has been heard. 

Walter H. Schulman, who is handling 
the case for the government, stated that 
the government’s suit was based on the 
fact that the jewels supposedly brought 
here as personal property without duty 
were offered for sale. An investigation 
revealed, he said, that the jewelry had 
been offered for sale by Arthur Alvares, 
manager of Bergdorf & Goodman Co., 
Fifth Ave. and 48th St. The appeal is 
based on the statement of Mme. Polak 
that the jewels were offered for sale 
without her consent or authority. 

If the appeal is unsuccessful, the gov- 
ernment will continue the forfeiture pro- 
ceedings and the case will probably come 
to trial in September. Ordinarily, due 
to the crowded condition of the calendar 
a case of this kind would not be heard 
for a year or so, but since Mme. Polak 
is here on a temporary visit the case 
will be put at the head of the calendar. 








An effect of iridescent fire is obtained 
in the links of a new diamond sautoir 
that has a large ruby as a pendant. This 
ruby is also carved and matches a 
smaller one that hangs in a diamond 
loop to form an earring. These jewels 
en suite have been made to the order 
of a famous society beauty. 
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Established 1898 Direct Importer 


ARTHUR SILBERFELD 


Incorporated 


580 FIFTH AVE., NEW YORK 


FANCY CUT 
DIAMONDS 


Complete Line of 


Round Diamonds and Rare Gems 
Pearls and Emeralds 


108 Rue de Pelican 2 Tulpstraat 12 Rue de la Victoire 
Antwerp Amsterdam Paris 
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Senate Still Working on Compromise 
Schedule for Watch Tariff—No 
Schedules Yet Decided Upon 


WASHINGTON, D. C., July 27.—Those 
who have been watching tariff develop- 
ments closely are of the opinion that 
the Senate Finance Committee will work 
out some kind of a compromise on the 
watch and clock paragraphs of the tariff 
bill, which will be mutually satisfac- 
tory. 

In some cases, as the new plan will 
be worked out, the rates will be lower 
than the House bill rates while in others 
they will be higher, but taking the sec- 
tion as a whole there will be a decrease 
in the bulk of the rates, while the ad- 
ministrative features will be more 
liberal than is provided in the House 
bill. 

The Senate is going to make some 
further changes in the watch and clock 
sections and members of the committee 
feel that as the bill is reported out it 
will come more nearly satisfying both 
the importers and the domestic manu- 
facturers than the bill did when it was 
reported out of the House. Members 
of the Finance Committee, however, re- 
fuse at the present time to discuss any 
specific changes which are being made in 
the schedule. 

A jewelry publication last week pub- 
lished what purported to be the watch 
schedule for the Senate bill. This was 
absolutely erroneous and without foun- 
dation. It was nothing more than the 
suggested schedule offered to the Senate 
Finance Committee at the time of the 
hearing, July 9, which was discussed 
and objected to by the committee as 
published in detail in THE JEWELERS’ 
CIRCULAR, July 11. All action by the 


committee is confidential until the bill is 
released and nothing is yet known as to 
what the committee has in mind to re- 
port when it is ready to take such action 
at a future date. 
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Executive Committee for Unemploy- 
ment Census 


WASHINGTON, D. C., July 26.—In ac- 
cordance with a resolution adopted at 
the recent meeting of the Advisory Com- 
mittee for the Unemployment Census 
that a small executive committee be 
named to cooperate with the Department 
of Commerce in drawing up appropriate 
questionnaires and in making plans for 
the unemployment enumeration, R. P. 


Lamont, Secretary of Commerce, has 
extended invitations to the following 
persons to become members of the 


recommended ccmmittee: Dr. Joseph H. 
Willetts, University of Pennsylvania; 
William Green, president American 
Federation of Labor; J. Chester Bowen, 
Chief Statistician, Bureau of Labor 
Statistics; William A. Berridge, Metro- 
politan Life Insuranee Co.; George E. 
Roberts, vice-president, National City 
Bank; L. W. Wallace, American Feder- 
ated Engineering Societies; Dr. E. Dana 
Durand, Chief, Statistical Research Di- 
vision, Bureau of Foreign and Domestic 
Commerce. 
ok * * 
Advisory Committee on Census of 
Manufactures Named 


Coordination of statistics covering the 
nation’s manufacturing output, valued 
in 1927 at over sixty-two billion dollars, 
with the Census of Distribution data to 
be collected next year for the first time, 
was the primary subject of discussion at 
the Commerce Department Thursday 
when a number of manufacturers, econ- 
omists and statisticians met with offi- 
cials of the Commerce Department and 
representatives of the American Fed- 
eration of Labor, the Chamber of Com- 
merce of the United States of America. 
the National Association of Manufac- 
turers, and others. 

The group referred to had been in- 
vited by the Denartment to become 
members of an Advisory Committee in 
planning for the 1930 Census of Manu- 








factures which is intimately associated 
with the coming 15th Decennial Census. 
As both the manufactures and distribu- 
tion censuses will cover the year 1929 
the importance of coordinating the two 
enumerations is apparent. 

The discussion at Thursday’s confer- 
ence included the scope of the manufac- 
tures-census schedules, the establishment 
of a line of demarcation between the 
manufactures-census and the census of 
distribution, and determination of addi- 
tional inquiries, if any, which it might 
be desirable to include in order to throw 
more light upon the distribution enumer- 
ation which represents an entirely new 
Government undertaking. 


* ” * 
Resale Price Maintenance 


In connection with the study which is 
being made by the Federal Trade Com- 
mission on resale price maintenance, a 
schedule for price study in connection 
with this survey is now being printed 
and will be issued shortly. The sum- 
marization of financial data for retailers 
is practically complete and that for 
manufacturers well under way. The in- 
formation now being compiled is for use 
in the second part of the report, the first 
part, which dealt with the general legal 
and economic aspects of price mainte- 
nance being already in print and avail- 
able. Work is also reported to be pro- 
gressing satisfactorily on the chain 
store investigation which is being made 
by the Commission for the Senate. 
Wholesale dealers, manufacturers, and 
chain store organizations have been 
surveyed both by interview and schedule 
in an effort to ascertain the methods of 
competition. There is in preparation at 
this time a new schedule designed to be 
sent to retailers generally in order to 
get the situation from their point of 
view. The schedule returns already 
received from chain stores and dealers 
are now in process of analysis and 
tabulation. 
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CHINESE GEMS CO. 


DIRECT IMPORTERS 
(7) 
CHINESE JADE—CARNELIAN—AMETHYST 

CORAL—ROSE QUARTZ 
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WEDDING-RING RONDELLES 
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MODERN NOVELTY Co., INC. 
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Convicted as Jewelry “Fence” 





Meyer Gordon Found Guilty of Receiving 
Stolen Property in Cook County 
Criminal Court 


CHIcaGo, July 30. — Professional 
jewelry fences were dealt a death blow 
when Meyer Gordon, one of the master 
operators in Chicago and in this section 
of the country, was found guilty of re- 
ceiving stolen property before a jury 
in the court of Judge Harry B. Miller, in 
the Criminal Court of Cook County on 
Friday. The case was bitterly fought 
by both the State and the defense and 
lasted for approximately 10 days. 

Gordon did business on a huge scale 
and was reputed to be one of the largest 
jewelry operators west of New York. 
He was capable of raising huge sums of 
money and for the past 10 years was 
almost immune from prosecution. He 
operated what was known as Pal’s Re- 
sale Shop at 703 N. Clark St., a second 
hand jewelry store. 

After his arrest he engaged the most 
prominent criminal attorneys in this 
part of the country, but their services 
were in vain. His defense was that he 
was a victim of a conspiracy on the part 
of Attorney Francis V. Healy of the 
firm of Goldman, Allshouse & Healy, at- 
torneys for the Good and Welfare Com- 
mittee of the Chicago Jewelers’ Associa- 
tion, and that Attorney Healy conspired 
with Pinkertons’ to send Gordon to the 
penitentiary because he had testified as 
an expert witness in a trial two years 
ago in which Attorney Healy prosecuted. 
The case was most favorably presented 
by Assistant State’s Attorneys Charles 
Mueller and Charles Dougherty, who the 
defense claim, were tools of the Chicago 
Jewelers’ Association, and that. because 
of the supreme power of the Chicago 
Jewelers’ Association Gordon was being 
persecuted. The evidence disclosed that 
Gordon had paid one of the thieves 
$2,700 by check payable to cash, and on 
another occasion a check for $1,000 
payable to cash. These checks were pre- 
sented as corroboration of the State’s 
case, but Gordon claimed they were a 
part of the conspiracy manufactured by 
Attorney Healy and Mr. Lorimer, one 
of Pinkertons’ operators. 

Gordon accused Lieutenant William 
Cusack, Sergeant Mangan and the rest 
of his squad with having handcuffed one 
of the defendants, bound his legs with 
shackles and with having strung him to 
the ceiling until he named Gordon and 
Max Homan, his clerk, who was indicted 
with Gordon on another charge. 

Deputy Commissioner of Detectives 
John Stege said the capture was the 
most notable since the breakup of the 
notorious bank-jewelry-bandits, ‘“‘Mid- 
get” Ferneckes’ gang, who operated from 
coast to coast. 

The members of the jewelry trade 
were jubilant over the conviction, for 
one of the bandits testified that under 
Gordon’s direction he and his gang had 
trailed many jewelry salesmen from of- 
fice to office and from place to place in 
an effort to rob them. He told of how 
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they had looked over various jewelry 
stores pointed out to them by Gordon as 
good places to rob. 

The case was keenly watched by the 
Good and Welfare Committee of the 
Chicago Jewelers’ Association, who Gor- 
don’s lawyers claim were very much in- 
terested in the prosecution. Hereto- 
fore Gordon had made restitution when 
he was caught. The conviction carries 
a sentence of from one to 10 years in 
the Joliet Penitentiary. 








Bandits Hold Up Salesman 


Albert Ginzberg Robbed of Diamonds 
Valued at Over $50,000 by Three 
Bandits Who Escape 


DETROIT, MicH., July 26.—Threaten- 
ing him with death if he made an out- 
cry, three bandits today imprisoned Al- 
bert Ginzberg, diamond salesman for a 
New York diamond importing concern, 
drove him around the city in his own 
car for two hours and then put him out 
near Lawton Ave. and Myrtle St., escap- 
ing with diamonds valued between $50,- 
000 and $70,000, which were fully in- 
sured. 

It is the second time that Ginzberg 
has been the victim of bandits. Three 
hold-up men who failed in a spectacular 
daylight attempt to rob him of $50,000 
in gems in Highland Park, a Detroit 
suburb, in April, 1928, are now serving a 
sentence of 18 to 25 years for the of- 
fense in Marquette prison. The thugs in 
the latest attack on Ginzberg were ap- 
parently friends of the men connected 
with the first robbery, for they are said 
to have warned Ginzberg that they were 
after vengeance. 

The salesman was driving along Cool- 
idge Highway at 9.30 a. m. when a car 
with four strangers aboard crowded him 
to the curb. Three men jumped into his 
car, each showing a revolver and threat- 
ening immediate death if he called for 
help. One pushed the victim from the 
driver’s seat and took possession of the 
wheel. The fourth man remained in the 
bandit’s car. 

“We’ve been after you for a long time. 
You sent those kids up for 18 years,” 
they are said to have told him. “Now 
we are going to get even. We’re going 
to throw you in the river at Wyandotte.” 

Ginzberg is said to have taken the 
warning literally and did not report the 
theft to the Detroit police. It was not 
until the police found his car abandoned 
on Michigan Ave. in the afternoon that 
they became’ acquainted with the facts. 
The robbery was reported to the police 
by a private detective agency. 

The experience was a _ nerve-racking 
one for Ginzberg, who suffered from 
shock throughout the night. It was said 
that the reason the bandits did not throw 
the salesman into the river was because 
of his intense fright and nervous excite- 
ment. He was weak from fright and 
shock when the hold-up men threw him 
out of the car; and it was not until he 
had been given a sedative that he knew 
of his location. 

The bandits were about 30 years old 








83 


and well dressed. Police believe they 
came from Chicago, the home of the men 
now in prison, and the investigation and 
hunt for the bandits will be carried out, 
it is believed, along that line. 


Both Plead Guilty 


Sentences Imposed on Ralph Weinberg and 
Morris Fox, Former Officials of 
Anchor Jewelry Co. 











Pleas of guilty to the charge of con- 
spiracy to conceal assets from the Trus- 
tee in Bankruptcy were entered last Fri- 
day by Ralph Weinberg and Morris Fox, 
former officials of the defunct Anchor 
Jewelry Co., before Judge Anderson sit- 
ting in Federal District Court for the 
Southern District of New York. 

The Anchor Jewelry Co., formerly en- 
gaged in the manufacture of jewelry at 
71 Nassau St., New York, was petitioned 
into bankruptcy on May 1, 1928. In the 
schedules filed liabilities were listed as 
$47,820 and assets as $18,500. In a 
signed statement given to the National 
Jewelers Board of Trade as of Jan. 1, 
1928, the company had claimed assets of 
over $96,000, liabilities of approximately 
$42,000 and net worth of $54,000. Be- 
cause of the gross discrepancy between 
these figures, creditors applied to the 
Board of Trade for investigation and 
prosecution through use of its Fighting 


Fund. Their request was granted by 
the Board’s Finance Committee and 
Greenbaum, Wolff & Ernst, general 


counsel for the Board, were instructed 
to make an investigation. As a result of 
the evidence which they were able to 
lay before the District Attorney, an in- 
dictment was returned March 7, 1929, 
charging Ralph Weinberg, Morris Fox, 
Jacob Backer and Benjamin Bobsun 
with conspiracy to conceal their assets. 

Weinberg has been sentenced to three 
months’ imprisonment in the Federal 
Penitentiary at Atlanta. Fox was sen- 
tenced to one year and one day and 
placed on probation. The indictments 
against Backer and Bobsun have been 
nolle prossed, as the former was a bench 
worker and not active in the affairs of 
the company and the latter has recently 
become a paralytic. 

The case was ably handled from the 
beginning by Assistant United States 
District Attorney Emanuel Kleid, who 
was assisted by Edward S. Greenbaum 
and Newman Levy of Greenbaum, Wolff 
& Ernst. Valuable evidence was also 
developed by Sternberg & Rosen, attor- 
neys for members of the Board who 
conducted examinations of the debtors 
before the Referee in the bankruptcy 
proceedings. 











Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 

Selling Price 
London U.S. Gov't 
Official Assay Bars 
24% 55 % 


New York 
Date Official 
July 23.... 53 
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PROTECTION 


Advance precautions will prevent many 


jewelry thefts and robberies. 


We are constantly helping the trade, with 
practical suggestions—gained from years 


of experience. Reduction of losses means 


reduction of insurance cost. Reduction of 
insurance cost means less overhead to you. 
Communicate with us for names of Brokers 
or Agents in your locality to whom you may 


go for information. 


WM. H. McGEE & >. INC. Jewelers 11 So. William Street, 


Underwriters 


New York City 


Policies Insurance Exchange Bldg., Chicago, IIl. 
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The Van Itallie Company 


90 West Broadway, New York 


Diamonds for Industrial Purposes 


Representing 


J. K. SMIT & ZONEN 


AMSTERDAM 


FOULDES, SMIT & CO. 


LONDON 
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Charged with Fraud 


Referee in Bankruptcy Issues Turnover 


Order Against Bridgeport, Conn., 
Jeweler and Wife 


BRIDGEPORT, CONN., July 25.—Nicholas 
Rottenthaler .and his wife Anna have 
been ordered to turn over to Trustee 
Paul Goldberg the sum of $10,100.70 in 
cash or goods within 10 days. The order 
was written last Wednesday by Referee 
John Keogh, who charges that the 
jeweler and his wife attempted to de- 
fraud creditors when they went into 
bankruptcy on Dec. 31, 1928. The order 
was obtained by Saltman & Weiss, local 
attorneys, correspondents for Sternberg 
& Rosen, who represented the majority 
of the creditors. 

In June, 1927, Rottenthaler with his 
wife, a brother and another man formed 
the Thaler Jewelry Co., with a place of 
business at 1262 Main St. Later Rotten- 
thaler’s brother and the other partner 
severed their connections with the firm 
and thereafter Rottenthaler and his wife 
continued the business, the latter keep- 
ing the books. When the concern failed 
it had assets listed at $9,635 and liabili- 
ties of $27,270. Later a settlement of 
15 per cent was offered, but was refused 
by the creditors. 

The referee points out that from July 
1, 1928 to the date of the bankruptcy a 
total of $23,687.55 in merchandise was 
purchased by the Rottenthalers mostly 
on notes, dated to mature after Jan. 1, 
1929. The referee also finds that a total 
of $13,586.85 was reached in sales dur- 
ing the same period. 

In his decision the referee writes as 
follows: “It is apparent that Mr. and 
Mrs. Rottenthaler, who had complete 
control of the business, planned to de- 
fraud creditors, for from an average 
weekly sales of $200 and rent of $100 
per week, Mrs. Rottenthaler deducted 
$75 weekly for salary and during the 
unusually large purchasing period after 
July 1, 1928, notes maturing after Jan. 
1, 1929, were given for the greater part 
of goods bought and two large trays of 
diamonds valued at $7,000 with few, if 
any, sold and a number of higher grade 
watches were missing at the time of 
the bankruptcy.” 





Henry H. Raphiel Sentenced to Serve 
Six Months Term for Concealing 
Assets 

Henry H. Raphiel, former member of 
the bankrupt firm of Raphiel Bros., 
jewelers and pawnbrokers, 1026 Third 
Ave., New York city, against whom an 
involuntary petition in bankruptcy was 
filed last November, pleaded guilty last 
Friday before Federal Judge Anderson 
to a charge of concealment of assets and 
was sentenced to serve six months in 
the Federal House of Detention. 

Raphiel was one of the 19 jewelers of 
nine bankrupt firms, against whom in- 
dictments were handed down on March 
7 on the count of concealment of assets. 
The indictments were the outcome of an 
extensive investigation conducted by the 
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government, after Byron L. Shinn, sec- 
retary of the National Jewelers Board 
of Trade, noticed and reported that in 
several questionable bankruptcies the 
Same names given as references for ob- 
taining credit, and admission to the 
National Jewelers Board of Trade ap- 
peared. Greenbaum, Wolff & Ernst, at- 
torneys for the organization, cooperated 
with the government in securing the in- 
dictments. At the time of its failure, 
the firm of Raphiel Bros. listed liabili- 
ties of $228,000 and assets of approx- 
imately $35,000. 








Look Out for Him 


George Small Alias “Harvey” One of Four 
Convicts Who Escaped from Auburn 
Prison at Auburn, N. Y. 


Among the four convicts who escaped 
from Auburn prison, at Auburn, N. Y., 
during the mutiny at that institution on 
Sunday was George Small, alias “George 
Harvey,” who was serving a sentence of 
12 years for his participation in the 
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Allen to serve 12 years. Three other 
men worked with Small in the Sobel & 
Kaleko theft, but only one other, Wil- 
liam Grubb, who is serving 15 years, 
has been captured. 

The robbery of the Maiden Lane gem 
house was brazen and carefully planned. 
In his confession to the police when cap- 
tured Small stated he had received in- 
formation that the Sobel & Kaleko con- 
cern was to have $200,000 worth of dia- 
monds in their place on March 30, 1925. 
He and his three companions entered the 
firm’s office, bound and gagged Kaleko 
and three customers, while Small carried 
off the brief case containing the loot. 
Small was said to have paid his work- 
men cash for their assistance in the hold- 
up, taking responsibility for disposing 
of the plunder through a “fence.” 








Abolition of Radium Dials Urged as 
Safety Measure 

According to an Associated Press dis- 

patch to the New York Tribune on Tues- 


day, abolishment of the use of radium 
paint for making luminous dials on 





SMALL, 
SERVING SENTENCE 


GEORGE H 


$69,000 holdup of the jewelry establish- 
ment of Sobel & Kaleko, 49 Maiden 
Lane, New York, on March 30, 1925. On 
Tuesday it was reported that the con- 
victs’ car was seen in Hartford, Conn., 
and in other eastern cities and every 
police officer in the East as well as the 
operatives of the Pinkerton National 
Detective Agency, representing the 
Jewelers’ Security Alliance, which was 
instrumental in securing Small’s arrest, 
were on the lookout for Small and his 
companions. 

Small and his three friends made 
their escape at the height of the out- 
break of the 1700 prisoners, using the 
main gatekeeper as a shield, mounting 
a wall and then jumping from it to the 
street where they seized an automobile 
to complete their break for freedom. All 


the escaped prisoners were serving long 
terms. 

Although the Sobel & Kaleko holdup 
occurred in March, Small was not taken 
into custody until the following October. 
He was sentenced on Dec. 24 in Court of 
General 


Sessions by Judge William 


WHO ESCAPED FROM 
FOR JEWELRY 


AUBURN WHILE 


PRISON 
HOLDUP 


watches and clocks is recommended in 
a bulletin on radium poisoning, issued 
by Dr. Ethelbert Stewart, commissioner 
of the Labor Department’s Bureau of 
Labor Statistics, Washington, D. C. 

He said the trail of death that the 
industry had made would suggest that 
importation might well be prohibited 
at once and then a mutual agreement for 
its abolition be secured in the United 
States. 

An inspection was made of 31 estab- 
lishments in which 253 workers were 
directly subjected to possible harmful 
exposure to radio active substances of 
various degrees of strength, Dr. Stewart 
said. He added that a total of 23 
fatalities and 19 living cases were dis- 
covered which “were apparently the re- 
sult of poisoning from radio active ma- 
terials.” 

A large percentage of American man- 
ufacturers were said to have signified 
their willineress to stop the business 
entirely, provided the others join in the 
agreement 2n7 im» t‘on of lum nou 
dials and vntches can be nrohibited. 
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GEMS 


Emeralds Catseyes 
Rubies Star Rubies 
Sapphires Star Sapphires 


Chinese Jade 


Black Opals Aquamarines 


and other 


‘Precious Stones 


AMERICAN GEM & PEARL CoO. 


“Dealers . (utters . Importers 
SIX WEST FORTY-EIGHTH STREET 
NEW YORK 
London 
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July 28th, 1929 
----to be EXACT 


Joseph Mazer returned from 
his semi-annual European 
buying trip. 

One of his many purchases 
was an exceptionally fine 
6.33 carats emerald cut. A 
stone of gem color, make 
and perfection, which we are 
able to offer at a price far 
below the market. 


Well rated dealers may 
examine this stone by 
i] calling or writing this 


office. 


SEU \\ ea 


10 West 47“Street 
New York. 














THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, etc. 


GH- 


Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


= Also 
SAFETY CATCH = 


Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 


Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN Néw"voak 












































Buyers’ Directory 
$1.00 Postpaid 
Jewelers Publishing Corp. 
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Watchmakers Certified by 


Fforological Institute of America 


ERTIFICATES were granted to the following watchmakers at the meeting of the 
Examining Board of the Horological Institute of America held in Washington, 


D. C., on July 2, 1929, 


CERTIFIED WATCHMAKERS 


Name 
Charles Bookin 


Employed by 
ene oe Bookin Jewelry Co..........Ottumwa, Iowa 


Address 


R. Rudolph Milligan ....... Oh i ik Cat sinmdesincs Eldorado, Ill. 
Louis Raymond ............ Student at Elgin School..... Elgin, IIl. 
of rr Leininger-Oelheim Co....... Kenmore, N Y. 


JUNIOR WATCHMAKERS 


Name Employed by Address 
SE MR Aes ac Seeds teed Student at Elgin School Elgin, Ill. 
ee eee Student at Elgin School Elgin, Ill. 
Edwin C. Goggin........... Student at Elgin School Elgin, Ill. 


Raymond Gwin 
W. H. Haeseler 


a ie: <a Student at Bradley Inst. 
SS pee Ay Student at Bowman School 


Peoria, IIl. 
Columbia, Pa. 


ee ee Self Cochran, Ga. 
James Z. Hutchins.......... Haltom’s Jewelry Store Ft. Worth, Texas 
fo e  .. e Haltom’s Jewelry Store Ft. Worth, Texas 
aes Ms bchcalys oneveics Hugh Connelly & Sons Detroit, Mich. 
Enoch J. Moore............. Haltom’s Jewelry Store Ft. Worth, Texas 


Werner Sigfrid Nelson 


peasG Owen Cotter 


Tampa, Fla. 


i eee (Not given) Woodburn, Ore. 

Be, TE. oc. ss dse Student at Bradley Inst. Peoria, Ill. 

Se 0 Se Self Salt Lake City, Utah 
a er ee J. O. Winchester Shamrock, Texas 
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Paul F. Bachschmid, Jr., Takes His 
Own Life 


WASHINGTON, D. C., July 30.—Paul F. 
Bachschmid, Jr., 44 years old, manager 
of Castleberg’s jewelry store and widely 
known in local business circles, ended 
his life last Friday with a .38 caliber 
revolver in a bathroom of the Conti- 
nental Hotel. Mr. Bachschmid regis- 
tered at the hotel under the name of 
Carl Frederick on the day of his disap- 
pearance, and was assigned to a third 
floor room. Unable to gain entrance to 
the room, employes of the hotel notified 
R. D. Mills, the assistant manager, who 
went to the rooms and discovered the 
body. 

The body was in a half-filled bath- 
tub. The revolver was submerged and 
a bullet wound of the brain, hemorrhage 
and shock caused the death, according to 
District Coroner J. Ramsay Nevitt, who 
certified the suicide. 

Despondency over ill health was un- 
doubtedly the motive for Bachschmid’s 
act, Lieut. Edward J. Kelly and Detec- 
tive Sergeant Joseph Waldron, of the 
central office homicide squad, who inves- 
tigated the case, declared. Bachschmid 
suffered from typhoid fever several 
years ago, and recently contracted dia- 
betes. 

Mrs. Bachschmid told police she drove 
her husband to the jewelry store Wed- 
nesday morning and intended to call for 
him in the evening, but he told her he 
would have to work late. During the 


late afternoon, employes of the store in- 
formed the wife over the telephone that 
Bachschmid had been absent from the 
store throughout the afternoon. 


Besides his widow, Mr. Bachschmid 
is survived by two brothers and his par- 
ents. He was a member of the Samuel 
Gompers Lodge of the Masonic Order, 
and had been a resident of the Capital 
29 years. 


John W. Reddall 


John William Reddall for many years 
associated with the jewelry trades in 
and around New York, passed away on 
July 20 at his home in Brookhaven, 
Li E.MY 


Mr. Reddall was born in London, Eng., 
on Dec. 16, 1857, and came to the United 
States as a boy of nine years. The early 
part of his life was spent in Brooklyn, 
N. Y., but later, he moved to Glen Ridge, 
N. J., where he was one of the original 
councilmen of that borough. Following. 
he was a resident of Montclair, N. J., for 
a number of years. The last years of 
his life were spent in Brookhaven, L. L., 
where he had had a summer residence. 
He was a member of the old Lincoln 
Club of Brooklyn, N. Y. 


Mr. Reddall entered the jewelry trade 
about 1880 as junior clerk for the old 
firm of Saxton Smith & Co., and sub- 
sequently traveled for them in the East. 
In 1884 he accepted a position with the 
old house of Alling & Co., and repre- 
sented them for seven years. In 1891, 
with Henry E. Hastings of Hartford, 
Conn., he established the firm of Jno. 
W. Reddall & Co. to manufacture jewel- 
ry. This firm went out of existence in 
1905. In 1907 he accepted a position 
with the Gorham Co. as manager of 
the wholesale gold department. He 
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remained with them for 16 years, re- 
tiring in 1923. 

Deceased is survived by his widow, 
one daughter, two sons and two sisters. 


Sam Kertz 


OGDEN, UTAH, July 25.—Death has 
claimed Sam Kertz, well-known Ogden 
jeweler for the past 20 years. Deceased 
was 46 years of age. He passed away 
unexpectedly from a sudden heart at- 
tack while at his place of business at 
310 25th St. 

Mr. Kertz occupied the same location 
that his father, also a jeweler, occupied 
years ago. He was born in Leadville, 
Colo., beginning his career as a jeweler 
at Grand Junction. 

His widow survives him. 


Julius M. Harris 


OLEAN, N. Y., July 28.—Julius M. 
Harris, pioneer retail jeweler of this 
city, who succumbed to pneumonia in 
the Olean General Hospital Thursday 
evening, was laid at rest today in the 
Jewish cemetery here. 

Born in Russia Jan. 15, 1864, Mr. 
Harris came to this country with his 
parents as a youth. He came to Olean 
from Coudersport, Pa., 32 years ago and 
since that time had been engaged in the 
jewelry business. His store has been 
located at 173 N. Union St. for many 
years. 

Deceased was active in church and 
fraternal circles, taking an active part 
in making possible the erection of the 
new Jewish synagogue on S. Barry St. 
He also was an active supporter of the 
new Jewish cemetery adjoining the 
Pleasant Valley cemetery and it is be- 
lieved that his last illness, of only short 
duration, was partly contracted by his 
over-exertion in getting the new ceme- 
tery prepared for use. 

Mr. Harris was a member of B’Nai 
Israel church and the Progress Club of 
Bradford. He is survived by his widow, 
Mrs. Molly Soronson Harris, two daugh- 
ters, Mrs. A. S. Bordon, Hartford, Conn., 
and Miss Theodora Harris at home. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 

Week Ended July 27, 

The U. S. Assay Office reports: 


Gold 
coin ha ae 
Gold bars paid depositors. 


1929 


bars exchanged for gold 
$659,012.71 


28,893.06 


$687.905.77 





Otel |. 


Of this gold bars exchanged for gold 
coins are reported as follows: 
Exchange 
,772.04 
Sweat decns aoe ae ye 92,889.06 


46,035.08 


De a 6. de lee ee ae eee 81,536.80 
ee dd ene aca ‘ 45,304.13 


$659,012.71 











Specialists in For Fall business, these new rope mesh and flat mesh bracelets—for ladies’ a ag sneer il 
Gold and Platinum i ° erat . 2 . ‘ a . “ee es i Ree Mr. iamond, 
ssanale aindeianie, and men’s watt hes—will prove exceptionally profitable. Every Universal 522 Chester Williams 

bracelet is adjustable. Bldg., Los Angeles, 
California. 


UNIVERSAL MESH &A JEWELRY CoO.. INC. 
64 W. 48 ST. NEW YORK 
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Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
OSAKA—AWAIJI-MACHI NICHOME 
OSAKA—4 CHOME KORAIBASHI 
LONDON—205 Regent St., W. I. 
PARIS—7-9 BOULEVARD HAUSSMANN 


PEARL CULTURE FARMS 


GOKASHO BAY AND AGO BAY MIYEKEN 
A BAY, NAGASAKIKEN NANAO BAY, ISHIKAWAKEN 
AKILJIMA, RIUKIU, JAPAN PALAO ISLAND 


Illustrated Booklet on application 
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Price One Dollar 


The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Here is the beautiful new 
front of the Basch Jew- 
elry Company's store 
soon to open in Detroit. 
Note the harmony of its 
modernistic design. Here 
is the exemplification of 
originality! From top to 
bottom, we designed, 
planned and are building 
this store 






































At No Sacrifice of Quality 


O greater proof than VOLUME! We’ve reached that happy stage 

in our business where “America’s Largest Builders of Jewelry 
Stores” means something more to us and to you than boundless con- 
fidence, well-gained, well-kept. It means economies of manufacture 
and operation. It means that no job is too large and none too small. 
It enables us to assume all responsibilities and to offer you one con- 
tract to cover everything—store front, fixtures, alterations, lighting— 
an economy in itself! Withal, we insist that every job reflect that 
typical “Michigan” quality that has won for us unprecedented praise 


everywhere! 


MICHIGAN STORE FIXTURE CO..INC. 


New York Office 











Main Office and Factory “B Idi B 
uULLaLUT tter Stores 
3000 E. Jefferson Ave. ina S ney 4 2540-1 Salmon Tower Bldg. 
Detroit, Mich. Throughout the Nation 11 West 42nd St. 
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Announcing— 


Elm City Electric Clocks 


Manufactured by 


THE NEW HAVEN CLOCK CO. 


NEW HAVEN, CONN. 







Ln A TEC A ANIA te 


“TAMBOUR NO. 90” ELECTRIC 
a er ae $21.00 


“TOLEDO” ELECTRIC 
ere $42.00 
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“LARINA” ELECTRIC 
Oe a ae ae ee $13.30 




















“12-INCH WALL” ELECTRIC 
DO Perr ere $21.00 





“WHITNEY” ELECTRIC 
Keystone List .......... $33.20 


sible this offering of a varied and beautifully cased line of Electric 
Clocks. 


Operated directly from the lighting circuit on 110-120 volt alternating cur- 
rent, they furnish accurate and dependable time. The large sweep second 
hand denotes any current interruption and a front starting lever makes un- 
necessary the moving of clock from wall or original position. 


O's: a hundred years’ experience in producing fine clocks makes pos- 





Synchronous 60 cycle motors are standard equipment, 50 cycle motors are 
“AMIENS” ELECTRIC furnished when necessary without extra cost. The motor operates in an oil 
Senstede Lit... .. ic. on. $72.30 bath, insuring long life and noiseless operation. 


The varied deigns, all moderately priced, will be of interest to dealers as they 
assure satisfactory profits and rapid sales. Write for illustrated folder of 
complete line and see our display at the Chicago Jewelry Show. 
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A display by the world’s 
largest manufacturer of 
Platinum Jewelry ~ 
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~OGUSH, Inc. 


SHERMAN 
A big Surprise 
2 











Something never before attempted by an exhibitor. 


Something which shows why Katz & Ogush, Inc., 
are the world’s largest manufacturers of Platinum 
Jewelry. 


A startling innovation. 
Be sure and see the Katz & Ogush, Inc., exhibit 


and 





Learn about the tremendous advertising and mer- 
chandising campaign soon to be launched by 
Certified Platinum ....on display at the Katz & 
Ogush, Inc., exhibit. 


See the outstanding platinum jewelry line of the 
age— Certified Platinum. 


PLATINUM 
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NOTHING STARTLING? 


UST plain solid 
stylings that will 
be the vogue— 
and stay the vogue 


Vda 


VMMM@Mq@wull 
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930 advance designs— 


nickel chromium 2-piece and 3-ptece 
dustproof—soldered in one piece lug—no 
infringement on any existing patent—out- 
standing achievement in Butler finish—en- 
graving oxidized—absolutely guaranteed as to 
construction and finish—fine leather straps or 
bands of selected mesh beautifully made for every 
case—marvelous blending of tone—for 10% ligne 


movements— 








Write for samples 
and prices— 


TO WHOLESALE 
TRADE ONLY 


THE MONROE WATCH CASE CO., Inc. 


66 Allen Street, New York 
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New York Notes 


Henry Goldblum, 580 Fifth Ave., has 
removed his office from Room 1808 to 
Room 2910 in the same building. 

Nat Halpern, importer and wholesale 
jeweler of New Orleans, La., is in the 
city for two weeks, staying at the Hotel 
Manger. 

E. M. Gattle & Co., retail jewelers, 
703 Fifth Ave. (St. Regis Hotel), have 
extended their lease at that location un- 
til May, 1941. 

Leo Boyajian & Co., importers and 
manufacturers of Oriental and _ seed 
pearl jewelry, have moved from 20 W. 
47th St., to 10 W. 47th St. 

Paul Duke, dealer in diamonds and 
mountings, 48 W. 48th St., is keeping 
his establishment closed on Saturdays 
during August, as was the policy in 
July. 

The Jaeger Watch Co., 36 W. 47th 
St., has taken a six-year lease on the 
east half of the 10th floor at 304-320 E. 
45th St., and will be in the new location 
by Aug. 15. 

Freeman-Seldon, Inc., manufacturer 
of leather goods, 171 Madison Ave., will 
be located in more commodious and con- 
venient quarters at 29 W. 35th St., com- 
mencing Aug. 1. 

Julius Koblentz, wholesale .jeweler, 
formerly located at 87 Nassau St., has 
moved to larger quarters at 98 Canal 
St., where he is doing business under the 
firm name of Marinbach & Koblentz, 
Inc. 

Louis Gurfein, importer of cut and 
rough diamonds, 68 Nassau St., returned 
last Thursday on the Majestic after a 
buying trip of three months to the dia- 
mond markets of Antwerp, Amsterdam 
and Paris. 

William C. Goldner of the Park Curi- 
osity Shop, 1348 Sixth Ave., left recent- 
ly on the Ile de France for a buying trip 
to the European markets. While abroad, 
Mr. Goldner hopes to establish a branch 
for the concern in London. 


S. Montag of the Sokol, Montag Co., 


importer and manufacturer of clocks, 
245 Fifth Ave., has returned after his 


second trip since Jan. 1 from their clock 
factory, which is located in Germany. 

Morris S. Rosenberg has moved from 
121 Canal St. to Rooms 902-903 at 15 
Maiden Lane, where he has larger quar- 
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ters and better facilities for serving the 
trade. 

Mr. and Mrs. Charles T. Dougherty 
have returned from their honeymoon 
and are spending the remainder of the 
season at their summer home, Rest 
Haven, Greenwood Lake, N. Y. Mr. 


Dougherty is head of the Charles T. 
Dougherty Co., Inc., 7 W. 45th St. 
Leo Kaufman, 2124 Nostrand Ave., 


Brooklyn, filed a voluntary petition in 
bankruptcy in the United States Dis- 
trict Court on July 23. His schedule 
show assets of $2,606 and liabilities of 
$4,057. The assets consist of stock in 
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hand, $1,256, and machinery, tools, etc., 
$1,350, while the liabilities include 


claims, $1,000, and unsecured 


$3,057. 


secured 
claims, 
bankruptcy 


A voluntary petition in 


was filed on July 26 by Abraham Wal- 
ter, 1536 Bryant Ave., Bronx. Assets 
are listed at $2,650 and liabilities at 


$9,903. The assets include bills, promis- 
notes and securities, $750, stock on 
$1,650, and property in reversion, 
remainder, trust, etc., $250, while the 
liabilities consist of secured claims, 
$975, and unsecured claims, $8,928. 

A growing response for fall lines in 
novelty jewelry presages an active sea- 
son in this merchandise, according to the 
New York Times. Costume types in- 
cluding chokers in stone set and metal 
effects, bracelets and earrings are 
favored. Pearls in both choker and long 


sory 
hand, 


lengths are believed headed for an ex- 
tremely good season, while crystal and 
semi-precious stones retain their 
popularity. 

The Paramount Jewelry Corp., manu- 


facturer of jewelry, 71 Nassau St., 
against whom an involuntary petition 
was filed on July 8 by Sternberg & 
Rosen, attorneys, representing some 
creditors filed schedules on July 23 in 
the United States District Court. Listed 
are assets totaling $6,559 and liabilities 


of $20,067. The assets include: stock in 
trade, $2,073, machinery, tools, etc., 


$3,989, debts due on open accounts, $305, 


insurance policies, $50, and bank de- 
posits, $142. The liabilities comprise 
wages, $703, unsecured claims, $15,716, 


and notes and bills which ought to be 
paid by other parties, $3,648. 
Arrangements have been completed 
for the outing of the Metropolitan Re- 
tail Jewelers Association to be held at 
Ostend Beach, Far Rockaway, L. I., on 
Sunday, Aug. 18. The jewelers and 
their guests will make their headquar- 
ters at the new Traymore Hotel, where 
dinner and supper will be served. The 
committee in charge of the affair in- 
cludes Mitchell Wolf, chairman; Harry 
Goodman, Paul Edelman, Charles Reich- 
gott, Harry Dolowen and Mr. Weissman. 
Between 100 and 150 are expected to 
attend and members joining the organi- 
zation before that time will be eligible to 
make the trip. The Metropolitan jewel- 


(Continued on page 89) 
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Over One Hundred Years the Jewelers’ Bank 


A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 


aceount here and are among our best friends today. 
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Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING Trust CoMPAaNny 
I 81 Fulton Street, New York 
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New York Notes 


(Continued from page 87) 
ers will open an active fall season with 
a regular meeting on the last Thursday 
in September. 
Ansen & Co., cutters and importers 
of diamonds, 527 Fifth Ave., will close 


their cutting works from Aug. 1 to 
Au. 12. 

Murachanian & Son, Inc., art jewel- 
‘ nerly at 74 W. 46th St., have 
0} cueir new office and showroom 
at o. €6©—Fifth Ave., corner 47th St. 


H. H. Dillingham of the firm of N. 
H. White & Co., 21 Maiden Lane, has 
returied after a vacation trip of two 
weeks spent along the St. Lawrence 
2iver and among the Thousand Islands. 

The firm of Goodman & Gordon, 90 
Nassau St., was dissolved on July 16 
and Charles Goodman is no longer con- 
nected therewith. The business will be 
continued, as usual, at the same address 
by Philip P. Gordon under his own name. 

Incorporation papers were granted at 
Albany to two local concerns during the 
past week: the Hyde Jewelry Corp., 
with a listed capitalization of $10,000, 
and the Nonpareil Watch Case Co., with 
a capitalization of $25,000. 

Victor-Savoy Co., Inc., wholesale deal- 
er in watches, 65 Nassau St., is offering 
through its attorneys, Goldman & Frier 
of 15 Maiden Lane, a 20 per cent settle- 
ment to its creditors. This includes 10 
per cent in cash and the remainder in 
notes maturing in 60 and 90 days re- 
spectively. 

During August the Timeology Hikers 
will meet every Saturday at the foot of 
the Woodlawn station of the Lexington- 
Jerome Ave. subway line at 2.30 p. m., 
and from that point hike to Tibbetts 
Brook Park where swimming and other 
features will be enjoyed. 


The burial of Bertha Goodfriend, 
widow of the late Jacob Goodfriend 
and mother of Ruth Rosenthal and 


Henry B. Goodfriend, who is connected 
with the firm of Goodfriend Bros., was 
held last Sunday at Mount Hope Ceme- 
tery in Westchester. Mrs. Goodfriend’s 
death occurred on July 26. 

The Zemby Watch Crystal Co., 36 
John St., has reported missing a cush- 
ion-shaped, burnt enameled watch case, 
lost by a delivery boy between the firm’s 
office and 3 Ann St. The case which 
had been fitted with a new crystal is 
valued highly by its owners and a sub- 
stantial reward will be paid for its re- 
turn. 

The new issue of the reference book 
of the National Jewelers Board of Trade 
will be in print on Sept. 1, it was an- 
nounced this week. Changes to the 
number of 11,858 were made in the 
March, 1929, issue of the reference book, 
and it is apparent that it is important 
to use the current book only, in order 
to avoid credit losses and the use of 
incorrect street addresses on mail mat- 
ter and other forms. 

The Goldman, Kolber Co., Inc., man- 
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ufacturers of gold rings, 123 Liberty St., 
are now located at Rooms 701-3, 44 W. 


48th St. Joseph and Jack Goldman of 
the firm are leaving for a trip to the 
Middle West and Pacific Coast about 
Aug. 10. 


The jewelry store of M. Gutowitz, 
Park Ave., Amityville, L. I., which has 
been in continuous operation for over 





Arthur A. Kahn, of the Ameri- 
can Gem & Pearl Co., 6 W. 48th 
St., who is at present in France, 
writes from Deauville regarding 
jewelry fashions: 


“T never saw such jewels in my life. 
Single stone rings are bigger than 
ever and bracelets still very wide. | 
saw a great many long earrings with 
diamonds and colored stones and even 
jade and turquoise. I also saw quite 
a few turquoise worn both as rings 
and in bracelets. Also a lot of jade, 
considerably more than turquoise, but 


worn the same way as rings with 
large single stones... Bracelets are 


worn high upon the arm and consist 


of half a dozen large stones con- 
nected by a narrow band. I also saw 
some beautiful, large aquamarines 


mounted with diamonds worn as pen- 
dants hanging very low. I even saw a 
necklace of peridots.” 











35 years, is now undergoing extensive 
alterations and on the completion of the 
repairs the store will have a modern 
front and interior. Before the altera- 
tions were started, Mr. Gutowitz held a 
sale. 








Attleboros 


The J. F. Sturdy & Sons Co., the W. 
H. Bell Co. and the W. N. Fisher Co., 
all of Attleboro Falls, closed down July 
27 for their annual vacation period. 

Charles V. Whitmarsh, for many years 
connected with the F. M. Whiting Co. 
as bookkeeper, died last Wednesday 
morning at the Sturdy Memorial Hos- 
pital. He retired from active business 
about a year ago and has been ill for 
some time. His widow survives him. 

Exceptionally good business compelled 
the L. G. Balfour Co. to announce the 
past week that the annual vacation 
period will start Aug. 9 instead of Aug. 
3 as planned, the excess business not 
warranting the closing of the factory 
the customary two weeks. 

About 60 employes of the Robbins Co. 
late the other afternoon embarked in 
motor buses at the factory for a journey 
to Crescent Park, on Narragansett Bay, 
where they enjoyed a shore dinner. 
After the repast the party spent con- 
siderable time enjoying dancing and the 
other amusements, returning home late 
in the evening. 

The Saart Bros. Relief Association 
held its field day and dinner at Lake 
Mirmichi last Saturday the trip being 
made by automobile and motor buses 
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leaving the factory at 8.30 o’clock in the 
morning. Sports and a general good 
time was enjoyed before and after a 
turkey dinner which was served at 1 
o’clock after three hours of sports. More 
sporting events were held after dinner, 
with boating, bathing, fishing and other 
recreations. 





Providence 


The Pearl Novelty Co., 12 Beverly St., 
is owned by Mortimer Aron, according 
to his statement filed at the city clerk’s 
office. 

Mortgages of $1,000 and $4,500 
against property of Adolph Brown have 
been discharged by H. L. Steere and the 
Providence Institute for Savings respec- 
tively. 

Information has been filed with the 
city clerk of Pawtucket that the 
Economy Watch and Jewelry Repairing 
Store, 548 Broadway, that city, is owned 
and conducted by B. Krinuck. 

Arthur V. DeCosta has reported to 
the police that the mail box in the hall- 
way of his factory, 12 Beverly St., was 
forced open the other morning and a 
number of letters, some probably con- 
taining checks and orders, were stolen. 
Advertising literature that was in some 
of the letters was torn up by the thief 
and thrown in a corner of the hallway. 














Duti- 


Watchmen’s Portable Clocks 
able at $4 Each and 45 Per 
Cent Ad Valorem 


WASHINGTON, D. C., July 30.—Watch- 
men’s portable clocks are to be dutiable 
at $4 each and 45 per cent ad valorem 
pending the making of a further case 
the New York Collector of Customs has 
been advised by F. X. A. Eble, Commis- 
sioner of Customs. Announcing this de- 
cision and the reason for it the Commis- 
sioner says in a Commission to the New 
York collector: 

“Reference is made to a decision of 
the United States Customs Court, Ab- 
stract 8755, wherein certain so-called 
time detectors or watchmen’s portable 
clocks, classified at $4 each and 45 per 
cent ad valorem under Par. 368 of the 
Tariff Act of 1922, were held to be duti- 
able, the movements under Par. 367 at 
$1.25 each, the metal case at 45 per cent 
ad valorem under the same paragraph, 
the keys at 40 per cent ad valorem under 
Par. 399, and the leather case at 30 
per cent ad valorem under Par. 1432 of 
the said act. 

“Owing to the unsatisfactory nature 
of the record no appeal will be taken 
from this decision. The Department does 
not, however, acquiesce in the said deci- 
sion and is advised by the Assistant At- 
torney General that a new case will be 
made on the issue involved. 

“Pending a final determination of the 
question therefore, you will continue to 
assess duty on merchandise of the char- 
acter in question at the appropriate 
under Par. 368 of the said act.” 


rates 








New England 


W. D. Wheeler has purchased the real 
estate of W. T. Wheaton on Main St., 
Hartland, Me., and plans to open an up- 
to-date jewelry store. 

Announcement has been made of the 
recent marriage of Frank Greene, retail 
jeweler, 10 Mascot St., Brookline, Mass., 
and Miss Dorothy D. Remer, 71 Border 
St., Brookline. 

E. L. Marshall, jeweler, sustained 
severe loss by smoke and water in a 
recent blaze which caused heavy damage 
to the block at 373-375 Neponset Ave., 
Neponset, Mass. The cause of the fire 
has not been determined. are 
partly covered by insurance. 

tings, watches, automatic cigar light- 
ers and cash valued at approximately 
$1,000 were stolen recently when the 
Bowman jewelry store at 395 Essex St., 
Lawrence, Mass., was entered by thieves. 
Entrance was gained through a rear 
window from which a heavy two-inch 
mesh, iron screening had been ripped off. 

William L. Green, for 50 years as- 
sociated with the watch manufacturing 
trade at Waltham, Mass., died at his 
home in Goodwins Mills, Biddeford, Me., 
on July 21, following an illness of heart 
He was 76 years old. He re- 
tired about four years ago and went 
to reside in Maine. His widow survives. 

Plummer’s Art Shop, Melrose, Mass., 
has taken over the jewelry business of 
George L. Lucas, 406 Main St., Wake- 
field, Mass., and will operate both stores 
as separate units. Mr. Lucas will con- 
tinue in business in Wakefield confining 
his activities to watch and clock repair- 
ing. The new owners plan to remodel 
the various departments of the store in 
the future. 

The jewelry store of Phillips & Lucas, 
Main St., Montpelier, Vt., was entered 
by thieves on the night of July 23. They 
gained entrance by forcing a rear win- 
dow. The break was reported by the 
Montpelier police department about mid- 
night. Four other breaks were reported 
for the same night. The loot taken at 
the jewelry store consisted of only one 
or two fountain pens, according to a 
checkup by the store management. 

George W. Stanwood, retired silver 
worker and for 40 years connected with 
the Towle Mfg. Co., died at his home, 16 
Neptune St., Newburyport, Mass., on 
July 20, following an attack of heart 
trouble. He was 75 years old. Mr. 
Stanwood was a call member of the 
Newburyport Fire Department for over 
50 years and served Hose Company No. 
8 as captain, retiring four years ago. 
He was a member of the Firemen’s Sick 
Benefit Association, Neptune Veteran 
Firemen’s Association and Newburyport 
Grange. He is survived by his widow, 
a son, two daughters and a sister. 

A gold pin, made by the jewelry class 


Losses 


disease. 


of Harry E. Burroughs Newsboys’ 
Foundation, Lynn, Mass., has _ been 


mailed to Marchioness Townskend, mayor 
of King’s Lynn, Eng., who visited the 
Foundation on her recent visit to Lynn, 
Mass., where she was the distinguished 
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guest at the celebration of the city’s an- 
niversary. The pin was sent, according 
to the letter which accompanied it, 
signed by Edward E. Keevin, field secre- 
tary of the Foundation, ‘‘as a souvenir 
and token of the esteem of 5000 Amer- 
ican newsboys.” The pin is in the shape 
of a shield bearing the crossed flags of 
America and England. About an inch 
and a quarter wide, it is inscribed on 
back: “To Lady Townshend from the 
Harry E. Burroughs Newsboys’ Founda- 
tion.” The teacher of the jewelry class 
of 12 members which made the ring is 
Samuel Goldstein. 


Philadelphia 


Samuel Zion, 2553 N. 33rd St., and 
Samuel Axel, of 518 Spruce St., have 
registered under the trading act as the 
Crescent Jewelry Co., 1814 Market St. 

Samuel J. Weiner, for many years 
connected with watch material houses 
here has established himself in business 
at 6246 Webster St. 

The vacation period is in full swing in 
the jewelry trade here and practically 
all wholesale houses and many of the 
larger retail establishments are closed 
on Saturdays until September. 

An instance of how the retail jeweler 
with a small store in a large city, can 
establish a good business, even though 
he sells only for cash, is shown by the 
experience of Morris Kimmelsman, trad- 
ing as Leroy, at 1032 Market St. Tak- 
ing over the business two years ago, Mr. 
Kimmelman, who knows the Philadel- 
phia retail trade thoroughly, having 
been employed in several large houses, 
decided to confine himself practically 
to the transient trade, his store being 
well placed for that. He has prospered 
with that idea and has found business 
so good that he has been compelled to 
increase his display window space and 
make several improvements and enlarge- 
ments to his store. One problem con- 
fronting Mr. Kimmelsman was more 
display window space. The store only 
had one window not well situated for 
jewelry display. But with the aid of 
a modern store architect, the front has 
been changed to make two windows with 
room for both front and side displays 
and handsomely arranged. 














A woman is being held in jail in Bir- 
mingham charged with robbing a retail 
jewelry store at Lubock, Tex., and also 
of robbing a bank at Tahoka, Tex. She 
is said to be the wife of a man, accused 
of robbery and murder and who is now 
being held in jail at Denver, Colo. The 
woman was arrested in Birmingham by 
police on a vagrancy charge. Police said 
she had defaulted a $20,000 bond posted 
in the jewelry store robbery in Texas. 
Birmingham police say the woman has 
waived extradition and that a Texas 
officer will be in Birmingham soon to 
take her back to the scene of the jewelry 
robbery. She did not seem to be the 
least bit disturbed over her arrest, but 
refused to talk for publication. 
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Boston 


Hodgson Kennard Co. has opened its 
summer store in Magnolia, one of the 
most exclusive resorts. Mr. Kennard 
and his son, John, are in charge of the 
store, which has a large clientele of sum- 
mer residents. 

Harry Clair is opening a retail store 
on Winter St., near Homer’s. The street 
is very short but it has two other well- 
known establishments in tke jewelry 
business, namely. <A. Stowel'! Co. and 
Shaw’s. 

The sympathy of the trade is extended 
to Harry E. Pitcher, veteran salesman in 
the employ of the Smith Patterson Co., 
on the death of his wife, who had been 
ailing for years. Miss Mabel Berry of 
the repair department also suffered the 
loss of her mother, who passed away 
last week. 

Sinclair Weeks, president of the Reed 
& Barton Corp., is being boomed by Bat- 
tery B in his campaign for the Newton 
mayoralty. The men of the 26th. Divi- 


sion he led in France have formed a 
special committee to put Mr. Weeks 
“over the top” in the contest. As a 


second lieutentant Mr. Weeks recruited 
Battery B in 1917; as first lieutenant 
he led it overseas and as captain com- 
manded it in France. 


Ohio Notes 


A special delivery package containing 
diamonds valued at $1,200 consigned to 
the Dorer jewelry store, Bellaire, Ohio, 
was lost recently while a postoffice em- 
ploye was making his deliveries. 

Basch & Co., Inc., 340 Summit St., 
Toledo, Ohio, recently suffered a loss of 
$450 in watches and other jewelry when 
a window smasher removed the mer- 
chandise from the display window. 

A decision handed down by Judge 
Thomas H. Darby in the Court of Con- 
mon Pleas, Cincinnati, Ohio, was of 
widespread interest among manufactur- 
ing jewelers, as it involved silver tro- 
phies, medals and other prizes. Judge 
Darby refused to enjoin the expenditure 
of $2,000 by the Recreational Commis- 
sion for silver cups and medals for ama- 
teur athletic contests to be conducted by 
the play body of the municipal govern- 
ment. In handing down the decision Judge 
Darby quoted the Apostle Paul with 
“Know ye not that they which run in 
a race, run all, but one receiveth the 
prize?” The court also held that it would 
be practically impossible to conduct any 
kind of tournament or competitive feat 
without a reward. A taxpayer sought to 
enjoin the commission from spending the 
$2,000 for prizes, claiming it would be 
misapplication of public funds. 














The Henry Bockstruck Co., Inc., 379 
Robert St., St. Paul, Minn., will move on 
or about Aug. 1 to 69 E. Sixth St. In 
the new location a gift shop will be 
added, and the concern will show a more 
extensive line of jewelry, diamonds and 
watches. 
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Chicago Notes 





Leonard Goodman and Leonard Lewy. 
of the Israel-Lessing Sales Co., left last 
week on a three weeks’ business trip 
through the Middle West. 

George B. Goldfarb, Oklahoma City, 
Okla., called on friends in Chicago last 
week on his way home from the East 
where he visited the markets. 

Arthur L. Fuller, manager of the 
Chicago office of the Towle Mfg. Co., is 
spending several weeks motoring around 
Lake Michigan. Mr. Fuller is accom- 
panied by his wife and daughter. 

At the final meeting of creditors in 
the Bouer-Goldstein bankruptcy matter, 
it was decided that the second and final 
dividend of 16 or 17 per cent would be 
mailed to creditors some time this week. 

Sympathy was extended to Harry 
Baker, of the Otto Young & Co. division 
of the A. C. Becken Co., on account of 
the death of his mother. Mrs. Baker 
passed away at her home after being ill 
for a short time. 

It was erroneously stated in these 
columns last week that Samuel Sperber 
and J. Shane had conducted a close out 
sale for the Geary jewelry store of 
Hibbing, Minn. This was a 10 days’ 
reduction sale. 

Fred Kluth, jewelry buyer for the 
Fair, left this week for New York and 
the eastern markets. Miss Emma Sol- 
omon, his assistant, will join him there 
within a week, and they will look over 
new fall lines. 

W. Goldthorp is now connected with 
the Hipp & Coburn Co. as a salesman 
in their gold department. Mr. Gold- 
thorp formerly was connected with C. D. 
Peacock, Inc., for some time, and is 
well known to the trade. 

Word was received in Chicago by 
friends of Herbert S. Siebel, jeweler of 
Saginaw, Mich., that he arrived safely 
in Europe and is having an enjoyable 
time. Mr. Siebel makes this trip about 
twice a year and combines business with 
pleasure. 

H. Snyder, of Mayer Bros., Seattle. 
Wash., stopped in Chicago last week to 
renew old acquaintances en route home 
from the East where he was called on 
account of the illness of his mother. 


Mrs. Snyder is improved and her son 
was able to return to his duties. 


Frederick M. 


Gottlieb, of Frederick 
M. Gottlieb & Co., diamond importers, 
located at 35 E. Wacker Drive, left Chi- 
cago Tuesday for New York, and sailed 
on Wednesday on the Aquitania, for the 
diamond markets in Europe. While in 
Germany Mr. Gottlieb will visit with his 
parents, returning home about Sept. 1. 

The Chicago office of Katz & Ogush, 
Inc., has been removed from the Colum- 
bus Memorial building to the new Pitts- 
field building, 55 E. Washington St. 
They have leased very desirable quar- 
ters and have furnished them with the 
most modern equipment. Paul H. 
Samuels, Chicago manager, calls on the 
trade through the Middle West and 
West to the Pacific Coast. 

W.H. Bossy, who has been associated 
with the Boston Store for a great many 
years has been appointed buyer and 
manager of the clock and silverware de- 
partments. Mr. Bossy will handle these 
departments in connection with his 
other duties. Miss Dora Cohn, assistant 
manager of the jewelry department of 
the Boston Store, has been placed in 
charge of jewelry and_ pocket-books. 
She succeeds Mr. Cummings. 

Sympathy from the trade was ex- 
tended to Chester Chenoweth, of the 
Juergens & Andersen Co., on account of 
the death of his mother, who passed 
away at their home, 5038 Blackstone 
Ave., last Tuesday. Mrs. Chenoweth 
had been an invalid for the past 15 
years. Funeral services were held on 
Friday from Lain’s Chapel, 63rd and 
Harvard Sts., and interment was at 
Woodlawn Cemetery. 

Workmen have completed the remodel- 
ling of the spacious quarters of Emil 
Braude & Sons, wholesalers, located on 
the third floor of the Heywortl. building. 
This concern now occupies the greater 
part of this floor. They have taken ad- 
ditional space and moved their various 
departments to better advantage. Silver- 
ware and clocks now occupy a great 
share of the Wabash Ave. side, and all 
departments have been increased in size 

Miss E. Norton has associated herself 
with Mandel Bros., as buyer and man- 
ager of the gold jewelry department. 
Miss Norton has been connected with 
the jewelry trade for years. She for- 
merly was connected with a Seattle, 
Wash., jewelry firm. Miss Esther Ruff, 
recently was placed in charge of the 
leather goods department of Mandel 


Bros. Miss Ruff formerly was con- 
nected with the Kaufman Department 
Store of Pittsburgh, Pa. 

Jules P. Goldstein, of Jules P. Goid- 
stein Co., Providence, R. I., arrived in 
Chicago last week to attend the funeral 
of his sister, Mrs. R. Klein. Mrs. Klein 
passed away at her home in Chicago 
after a prolonged illness. While in Chi- 
cago Mr. Goldstein spent some time 
visiting with his many friends, whom 
he had not seen since he left Chicago 
more than 14 years ago. At one time 
Mr. Goldstein was connected with the 
jewelry department of the Fair. 

Word was received at the offices of 
the Juergens & Andersen Co., Thursday 
that Mrs. Forrest Fleek, wife of their 
western representative, had passed away 
in a hospital in Denver following an 
operation. Mr. Fleek had been in ill- 
health and he and his wife went away 
for a few weeks’ rest in the mountains 
when Mrs. Fleek was taken seriously 
ill and had to be rushed to Denver for 
an operation. The. Fleeks made their 
home in Denver, Colo., where the fun- 
eral services were held. 

Daniel Blank, of 159 N. State St., 
bankrupt, was examined last Friday 
before the referee, and during the ex- 
amination stated that he had lost money 
in the Milwaukee Ave. store, that he 
operated for a few months, and that he 
had closed the business and brought the 
stock to his Capitol building office. He 
further stated that an employe of his 
absconded with $820 in currency en 
route to the bank and that a confederate 
of the employe got a key to the office and 
during the night entered and took about 
$1,500 worth of merchandise, and that 
about April 1, he was robbed of $4,000 
worth of jewelry. 

B. C. Allen, of Benj. Allen & Co., 
left Chicago on Monday for New York, 
from which port he and Mrs. Allen will 
sail for England and the diamond mar- 
kets of Europe. From there they will 
sail for India to visit with their daugh- 
ter, who makes her home there. Mr. 
Allen will remain in India for about 
two weeks but Mrs. Allen will stay for 
a few months. Charles M. Burley, in 
charge of the diamond department for 
the company, will leave some time this 
week for New York, and will sail from 
that port to the diamond markets in 
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Mr. Burley will meet Mr. Allen 
in Amsterdam and together they will 
look over the markets. Mr. Burley will 
return home in about six weeks and Mr. 
Allen will continue his trip to India. 


Europe. 








Detroit 


An involuntary petition in bankruptcy 
has been filed against Harry Glick, a 
wholesale jewelry dealer, 407 Woodward 
Ave. 

B. L. MeNellis, formerly with Victor 
Kemp, retail jeweler, on E. Jefferson 
Ave., Detroit, has recently opened a new 
retail shop in Birmingham, a suburb of 
Detroit. 

Manuel Walters, a well-known jewelry 
salesman, was held up early on Tuesday, 
July 22, by two bandits and robbed of 
$54, a diamond ring which he valued at 
$500, and wrist watch. The bandits 
forced Walters to drive his car to the 
curb after which they leisurely relieved 
him of his possessions. 

The A. C. Becken Co., Chicago, plans 
to open its new Detroit Branch at 712 
Metropolitan building on Aug. 1, under 
the management of Frank Neipp and 
Jerry Ney, formerly with the Detroit 
branch of the Scribner & Loehr Co. 
The Becken organization will carry a 
complete line of everything in the jewel- 
ry line. The new Detroit offices are 
being elaborately equipped and the mer- 
chandise is now being arranged. It will 
be one of the finest wholesale jewelry 
establishments in this part of the State. 
Mr. Neipp and Mr. Ney have a wide 
acquaintance all through the State and 
are preparing to put on an extensive 
sales campaign. 

The Scribner & Loehr Co., wholesale 
jewelers, announce the appointment of 
Morris Schafer, formerly with the 
James Garlick retail jewelry organiza- 
tion, as manager of their branch estab- 
lishment in the Metropolitan building, 
and Russell Schafer, formerly with the 
Luths, Dorweld Haller Co., as city 
salesman. Both of these young men 
have long been identified with the jewel- 
ry business in Detroit and have an ex- 
tensive acquaintance throughout the 
trade. The Scribner & Loehr Co. carries 
a complete line at its branch in Detroit. 
E. B. Gilbert, of the main office in 
Cleveland, has been passing a few days 
in Detroit directing recent changes. 

If any one hopes to make jewelry 
purchases in the metropolitan district 
of Detroit, either by wholesale or retail 
on Aug. 13, he is going to be dis- 
appointed. On that day every retail and 
wholesale jewelry establishment will be 
It also will be the same in many 
This day, Aug. 
Day 


closed. 
places out in the State. 
13. has been designated Jewelers’ 


when all thoughts of business will be 
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put aside and the time devoted to play. 


The playground will be Put-in-Bay, out 
in Lake Erie, where, it is announced, 
plans are under way to entertain from 
5000 to 8000 jewelers and their friends, 
the event being sponsored by the Greater 
Detroit Retail Jewelers’ Association. 
More than $10,000 in prizes will be 
awarded in a program of sports and 
other kinds of frolic. William Fenske 
and other executives of the organization 
declare this will be the greatest gather- 
ing of jewelers ever recorded in the his- 
tory of Michigan. 








Cleveland 


Business conditions are im:roving in 


the Cleveland area, a canvass of the 
trade shows. The cheaper grades of 


costume jewelry are in very light de- 
mand and the better grades are selling. 
All salesmen of wholesale houses have 
left for their respective territories. 

A Cleveland watchmaker is being held 
by Akron police on complaint of Cleve- 
land jewelers. He has been posing as 
a salesman for jewelry and being well 
known in the trade found little difficulty 
in getting goods on memorandum. It 
is alleged that he secured 11 watches in 
this manner all of which, it is charged, 
he pawned. The Scribner & Loehr Co. 
is among his victims, having let him 
have a wrist watch valued at $21.50. 
He confessed to Akron police that he 
had pawned this for $9 at an Akron 
pawnshop. He also got away with other 
jewelry including diamond _ stickpins 
from a man who employed him, the 
police say. 

W. E. Lockey, jewelry salesman with 


offices in the Citizens building, was 
robbed of mounted stones and one un- 
mounted diamond to the value of ap- 


proximately $1,500 some time Wednes- 
day night. Mr. Lockey had shown the 
jewelry to a prospective customer in 
the evening and then locked it in his 
desk. When he returned to kis office 
the following morning he found the door 
had been “jimmied” and that the drawer 
of his desk had also been forced open 
and the merchandise stolen. The build- 
ing which houses a number of jewelers 
has a register system for those entering 
after closing hours and also a watchman 
but there is no protection after six 
o’clock in the morning and police believ 
it during this time that the robbe1 
entered and climbed the stairs, escaping 
unnoticed. 








Coast Gift & 
special 


Officers of the Pacific 
Art Association elected at a 
meeting following the close of the show 
at San Francisco are: president, Faun 
C. Tuska, San Francisco; first vice- 
president, W. B. Sunderland of Sunder- 
land & Miller, Los Angeles and San 
Francisco; second vice-president, John 
L. Pofahl, Los Angeles, and manager 
and director, Sidney J. Wolf, San 
Francisco. 
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Milwaukee 


The E. J. Rohn Co. has been organized 
at Milwaukee to conduct a retail jewelry 
and optical business. Incorporators are 
E. J. Rohn, Lester Rohn and Ada Rohn. 

Lloyds’, Inc., has been incorporated at 
Racine, Wis., to sell jewelry, silverware, 
etc. The firm is capitalized at $25,000. 
M. M. Spangenberg, O. M. Edwards, and 
H. A. Cranefield are the incorporators. 

A zone meeting of Wisconsin River 
Valley retail jewelers was held at Wau- 
sau during the past week, at which time 
a discussion of matters of interest to the 
jewelry trade took place. Similar meet- 
ings are to be held each month. They 
will be alternated between cities in the 
district. 

The Crescent Credit Jewelers held its 
formal opening at 100 Main St., Osh- 
kosh, Wis., during the past week. Ray- 
mond Good, secretary-treasurer of the 
concern, which operates seven jewelry 
stores in the Middle West territory, is 
active manager of the Oshkosh store. 
He will be assisted by Carl Lerner. 

Although the Attorney General of the 
State of Wisconsin had ruled it uncon- 
stitutional, the bill which provides a tax 
of from $1 to $1,000 on chain stores has 
been engrossed in the State Senate, ac- 
cording to reports received from Madi- 
son. The bill provides that any retail 
store shall pay a tax of $1 and the price 
goes up until it reaches a thousand in 
the case of chains. 

An attempt to rob the August H. 
Stecher jewelry store here was made less 
than eight hours after police issued in- 
structions for unusual alertness in the 
district. The theft of an electric drill 
from a West Side plant led police to sus- 
pect that something was wrong. Efforts 
were also made to enter the optical es- 
tablishment of William Kah, Jr., as well 
as two other stores, but these efforts 
were unsuccessful. 








Heinzle & Nester, retail jewelers, 
3oonville, Ind., are minus several arti- 
cles of jewelry worth $177, but are hold- 
ing a check on the Peoples’ Bank in 
Boonville for this amount, written by 
a man supposedly of Gary, Ind. The 
man registered at a hotel in Boonville 
on July 25 and began dickering with the 
management of the hotel to open a res- 
taurant in the basement of the hotel. 
He deposited a certified check for $3,400 
with the Peoples’ Bank and a passbook 
was issued to him. Going to the jewelry 
store be bought a watch worth $75; a 
ring valued at $100 and a belt buckle 
for $2.50. He showed Heinzle & Nester 
his passbook and gave them a check. 
The Peoples’ Bank would not honor the 
check as they had not at that time heard 
from the Gary bank. The stranger had 
left the city in the meanwhile and the 
jewelry firm at once notified the police 
and a search was instituted for the 
missing man. It is said a man answer- 
ing the description of the man, has 
operated in several other towns in 
southern Indiana. 
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Los Angeles 


The Los Angeles Credit Jewelers ar« 
now open for business at their new home, 
650 S. Grand Ave. 

A. Rack & Co., wholesalers at 220 W 
Fifth St., will vacate their salesrooms 
in the Title Guarantee building the lat- 
ter part of this week, removing their 
stock to San Pedro where they have a 
branch house. 

The Golf Score Watch Co., with of- 
fices and factory at 448 South San 
Pedro, will open uptown offices in the 
Title Guarantee building, having sub- 
leased Suite 715, formerly occupied by 
Paul G. Forman, diamond and gem im- 
porter. The new offices will be opened 
as soon as the fixtures and appointments 
are ready. 

Jesse Measer, of Berson & Measer, 
has arrived home after a combined buy- 
ing and selling trip which has taken 
him a month and carried him as far 
East as New York city. “We are look- 
ing forward to a big holiday trade 
among the retailers and are showing 
lines with this end in view,” declared 
Manager Robinson. 

Leonard Katz, of Katz Bros. & Aul, 
New York, diamond importers, called on 
Los Angeles merchants last week, as did 
Josh Krohn, of Hugo Oppenheim & Co., 
New York, also importer of diamonds 
and other precious stones. Both men 
declared that the gem business was ex- 
cellent and bid fair to show a large in- 
crease in sales and volume for the year 
1929 over that of last year. 

The outcome of the case of E. A. 
George & Co., brought by Herman 
Kline, its president, against Miss Emma 
Cohen, a former employe, but now with 
Holstein & Blank, in which an injunc- 
tion was sought to prevent the young 
woman from entering another’s employ, 
is being watched with interest by other 
wholesale houses in this section of the 
country as it will establish a precedent. 

C. H. Mangham, Santa Paula, com- 
bined business with pleasure during a 
visit here last week. David Stein, who 
has been in business for many years in 
Salt Lake City, also was a visitor. This 
is the first time Mr. Stein has been in 
Los Angeles for eight years. Among 
other buyers seen here were J. H. Blan- 
chard, Santa Monica; A. J. Dutton, Ana- 
heim; E. C. Kendrick, Anaheim, and L. 
Asher, Alhambra. 

Irving Golden, representative of Sil- 
verman, Kohn & Wallenstein, New York, 
was in Los Angeles last week and is 
optimistic concerning prospects for fal! 
trade. He told a JEWELERS’ CIRCULAR 
reporter that he based his faith in be- 
lieving that there will be excellent trade 
this coming fall from the business re- 
sults which had attended his efforts 
while traveling from the Atlantic to the 
Pacific Coast. 

N. M. Kirshner, who had conducted a 
store for years at 408 W. Eighth St., 
but had been compelled to move farther 
west on the street because of the dis- 
mantling of the building he occupied to 


THE JEWELERS’ CIRCULAR 


give room for the construction of a 
limit-height modern building, has ‘““Come 
home again,” and removed his_ stock 
back into his former site. While the 
store inside has not yet been finished, 
Mr. Kirshner is open for business. 

Sunderland & Miller, who had a four- 
room display of general merchandise at 
the Pacific Art and Gift Show, in San 
Francisco, last week, feel elated over 
the success which attended their efforts. 
Mr. Sunderland, after checking up the 
number of sales and the new accounts 
added, declared the business of 1929, as 
compared with the sales, was double 
that of the show which was given in 
1928 and triple that of 1927, the initial 
show. The new branch salesrooms, 
which the firm placed in San Francisco 
has also handled more business than an- 
ticipated. The local manager, J. Himel- 
hoch, has been superseded by J. M. 
Brown, who has been connected with a 
large Chicago jobbing concern. 








San Francisco 


Ernest Cortese has moved to a modern 
and handsome jewelry store at 505 
Columbus Ave. He was formerly at 
228-232 Columbus Ave. 

Word has been received at the office 
of Knox & Kaye that Leo W. Kaye and 
his son, William, are on their way home 
from the European diamond markets. 

After undergoing an operation A. V. 
Davidson, western manager of the Na- 
tional Jewelers’ Board of Trade, is re- 
ported to be rapidly recuperating and 
before the middle of August will in all 
probability be back at his office. 

Among out-of-town jewelers visiting 
the trade during the past few days 
were: Mr. and Mrs. Bishop, Ely, Nev.; 
Mr. and Mrs. Dave Stein, Salt Lake 
City, Utah, and Mr. Bosch of Krinkle & 
Bosch, Winnemucca, Nev. 

Oneida Community, Ltd., held a week’s 
display of its new products for the trade, 
at the Sir Francis Drake Hotel, and fol- 
lowing the close of the exhibit, every- 
thing was moved over to the St. Francis 
Hotel where Ivan L. Smith, Coast man- 
ager for the concern had them displayed 
in preparation for the salesmen’s school 
which he planned to conduct on Thurs- 
day and Friday, July 25 and 26. In con- 
junction with this display there was a 
showing of the latest Oneida Community 
motion picture which Mr. Smith said 
was run off for the first time in public. 
The picture shows the latest products 
of the company, contained in the ex- 
hibit, gives captions to describe them 
and has an animated scene on the beach 
at Deauville, France, and a bird’s-eye 
view from an airplane of Scherrill “the 
smallest city in the country.’ showing 
the Community factory. 








The plate glass window in the store 
of Morris A. Salmon, 842 Bergenline 
Ave., Union City, N. J., was smashed 
by thieves one morning recently, and 
jewelry valued at several hundred dol- 
lars was taken. 
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Kansas City 


Mr. Gary, formerly with the National 
Bellas Hess Co., has opened a retail 
repair shop in the Altman building. 

R. W. Fuhrman is continuing his 
watch repair business at 227 E. 10th St. 
He was in business there while Ray 
3engert was in the jewelry business at 
the same location. Mr. Bengert re 
cently sold out his stock. 

Among the recent visitors in the city 
were: Harry Frost, Pleasant Hill, Mo.; 
W. A. Dickman, Butler, Mo.; A. G. Madt- 
son, Ottawa, Kans.; Fred Kessler, Ells- 
worth, Kans.; Mr. Campbell, Osawa- 
tomie, Kans.; Mrs. O’Sullivan, of the 
Carter-O’Sullivan Jewelry Company, 
Shreveport, La.; C. J. Kiel, Clinton, Mo.; 
Clarence Kemper, Clinton, Neb.; Mr. 
Duffendeck, of Duffendeck & Hall, 
Bartlesville, Okla. 

Extensive remodeling is being done in 
the store room at the South West corner 
of 11th and Walnut Sts., where the 
Helzberg Diamond Shop is to be opened 
about Sept. 1. Possession of the prop- 
erty was given July 1 by the Baltimore 
Shirt Co. W. E. Davis, president of 
this company, has subleased the store 
room to Barnett C. Helzberg and Gilbert 
A. Helzberg, owners of the Helzberg 
Diamond shop in Kansas City, Kan., for 
a period of 13 years. 











Business Records 


J. L. Ince & Co., Winter Haven, Fla., 
have filed a voluntary petition in bank- 
ruptcy. 

A voluntary petition in bankruptcy 
was filed recently by L. S. Grimm, Bain- 
bridge, Ga. 

Clark A. Petersen, 103 Field St., Dal- 
las, Tex., is offering creditors 25 cents on 
the dollar. 

The Klein Jewelry Co., San Francisco, 
Cal., has assigned to A. L. May. The 
current assets total $148,399 and the 
liabilities, $92,482. 

Charles A. English, Portland, Ore., 
has filed a voluntary petition in bank- 
ruptcy. The assets amount to $2,000 
and the liabilities, $9,000. 

The Crescent Jewelry Co., Des Moines, 
Iowa, have filed a voluntary petition in 
bankruptcy. The assets are given as 
$1,750 and the liabilities $4,844. 

An involuntary petition in bankruptcy 
has been filed against the Golden State 
Gem Co., 6412 S. Vermont Ave., Los 
Angeles, Cal. 

An involuntary petition in bankruptcy 
has been filed against the Sanford 
Jewelry Co., Detroit, Mich. The assets 
consist of stock, $5,000, and accounts re- 
ceivable, $7,000, while the liabilities are 
in excess of $20,000. 

An involuntary petition in bankruptcy 
has been filed against Morton Sillman, 
Detroit, Mich. The assets consist of ac- 
counts receivable, $11,000; merchandise, 
$30,000; diamonds pledged, $20,000; 
equity in real estate, $14,000; leasehold, 
$8,500; and fixtures, $3,000. The liabili- 
ties are given as $110,000. 
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Trade-In 


Makes 


Offer to Jewelers 


K. K. Crystal Co. 


The research department of the K. K. 
Crystal Co., New York, has received so 
many inquiries from jewelers through- 
out the United States since the intro- 
duction of the new K. K. “Duralife” 
steel cabinet assortments of fancy watch 
crystals that it has inaugurated a new 
method of benefiting jewelers who wish 
to fit crystals. 

A eash trade-in allowance of $50 is 
offered to jewelers who want to fit fancy 
crystals but are unable to do so profit- 
ably now because their assortments are 
old, small or poorly selected.- This trade- 
in allowance applies to their present 
stock no matter what brand, quantity, 
condition, or size of cabinet. 

It is suggested by the concern that 
jewelers who are interested in doing a 
profitable fancy crystal fitting business 
get in touch immediately with the mate- 
rial wholesalers nearest them. This 
trade-in offer is for a limited time. 


“Typical American Girls” Presented 
With Costume Bags 


Set, the magazine devoted to 
the interests and activities of youthful 
American womanhood, started it. With 
the assistance of 18 Metropolitan news- 
papers in various parts of the country, 
the magazine set out to discover the 
“Typical American Girl.” This was to 
be no beach beauty review, no search for 
superficial poseur pulchritude. The de- 
mands of the magazine required the as- 
sistance of the newspapers in 18 differ- 
ent sections of the country in discover- 
ing young women capable of represent- 
ing all the fine things which the people 
of those sections consider admirable in 
their own daughters. In each case the 
test was based on character, intellect, 
charm, versatility, accomplishments and 
ambition. 

On this same basis a national jury 
selected, not merely the most beautiful, 
but the most typical girl of all the 18 
chosen from 9237 local entrants in the 
key cities. 

Fourteen of these distinguished young 
women proved to be college girls. The 
one selected as the national winner was 


Smart 
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awarded a prize of $5,000 and a trip to 
Europe with all expenses, and retained 
as an associate editor of Smart Set. She 
was Miss Edna Peters of Miami, Fla. 
The 18 local winners were brought to 
New York and Whiting & Davis costume 
bags of Dresden enameled mesh were 
among the gifts chosen by Smart Set 
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and selective choice for any need. All 
wall and mantle clocks are started and 
adjusted from the dial, making it un- 
necessary to get in back of the clock or 
remove from the wall or original posi- 
tion. A large sweep second-hand is 
plainly visible, stopping of which de- 
notes current interruption. To restart, 





F. M. COOK PRESENTING COSTUME |! 


magazine as the most popular and de- 
sirable costume accessories to be given 
to each of these typical American girls. 
The costume bags were presented in per- 
son by F. M. Cook of the Whiting & 
Davis Co. 

* * * 


New Line of Electric Clocks Intro- 
duced by New Haven Clock Co. 


The New Haven Clock Co. announces 
a new line, known as the Elm City 
electric clocks. This offering comprises 
a complete variety of electric clocks, 
cased and designed for all purposes. 
Small clocks for boudoir or radio, solid 
mahogany banjo and mantle clocks for 
living room and library, wall clocks for 
office, school or kitchen, offer a varied 


sAGS 


TO TYPICAL 


AMERICAN GIRLS 


it is only necessary to move starting 
lever across the slot on face of dial and 
reset to correct time as in ordinary 
clocks. This particular feature was in- 
corporated in the design to call the 
owner’s attention to any current inter- 
ruption. 

Elm City electric clocks are of the 
synchronous motor type, designed to op- 
erate from 110-120 volt 60-cycle alter- 
nating current. Fifty-cycle motors will 
be furnished when necessary without 
extra charge. All moving parts of the 
motor are sealed in a metal case where 
they operate in an oil bath, insuring 
quietness of operation and long life. The 
motor and coil may each be quickly de- 
tached by removing two screws. The 
clock movement is of New Haven de- 
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sign, built to give dependable and ac- 
curate service. 

Modern power stations closely control 
their frequency and Elm City electric 
clocks, when operated from current sup- 
plied by this type of station will keep 
exceptionally accurate time. All clocks 
are completely equipped, ready to attach 
to any convenient outlet. 

* * * 


Community Announces New Deau- 
ville Design 


A new design to be known as the 
“Deauville,” and heralded as the style 
leader of modern silverware, has just 
been announced by the makers of Com- 
munity Plate. It is now being shown to 
the trade, and consumer advertising wil! 
start Sept. 10. 

The name of the new pattern is taken 
from the famous French resort on the 
English Channel, favorite summer gath- 
ering place of the gayest circles of so- 
ciety from all over the world, and an- 

“nual trying-ground of Paris fashions fo 
the coming fall. 

As the name suggests, style is thx 
element most emphasized in the design 
A triangle enclosing burnished rays 
emanating from the center of its top line 
furnishes the motif, and, with the excep- 
tion of a raised border running down 
the sides of the flatware pieces, is the 
sole decoration. 

An exceptionally heavy schedule of 
advertising will announce the pattern to 
the buying public. 

Two brilliant display cards featuring 
the new design—one large and one smal! 
—are available for dealers’ use. 

* * * 


New “Mode” Pattern Being Intro- 
duced by R. Wallace & Sons 


Mfg. Co. 


The R. Wallace & Sons Mfg. Co. is 
introducing a new pattern in “1835 R. 
Wallace” Heaviest Silver Plate called 
Mode. The new line in hollowware and 
flatware will be ready for September 
delivery and the Wallace concern has 
commenced an extensive program to 
acquaint the public, as well as the 
trade, with the merits of the new pro- 
duct. 

The Mode pattern is the result of a 
new force in business, a changing at- 
titude of the public that makes style a 
first consideration in consumer demand. 
The new Mode design, with simple, 
graceful. long lines and flat planes, re- 
flects the change which marks the fresh- 
ness and vitality of our modern life. 
It is made to keep pace with the new 
trends and influences which affect the 
habits and tastes of the people. The 
design is in keeping with the best de- 
velopments in modern art. It is pack- 
aged in new and effective trays and 
chests and will be extensively featured 
in a national advertising campaign. 








Mark Yeager & Co. have purchased 
the Royal Jewelry Co. store at Bis- 
marck, N. D. 
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A Distinctive Prize Trophy 


A distinctive prize trophy is the new 
G-315, offered to the trade this season 
for the first time by the Sheets-Rockford 
Silver Co., Rockford, III. 

This new trophy is outstandingly dif- 
ferent in shape, taking its inspiration 
from ancient Greek motifs. It very clev- 
erly utilizes the beauty of both straight 
and curved lines, and strikes a very 
harmonious balance between the two 





TROPHY 


A DISTINCTIVE GOLF 
Both the handles and bands near the 
top of the cup are engraved in the man- 
ner of a Grecian frieze. 

This cup is furnished with a cover, on 
the top of which is mounted a striking- 
ly effective wrought figure of a golfer 
at the end of the “follow through.” The 
figure itself is four and a half inches 
high. 

This cup is made in four different 
sizes—15%4, 17%, 19%, and 21% inches 

the measurements given not including 
the pedestals. An extra charge is made 
for the pedestal, which is furnished in 








plain black bakelite or with a silver 
band as illustrated. 
Everett F. Nichols has opened his 


jewelry store at 109 West State St., 
Rockford, Ill., after extensive remodel- 
ing and installation of fixtures. One 
half the store space is occupied by the 
Daisy Shop, Inc. 
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Attractive Displays to Be Seen at 
Booths of L. Heller & Son, Inc., 
During Jewelry Trade Show 

* 


L. Heller & Son, Inc., New York, will 
depart markedly from tradition in their 


displays at the Jewelry and Allied 
Trades Show at the Hotel Sherman, 
Chicago, Aug. 5 to 9 inclusive. Instead 


of confining themselves strictly to their 
product and making their booth one of 
the typical exhibition and sales variety, 
they have endeavored to create a booth 
of great general interest to the retail 
jeweler and to the layman. 

The new Heller Hope Stones for the 
season 1929-30 and a display of stones 
at various stages of production will of 
course get prominent space. But to 
them they have added several displays 
of great general interest. Perhaps the 
best item from the scientific and instruc- 
tive standpoint will be the complete 
Heller collection of minerals gathered 
from every corner of the world. 

Another display that will vie with 
the mineral collection in attracting the 
roving eye to the Heller booths, Nos. 
156 and 157, will be a group of micro- 
meter reproductions of the biggest and 
most historically interesting diamonds in 
the world. 

One of the more interesting of the 
other things to be on display will be an 
oxy-hydrogen furnace transported from 
Paris especially for the convention. It 
is the only one of its kind in the coun- 
try and has been in use in the Heller 
laboratories abroad for the past year. 
Original plans had called for the actual 
manufacture of stones at the convention, 
but Chicago fire laws called a halt. A 
clear idea of the process of manufacture 
will, however, be obtained from descrip- 
tive and object material. 

In commenting on the unusual nature 
of the displays Samuel Heller, president 
of L. Heller & Sons, Inc., said: “I have 
long felt that display booths at our trade 
conventions would be more effective if 
they were made more interesting. Man- 
ufacturers constantly impress retailers 
with the importance of dressing their 
windows with originality and interest.” 








Jewelry in India 
(Continued from page 63) 


from England. The telegraph and mod- 
ern facilities for travel have brought 
the precious stone trade of the world 
together, though it is, so far as India 
is concerned, a somewhat secret branch 
of commerce even in its present day 
workings. 

The European influence has in some 
respects its drawbacks. The design and 
purpose of the native work, while still 
fine in execution, has been perverted to 
present novelties to the undiscriminat- 
ing part of the native population. For 
example, the filagree work, in place of 
the primitive and simple native designs, 
now has brooches in the form of banjos, 
tennis racquets and parasols.—L. C. B. 
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24 Dozen MIFANS 


1834” WIDE 
19” DEEP 
734” HIGH 
Has for 
936 and 
shapes, so you 
will be able to 
add 648 more 
sizes and shapes 
to the _ assort- 
ment in 
cabinet 


spaces 
sizes 


your 


SPECIAL OFFER w~ 


Good Until October Ist, 1929 








STAPLE NUMBERS 
IN A 7-DRAWER CABINET (Illustrated Below) 


FOR 24.00 CASH 


The crystals are $1.00 per dozen, therefore you pay nothing for the cabinet 




















Keep it on trial for 30 days and if you are not satisfied, return it and your 
money will be refunded, less carriage charges. Fill in the coupon below, 


attach money order or bank draft or check and MAIL IT TODAY. 





Name 


Street 


Town 





HAMMEL, RIGLANDER & CO. 
209 West 14th Street 
New York City, N. Y. 


Enclosed find money order, bank draft or check for which send me one of 
your 24 dozen MIFAN assortments, together with cabinet for $24.00; if it 
is not satisfactory, it can be returned within 30 days and money will be 
refunded, less carriage charges. 


ee ee NO ts. sk cc badmkeeanedeessaueewsban cas 


V. T. F. MIFANS. 


eminent wrist watch glass, un- 


equaled for quality 


ing experience. 


Shape. 





PLEASE FILL IN THE ABOVE LINE | 








case is not distorted in any way. 


CONSISTING OF ONLY 


864 boxes are 
14x1\% and 72 


are 2% x 1h, 
the latter for 
large size glasses 


COMPLETE 
CATALOG AND 
FULL SET OF 
BOX LABELS 


of over 1200 
numbers are in- 
cluded so you 
can arrange the 
cabinet to suit 
your’ individual 
needs 


The pre- 


because of 


clearness of glass, correctness of 
size, perfect edge, annealed to 
the proper hardness, made by 
artisans with years of glass grind- 


V. T. F. MIFANS 
adhere to the original shape of 
glass used by case manufacturers, 
thereby the appearance of the 
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he Horological Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


AUTHOR’s NotTe—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old stuff’ to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. P. 


(Continued from Technical Issue of 


July 4) 


QUESTION—How may we proceed to 
yefinish the edge of the sapphire strip- 
ping tool when it is damaged in any 
way ¢ 

ANSWER.—Even with the best of care, 
a sapphire stripping tool may occa- 
sionally be damaged and the slightest 
nick in the cutting edge of the tool will 
render it useless, so far as doing first 
class work is concerned. Of course, the 
tool may be sent to a lapidary and re- 
finished, but this usually means a delay 
of several days, which is not always con- 
venient. A good workman should be 


prepared to refinish the tool at any time 
it is required. Such a job may be done 
in a very short time if the necessary 
equipment is at hand, and furthermore, 
the equipment that is required for re- 
finishing the stripping tool is quite use- 
ful for many other purposes. 


QUESTION—What equipment is re- 
quired for refinishing the stripping tool? 
ANSWER.—We will need a copper lap, 
two boxwood laps, a small supply of 
graded diamond powder and a hardened 
steel roller for charging the copper lap. 
The copper lap should be about an inch 
and a half in diameter by one-quarter 
of an inch in thickness, while the box- 
wood laps may be the same diameter and 
about five-sixteenths of an inch in thick- 
ness. The steel roller for charging the 
copper lap should be about three-quar- 
ters of an inch in diameter by one- 
quarter of an inch in thickness, slightly 
rounded on the edge. A three-sixteenths 
hole should be drilled in the center, the 
edges of the hole chamfered and the hole 
finished fairly smooth. Then the roller 
should be made as hard as possible and 
the edge polished or stoned smooth. A 
substantial iron handle should be pro- 
vided for the roller; the handle should 
be slotted to take the roller, then a pin 
should be fitted through handle and rol- 
ler so that the roller will turn freely. 
The pin need not be hardened, but the 
tool should be well oiled when in use. 
QuUESTION—How is the diamond pow- 
der graded for our purpose? 
ANSWER.—Diamond powder may be 
settled in clock oil, so that any required 
grade will be of uniform cutting quali- 
ties. When a grit or powder of any 
kind is placed in a liquid and thoroughly 
mixed, the heavier particles will settle 
first and the finer particles will settle 
last; we may use this method for grad- 
ing our diamond powder, and the liquid 
used in this case will be clock oil. 
Assuming that we have a small quan- 
tity of diamond powder at hand, we will 
provide six small glasses that will hold 
about one ounce of oil. These glasses 
will be numbered from 1 to 6. Then we 
place the diamond powder and oil in one 
of the glasses and stir it thoroughly 


with a clean glass rod. This may be al- 
lowed to settle for five minutes, then the 
bulk of the mixture is poured into the 
second glass, leaving the very coarse 
particles in the bottom of the first glass. 
Glass number 2 is settled for 35 minutes, 
then the top is poured into number 3 
glass. When number 3 has settled for 
3% hours, it is poured into number 4 
glass, and when number 4 has settled 
for 24 hours, it is poured into number 5 
glass. Number 5 is allowed to settle 
until the oil is clear and this may re- 
quire several days. 

The diamond powder which has set- 
tled in each glass will be graded uni- 
formly, with the exception of number 1, 
which will require further crushing 
before it can be graded. The number 
on each of the other glasses will indi- 
cate the grade of the diamond powder, 
as 2, 3, 4, 5. These graded powders 
should be transferred to small, clean 
bottles and corked to exclude dust. Num- 
bers 2 and 3 are used for grinding, 
while numbers 4 and 5 are used for pol- 
ishing. 

QUESTION—How shall we proceed to 
charge a copper lap for grinding? 

ANSWER.—We will assume that the 
copper lap has been stoned smooth and 
is clean. Then we may use a small steel 
spatula and place a small amount of 
number 2 diamond powder on the lap 
together with enough oil to form a thin 
paste. The mixture should be well 
spread over the lap, then with the lathe 
at low speed we may proceed to roll the 
powder into the face of the lap. It will 
require about 10 minutes to properly 
charge the lap, then the surplus oil 
should be wiped off with a clean cloth 
and benzine. 

QuESTION—How shall we proceed to 
grind the stripping tool? 

ANSWER.—A small, soft sponge should 


(Continued on page 99) 
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Insist on the K & D T: rademark 


The K & D Stamp on a Watchmaker’s Tool is a Guarantee of the Highest 
Grade Workmanship 














K & D DEMAGNETIZER No. 201 


for L110 volt alternating current. 
This new K & D product is housed 
in a beautiful wooden case and all 
metal connections are concealed. 
The best value obtainable in de- 
magnetizers. Price $5.00 
For Sale by all Jobbers 
PENNANT WATCH SUPPLY CORP. 
119 Fulton Street New York 
Exclusive Wholesale Distributors 

















LEES & SANDERS. 


JEWELERS IN THE UNITED STATES WOULD NOT BE SHIP- 
PING TO US REGULARLY UNLESS IT PAID THEM BETTER. 


SWEEP SMELTERS. 
BIRMINGHAM, ENG. 


Add our Workshop to Your Business... 


. and you will receive all the benefits of having your own repair department 
without the expense and responsibility of maintaining it. 
We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop almost as convenient as though we were located in your own town. 


Our work costs no more than you have been paying for ordinary work— 


BECKER-HECKMAN COMPANY siren aunaime CHICAGO 






































| annua 7. nacstoz PRACTICAL COURSE IN ADJUSTING 
T. B. HAGSTOZ & SON — 
GOLD, SILVER and PLATINUM Price $1.50 


Refiners and Assayers JEWELERS PUBLISHING CORPORATION, 
709 Sansom Street, Philadelphia 239 West 39th St., New York 
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be wet and placed against the lap. It 
may be held in place with a wire. When 
stone is ground on a diamond charged 
lap we should use water, but if we are 
grinding steel we always use oil. When 
grinding the sapphire, we do not apply 
very much pressure. The cutting edge 
of the stripper should be given a clear- 
ance angle of about 15 degrees. With 
only a small nick to grind out, very 
little time is required to obtain a smooth 
surface. The first grinding is done with 
number 2 powder; a second grinding 
with number 8 powder will produce a 
finer surface, which will be much easier 
to polish. However, this is not abso- 
lutely necessary. The surface from 
number 2 will polish, but it takes a little 
longer to finish. 

QUESTION—How may we polish the 
stripper? 

ANSWER.—To polish the stripper, we 
place one of the boxwood laps in the 
lathe and apply a small amount of num- 
ber 4 diamond powder and oil. It will 
be observed that we use water for grind- 
ing and oil for polishing. When grind- 
ing or polishing we keep moving the 
work over the face of the lap, as work- 
ing in one place will soon produce a 
groove in the lap. In polishing the 
stripper, we should try to present the 
surface of the stripper squarely against 
the lap, so we may produce a flat pol- 
ished face on the sapphire. 

When the grinding marks have been 
polished out, then we may wipe off the 
sapphire carefully, place a clean box- 
wood lap in the lathe and apply a smal] 
amount of number 5 diamond powder 
and some oil. Then we may proceed to 
impart the final high polish to the 
sapphire. The final operation will 
be to rub the cutting edge of the sap- 
phire lightly across the face of the lap, 
to remove any sharp corner which may 
exist. This will produce an extremely 
fine surface, which will do the fine work 
on jewel settings. 

(To be continued) 








Who Knows? 


IX years ago J. I. Wagner, a travel- 

ing salesman residing at 2007 Mur- 
phy Ave., Nashville, Tenn., bought a 
Masonic emblem superimposed on black 
onyx and containing on the inside an in- 
scription showing it to be a gift from a 
friend, probably some high Masonic offi- 
cial, in 1873. The ring was purchased 
from a pawn shop in Albany, N. Y., the 
purpose of the buyer being to restore it 
to its former owner or to descendants 
of the man to whom it was given. 

The ring is probably three-eighths of 
an inch wide, of 18 karat gold, and in- 
side bears the following inscription: 
“Virtus junxit, mors non _ separabit.” 
Beneath the Latin inscription are the 
words: “Gratitude of Solomon to a 
worthy friend. Columbia, South Caro- 
lina, 1873.” The ring is heavier, wider 
and more profusely decorated with Ma- 
sonic emblems than are most rings to 
which members of the order are entitled 
to display after taking the 14th degree. 
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An Effective Method 
tor Cleaning VV atches 


By RETLAW SEVETS 


VERY watchmaker has a pet method 

of cleaning watches—no other will 
quite measure up to it in his mind. And 
the writer was no exception to the rule 
until he saw the one in use of which 
he intends to tell you. For 17 years 
the method he had used had seemed the 
only way by which a watch could be 
thoroughly cleaned. But now all that 
is changed; he has seen another method 
and freely admits that it is as good as 
his and perhaps is better in some re- 
spects. At any rate, he passes it on to 
the rest of the boys. And if any of you 
thought that cyanide could not be dis- 
pensed with, or that sawdust was as 
necessary as two good hands, read this 
and learn how one watchmaker has 
eliminated both. 

Unless the watch is badly gummed up 
with hardened oil, no brushing in ben- 
zine is necessary, although the writer 
believes that this previous brushing 
would eliminate any possibility of dirt 
or hardened oil remaining which, follow- 
ing the procedure of this method, might 
possibly cling in leaves of pinions and 
refuse to come out any other way. But 
that is for you to decide. He but gives 
you th way in which this watchmaker 
succeeds in getting a watch really clean 
and with all parts as bright and shiny 
as the day they left the factory. 

The watch is taken apart as usual, 
down to the last screw and spring, and 
all parts that can be strung on wires; 
the plates on one wire, train wheels on 
another and other pieces ona third. All 
pieces too small to string are placed in 
a specially constructed sieve, the de- 
scription of which will be given a little 
later and directions as to how to make it. 


GAS-PLATE has been provided (an 
electric plate would work as well) 
and beside it, on the bench in the back 
room, rests two glass jars; one con- 
taining grain alcohol and the other the 
cleaning solution. (The way to make 
this, too, will be told later.) Close at 
hand is a sink with a wash-basin resting 
beneath the faucet. The solution, if it 
has not been in use for some time, is 
turned out into an enameled stew-pan 
and placed on the gas-plate to heat. 
When hot, each wire of strung watch 
parts is immersed and swished around 
for perhaps a minute or less. Thence it 
is transferred to the basin of water in 
the sink, into which fresh water is run- 
ning, and rinsed until the solution has 
been washed away. From there it is 
placed in the jar of grain alcohol, to 
take up the water, and then dried. 
Drying is accomplished by holding the 
wire of wet parts in the hand and turn- 
ing a blast of hot air on them. The hot 


air is generated in a hand drier—very 
similar to the kind used by hair-dressers 
for drying the hair. This drier has a 
heating element in the nozzle, a motor 
driven fan up back of it, and the air 
generated by the fan and thrown over 
and through the heating’ element, 
emerges from the nozzle quite warm. 
Blowing this hot air on the wet parts 
will dry them completely. And the 
beauty of it is, one does not have to 
brush the parts afterwards as is neces- 
sary after using sawdust. And in using 
sawdust, there is always the possibility 
of a small particle sticking in some 
crevice where it is not noticed but which 
most always works out some time and 
may even cause the watch to stop. A 
satisfactory drier, of the type mentioned, 
can be purchased at prices varying from 
$5 to $15, depending on the make and 
size. 

All wires with their strung parts, as 
well as the container spoken of, are put 
through the same operation. The watch 
is then clean and as shiny as if it had 
been given a cyanide bath and scrub- 
bing with soap. It is now ready for 
assembling. 


HIS is how the container is made. 

Buy two of the smallest size strain- 
ers or sieves you can get, at Woolworth’s 
or any other store, the wire mesh in 
each to be the finest they have. The 
idea of the fine mesh being to eliminate 
any chance of small screws working 
through it when in the process of shak- 
ing around in the cleaning solution or 
elsewhere. Then purchase the cheapest 
compact or round vanity case, about 2% 
inches in diameter. This vanity case is 
to become the container and the fine 
wire mesh in the two strainers is to 
serve as the sieve top and bottom. The 
first step is to cut out a round hole in 
both the front and back cover of the 
case; the hole to extend almost to the 
very outer rim but leaving enough to 
lay the mesh on. The strainer is 
broken apart and the mesh removed, 
being careful not to distort it. Now 
each piece of mesh is cut round and 
made to fit the holes you have cut out 
of the back and front covers of the 
vanity case. The next step is to soft- 
solder this mesh in such a way that it 
will lie flat on the inside of the covers. 

Having done this, you now have a case 
that snaps shut, without any danger of 
anything within flipping out, and hav- 
ing a fine mesh of wire as top and 
bottom. This can now be_ swished 
around in any liquid and the liquid will 
get in and work on the parts therein but 
the parts cannot get out. For a handle, 


that which came on one of the strainers 
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A Prompt Check 


For Your Scrap 


We remit promptly when you 
ship us your old jewelry, fil- 





ings, polishings and sweepings 





for refining. Our check covers 
the platinum and palladium 
allowance as well as the gold 


and silver. 


Spyco Smelting & Refining Co. 
51 South Third St., Minneapolis, Minn. 
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a Ne higher “Certificate of Qual- 
ity” can be given to any 

product than that “It is made 
from Handy & Harman 

# Sterling Silver.” 





The 
very phrase 
“Sterling 
Silver” means 
what it does to the 
American people _be- 
cause we have set and 
maintained uncompromising 
standards for the fineness of 
every ounce of our large meee 
output, which is used by almost all o 
the Silversmiths on this Continent. 


HANDY & HARMAN 
Executive Offices — 57 William St., New York City. 


Plants— Providence, R. 1. 


Bridgeport, Conn., 
Fulton and Gold Sts., New York City 


a.) fe et 
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That is what you HIGH EST 


want, expect, and will 
receive DR i CE ‘ 
when you ship 
your old gold, 
silver, platinum, 
filled and plated 


scrap to us. 








We do not employ 
traveling gold 
buyers. 











Ship direct 


THOMAS J. 


DEEsCo. 


55 E.WASHINGTON ST, 
CHICAGO 





September 1! 
WHY? 


Reason... 


Beginning Regular School Year 
at HOROLOGICAL DEPART- 
MENT C, BRADLEY POLY- 
TECHNIC INSTITUTE, PEORIA, 
ILLINOIS. 


This is your opportunity. Get our 
catalogue and learn the reason. It 
will pay you to write today. 








This building with its equipment, and the 
ground upon which it is built, represents an 
investment of over $150,000, and is used ex- 
clusively for training in Watchwork, Jewelry 


and Engraving 


BRADLEY HOROLOGICAL 
DEPT. C, PEORIA, ILL. 
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can be cut off and soldered to the out- 
side of the container. If the right kind 
has been purchased, it has a loop of wire 
that just slipped over the strainer fric- 
tion tight. If a little more than half 
of this loop is cut off, leaving only a 
segment of the circle, this segment can 
be bent to fit around the container and 
soldered thus. For convenience, the 
handle, when attached, should stand up- 
right—at right angles to the top of the 
container. Simply place the handle in 
the jaws of the vise and bend it into 
the required position before soldering. 


OU may think, as you read this, that 

the operation is too long. But it 
takes much more time to tell of it than 
it does to actually do it. And you can- 
not help but see the advantage it has— 
a complete elimination of sawdust, most 
all brushing in benzine, and no danger 
from cyanide. As the old saying has it 
“The proof of the pudding is in the eat- 
ing”; and once you try this method you 
will have to admit, even as the writer, 
that it does the trick no matter how 
prejudiced you might have been before- 
hand. 

The solution for the actual cleaning, 
is made in this manner. Take three to 
four quarts of water and get it good and 
hot. Into this put about two tablespoons 
of green soap (buy from any druggist 
in paste form) and stir until all dis- 
solved. Next sprinkle in just enough 
oxalic acid to turn the solution to a 
pure, milky white color, being sure to 
keep stirring as the acid is sprinkled in. 
Add four (4) ounces of extra strong 
Aqua Ammonia and follow it with a 
half to three-quarters of a pint of 
denatured alcohol. The solution is now 
ready for use. It will work wonders 
with old discolored metal if used when 
piping ‘hot. Keep it in a tightly covered 
jar when not in use. 








Refinish Oil Stones 


ie order to refinish the oii stone slips, 
a cast iron lapping plate is used to 
lap the stones smooth. However, very 
good results may be obtained by using a 
piece of plate glass. A quantity of 
emery powder and water is applied to 
the lapping plate, then oil stone is 
rubbed down with a circular motion. If 
the oil stone is very much out of shape, 
it should be rubbed first with No. 90 
emery. When a good surface has been 
obtained, then wash off the emery and 
proceed to finish the stone to a fine sur- 
face with flour emery and water. 

The final surfacing should be done 
with light pressure and short, circular 
motions. A very sharp corner may be 
produced in this manner. Jasper slips 
may be refinished in the same manner. 
It is a good idea to rub down these slips 
occasionally if we wish to do good work 
with them. In rubbing down stones that 
are harder than the oil stones, you will 
find that carborundum powder is more 
efficient to use, as it is a harder abra- 
sive and cuts much faster. 

Large oil stones may be rubbed down 
in the same manner, simply by using a 
larger lapping plate. 
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How to Pin 
at the 


VER break off the overcoil of a 

breguet spring, close to the stud? 
Of course you have. Most every watch- 
repairer has. Perhaps it has caused 
you quite a bit of concern and, if you 
are the average repairer, some little dif- 
ficulty before you got it re-pinned and 
once more level and in circle. But if 
you know how to do it, it is a simple 
matter and one that you can accomplish 
inside of a few minutes. 

The first thing to do is to remove the 
balance and spring from the watch and 
lay the cock, with stud attached, under- 
side up on the flat surface of your 
bench, first having removed the regu- 
lator so that the pins won’t interfere 
when you push out the stud-pin. This 
last is accomplished by placing one point 
of your tweezers against that end of the 
stud-pin protruding from the side of the 
stud opposite to that in which the over- 
coil is inserted and forcing it out or 
loosening it sufficiently so it can be 
pulled out the rest of the distance. If 
you cannot force it out this way, try the 
point of a sharp needle in the same man- 
ner. Now loosen the stud-screw and 
push the stud out of the hole in the cock 
as far as it will go but not so far the 
stud-screw cannot be screwed up on it 
and still hold it firmly in the hole. 

Having pushed the stud out as far as 
it will go and screwed the stud-screw 
back so the stud is held uprignt, pick up 
the balance between your tweezers, hair- 
spring side down, and carry it to a point 
directly over the jewel in the inverted 
cock lying on the bench. With the aid 
of the loupe, manipulate the end of the 
overcoil into the hole in the stud. You 
will find that the weight of the spring 
hanging from the under side of the bal- 
ance will let the overcoil fall far enough 
away to enable you to see the end at all 
times, even as you insert it in the stud- 
hole. Now, having placed the end of 
the overcoil in the stud-hole and mak- 
ing sure none protrudes on the opposite 
side, you are now ready to pin it in 
place. Good hairspring pins can be 
bought from any material dealer. 


heed now have the cock lying under- 
side up on the bench and the balance 
and spring laying in position over it. 
Of course you want to see as clearly as 
possible when you insert the pin in the 
hole, so merely push or rather lift the 
balance to one side, enough to spread 
the coils and permit you to see between 
but not enough to pull the overcoil out 
of the stud or change its position. Now 
grip the stud-pin gently but firmly in 
your tweezers and insert the small end 
into the stud from that side into which 
vou inserted the overcoil, trying to keep 
the stud-pin straight and in the center 
of the width of the overcoil to prevent 


y R. 








a Flarrspring 
Stud 


twisting it or throwing it out of level. 
Gently push the pin in as far as you can 
without bending it; then, with a small 
but sharp pair of cutting pliers, snip off 
the larger end a slight distance from the 
stud, leaving a small amount to admit 
forcing it in farther. This is best done 
by laying the inside of one tweezer point 
against it, the inside of the other resting 
against the opposite side of the stud, and 
squeezing steadily until the pin is firmly 
in position. Now snip off the other end 
as close to the stud as possible and the 
job is practically completed, the only 
thing remaining to do being to make 
sure the overcoil lies flat and true its 
entire length. But if you were careful 
to true the end of the overcoil before in- 
serting it in the stud and made no slips 
when inserting the pin, you will have 
very little trueing to do afterward. 

Bear in mind that the end of the over- 
coil should just come flush with the edge 
of the hole in the other side of the stud. 
Also, that you may have to turn out 
timing-screws or add washers to the bal- 
ance-screws in order to make up for the 
amount of spring broken off and that 
the watch will have to be put in beat.— 
R. S. 








Uses of Platinum 


HE jewelry, electrical, chemical, and 

dental industries are the principal 
users of platinum. However, in the statis- 
tics on the consumption of platinum in 
the United States for the years 1924-27, 
the consumption for other purposes than 
in the industries named varied from 3.12 
to 12.76 per cent of the total. We do 
not know, of course, just how the classi- 
fication is made in such statistics, says 
George K. Burgess, Director of the Bu- 
reau of Standards. 

Platinum and platinum-rhodium al- 
loys are used in resistance thermometers 
and thermo-couples. In the chemical in- 
dustry platinum ware is used in chemi- 
cal laboratories and as catalysts in such 
processes as the manufacture of syn- 
thetic nitric acid and contact sulphuric 
acid. 

Platinum alloys are used in certain 
surgical instruments such as cautery 
points and hypodermic needles. A small 
amount of platinum is used in certain 
special photographic papers and simi- 
larly a small amount of platinum as the 


platino-cyanide is used in {fluorescent 
screens for X-ray work. Platinum 
metals are also used for decorating 


china and porcelain and osmium finds a 
certain amount of use in a biological 
stain. Osmiridium and certain synthetic 
alloys of the platinum metals are used 
for pointing fountain pens. Platinum 
is also used in electroplating certain ob- 
jects, such as analytical weights. 
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IF YOUR SHOP IS ALL 
RED trom polishing rouge 


or covered with polishing 
dust—then your lungs must be 
mo the same. You breathe this dust 
and dirt and it will sooner or 
later cost you dearly. 






Use LEIMAN BROS. 


aie en) POLISHING 
=a, DUST COLLECTOR 


~ =~. — = ’ . . 
ete “* it costs little enough to play safe—drop us a 











Every store, shop, hotel, club or wherever polishing work is postal card for more information. 
done should have this polishing dust collector! 


LEIMAN BROS. INC., 23 (8) WALKER ST., NEW YORK 


MAKERS OF GOOD MACHINERY FOR 40 YEARS 











Do your own Soldering and —e 


















Refining— Nicely Handled With 
and do it right.| | Torit Apparatus! 
Ask for free 24-page TORCHES 
— , that describes and Complete Outfits 
we nstructions on 
refining precious metal we nt A 
Sam W. Hoke OXYGEN and AIR REGULATORS 









Ask for Literature 
ST. PAUL WELDING & MFG. CO. 


166 WEST THIRD STREET ST.PAUL, MINN., U. &. A. 


Jewelers Technical 


“Theres buried Treasure — vice Co. 
int YOU HOD- — nbd 





















eee —~ SVR 

BAGS BAGS 

EXPERTLY REPAIRED AND REFINISHED LIKE NEW 
PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 


IN HAND FINISHING, POLISHING AND PLATING 


ASSURES THE SUCCESSFUL HANDLING OF EACH . 

JOB REGARDLESS OF SIZE, QUANTITY OR CON. for 50 years the Standard Lubricant 
DITION. YOUR SATISFACTION IS GUARANTEED. 

WE ARE EQUALLY WELL EQUIPPED TO DO YOUR for Watches and Clocks 


PLATING 


GOLD—SILVER—PLATINUM—CHROMIUM Buy of Your Jobber 


os. wasasn ave. SWARTZ & CO. cHicago 
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QUESTION No. 4228—Points on polish- 
ing Balance Staff Pivots—Will you 
please give me some advice in regard to 
polishing balance pivots? I am abso- 
lutely unable to obtain a fine polish on 
the pivots of the balance staff in high 
grade watches. I always have a rake. 
I use jasper slip when reducing the 
pivot, then bell metal to smooth and fin- 
ish with boxwood slip and glossing. 
Please give me a better way which will 
eliminate the trouble—M. M. M. 

ANSWER.—It appears that you made 
considerable work of a very simple op- 
eration. If your jasper slip is of smooth, 
even texture and ground to suitable 
shape and of proper fineness, it should 
be quite suitable for the entire job of 
polishing the balance pivot, although the 
finish may be slightly improved if the 
jasper slip is followed with a properly 
prepared steel burnisher which is slight- 
ly oiled when in use. In many of the 
watch factories, the final finish of the 
balance pivot is attained with a flat steel 
burnisher. Such burnishers are used by 
hand and the operators become very 
skillful in this line. If you did noth- 
ing else all day but polish balance pivots, 
you would no doubt be able to do much 
better work than you can do at present; 
it is all a matter of practice. 

If the jasper slip is used properly, 
you should not have any rake, as you 
term it, although we are inclined to 
think that you refer to a slight burr, 
which may possibly be thrown up at the 
end of the pivot. If your balance staffs 
are made of suitable steel, properly 
hardened and tempered, there should be 
no burr left on the pivot after finishing. 
This trouble may be eliminated by 
proper manipulation of the slip or bur- 
nisher. For example, when we sharpen 
a knife blade on an oil stone, we hold the 
blade at an angle and rub it back and 
forth on the surface of the oil stone. 
After each side of the blade is treated 
in this manner, we find a burr or “wire 
edge” as it is often termed. This wire 
edge may be fina’ly eliminated if we 
draw the blade across the oil stone and 
against the cutting edge, not with the 
cutting edge. 

The slight burr on the end of the bal- 
ance pivot may also be eliminated; al- 
though the operation is a bit different, 
the principle is the same. To finish the 
balance pivot in this manner, we may 
place it in a suitable chuck and be sure 
that it runs absolutely true. With the 
lathe running at low speed, we may draw 
the jasper slip lightly across the end 
of the pivot, just enough to smooth it. 
Then we draw the slip across the diam- 
eter of the pivot and in doing so, we 
hold the slip at a slight angle, so that 








THE JEWELERS’ 





CIRCULAR 


Workshop Notes and Queries 





the fine lines produced by the slip are 
broken up to a certain extent. The last 
operation will be to start the slip on the 
diameter of the pivot and finish the 
stroke by bringing the slip around over 
the end of the pivot. The end of a pivot 
should be slightly rounded in any event; 
it can easily be done in this manner and 
at the same time eliminate any slight 
burr. When the pivot has been finished 
in this manner, then we may use the 
steel burnisher and give the. pivot a 
light stroke on the diameter and end in 
the same manner as with the jasper slip. 
This method is very good if you have 
to alter a balance pivot, but you cannot 
hope to improve the finish of a balance 
staff pivot as they are finished in the 
factories for high grade watches. 
QUESTION No. 4229. — Brush Brass 
Finish—We have a lot of fixtures and 
various articles around the store which 
we would like to give a good brush brass 
finish. Can you advise how to do this 
work to the best advantage?—J. R. H. 
ANSWER.—The brush brass finish is 
best produced by the brushing process, 
which gives much better results than 
any of the other methods employed. The 
brass to be finished is first run through 
a strong potash solution in order to re- 
move old lacquer, dirt, etc. Then it is 
polished with tripoli to remove scratches, 
etc., potashed again to remove grease, 
dipped in the cyanide bath to remove 
tarnish and finally rinsed in cold water. 
The brush finish is now produced by 
using a soft, crimped brass scratch 
brush and run on the lathe at about 1200 
r.p.m. Fine, powdered pumice stone is 
mixed to a paste and applied to the 
work. A scratch brush that has been 
used for some time will give the best 
results as it works better after the ends 
of the wire are worn down a bit. If 
the articles are large, a brush from five 
to six inches in diameter, with four rows, 
is best, but if the articles are small, 








then two or three rows will suffice. A 
little practice is necessary to produce a 
surface that will not show scratchy ef- 
fect. An even, deadened finish is easily 
obtained if the brush is in the right con- 
dition and the brushing is done in a di- 
rection to produce the best effect on the 
shape of the article. After it has all 
been brushed evenly, the pumice-stone 
powder is washed off with clean water, 
then the article is again dipped in the 
cyanide solution, rinsed in cold water 
and washed clean of any pumice stone 
which may have been left in the crevices. 

The cyanide solution is made by dis- 
solving about a half a pound of sodium 
in a gallon of water. After washing the 
articles and rinsing thoroughly in cold 
water, dip into boiling water, to which 
has been added about two ounces of 
cream of tartar; then dry in clean saw- 
dust. 

The article is now ready for lacquer- 
ing, which should be applied immediate- 
ly before there is any opportunity for 
tarnishing. Special attention should be 
given the article previous to lacquering. 
It should be just as chemically clean as 
for plating; otherwise the lacquer will 
peal off later on. 

QUESTION No. 4230.—Stripping Solu- 
tion —We want to know how to strip 
gold from jewelry that has been hard 
soldered. We understand that this is 
practised to a great extent in manufac- 
turing gold jewelry and that it reduces 
the amount of polishing required and 
also brings out a better color on the gold. 
Also, is it an electrolytic process?—C. & 
D. 

ANSWER.—The stripping of gold, from 
base metal or from gold articles that 
have been soldered, may be readily done 
simply by using the regular electrolytic 
process, as we do for plating. A very 
good stripping solution may be made by 
dissolving two ounces of sodium cyanide 
in a quart of water. This solution should 
be used in an enamel vessel and should 
be boiling hot to obtain the best results. 
A clean piece of sheet copper should be 
attached to the negative wire, and the 
positive wire should be bent up as a 
strong hook in order to readily attach 
articles which we wish to strip. The cur- 
rent required is about four volts. As- 
suming that we have a number of rings 
that have been soldered, they should be 
boiled out in the regular pickle to re- 
move borax, etc. Then they are placed 
on the copper hook, and when the cur- 
rent is applied the articles are moved 
around in the solution near the sheet 
copper, but not touching it. In a few 
moments the articles will appear bright 





(Continued on page 104) 
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United States Patents 
Issue of July 23, 1929 
1,721,651. WATCHCASE. ARTHUR Ww. 


WADSWORTH, Fort Thomas, Ky., assignor 


to the Ws —— Watch Case Co., Day- 
ton, Ky. Filed July 8, 1927. Serial 
204,373 3 claims. 

In a seantitle ease having a case center, an 


arm having one end fixed to said center 


and having a hole in its other end, a bearing 
lug on said center having a threaded hole 
therethrough, and through the watch case 


center, a screw mounted in said threaded hole 


a) 








and having a reduced end adapted to enter 
said hole in said other end whereby said arm 
may be forced tightly and firmly against the 
watch movement to hold said movement 
securely within said center, and means where- 
by said screw may be unscrewed sufficiently 
to permit said arm to spring or be moved 
away from said movement to allow its re- 
moval from the watch case. 


Trade-Marks 
1929 


United States 
Issue of July 23, 


trade-marks are published 
of the Act of 
March 2, 1907. 
filed within 30 


The following 
in compliance with Section 6 
"eb. 20, 1905, as amended 
Notice of opposition must be 
days of this publication. 

Marks applied for under the 10-year ‘“pro- 
viso” are registerable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of 
fee of $10 must accompany each 

a oppositicn. 


said Act, a 
notice of 


doing busi- 


Ser. 279,048. Max KRONSTADT, 
New 


as Bristol Seamless Ring Co., 
Filed Feb. 8, 1929. 
The representation of the 
claimed. 


label is dis- 





For Finger Rings. 
Claims use since Feb. 1, 1929. 

Ser. 284,291. Du Pont ViscoLoip Co., New 
York. Filed May 20, 1329. 





For Clocks. 


Lucite 


Claims use since June 6, 1928. 


Registrations Not Subject to Opposition 


259,206. (CLASS 27. HOROLOGICAL IN 
STRUMENTS. L. W. Sweet, INc., 
New York. Filed Aug. 9, 1928. Serial 
270,808. 


ZKENT 


Watch Movements. 


For Watches and 
1928. 


Claims use since March 15, 


Trade-Mark Registrations Granted 


259,041. STRINGS OF PEARLS, NECK- 
LACES, BRACELETS, EARRINGS, 
FINGER RINGS, BROOCHES, BAR 


PINS, AND ORNAMENTAL HATPINS, 
AND PINS FOR DRESS ORNAMENTS, 
ORNAMENTAL PINS AND BUCKLES 
FOR DECORATING HATS, ORNA- 
MENTAL SHOE BUCKLES, AND HAIR 
ORNAMENTS, SUCH PINS, BUCKLES, 
AND ORNAMENTS BEING MADE 
WHOLLY OR IN PART OF OR 
PLATED WITH PRECIOUS METAL. 


CoHN & ROSENBERGER, INC., New York. 
Filed Feb. 8, 1929. Serial 279,028. Pub- 


lished May 7, 1929. 


259,039. FINGER RINGS. 
STADT, doing business as 
less Ring Co., New York. 

Filed Feb. 8, 1929. Serial 

lished May 7, 1929. 


259,090. WATCH BRACELETS. WATCH 
STRAPS; WATCH ATTACHMENTS— 
NAMELY WATCH CHAINS, _FOBS, 
AND CHARMS ; NECK CHAINS, 
BRACELETS, SCARFPINS, FINGER 
RINGS, BELT BUCKLES, EAR ORNA- 
MENTS, HAIR ORNAMENTS, ALL 
MADE OF OR PLATED WITH PRE- 


CIOUS METAL. GEMEX Co., Newark, 


Max KRon- 
Bristol Seam- 


279,047. Pub- 


a PR 
Filed Feb. 15, 1929. Serial 279,382. Pub- 


lished May 7, 1929. 
259,032. FINGER RINGS. 
Co., Chicago. 

Filed Feb. 16, 1929. 
lished May 7, 1929. 
259,033. WATCH BRACELETS, WATCH 

STRAPS, WATCH ATTACHMENTS — 
NAMELY, WATCH CHAINS, FOBS, 
AND CHARMS ;: NECK CHAINS, 
BRACELETS, SCARFPINS, FINGER 
RINGS, BELT BUCKLES, EAR ORNA- 
MENTS, HAIR ORNAMENTS, ALL 
MADE OF OR PLATED WITH PRE- 
— METAL. GEMEXx Co., Newark, 


h 
Filed Feb. 15, 1929. 
lished May 7, 1929. 


259,016. PLATINUM BRACELETS. 
KROENER, INC., New York. 
Filed March 22, 1929. Serial 281,147. 

lished May 7, 1929. 


JEFFREY JEWELRY 


Serial 279,476. Pub- 


Serial 279,384. Pub- 


ADOLPH 


Pub- 








Ear! Kelly, of the Vaum jewelry store, 
Waukon, Iowa, has purchased the jewel- 
ry department of Carter & Herman and 
is moving his stock into the Hendrick 
building. 


Workshop Notes 
(Continued from page 103) 


and clean and they should then be re- 
moved from the solution. The articles 
should not be left in the solution longer 
than necessary to remove the green coat- 
ing caused by passing through the fire, 
as too much stripping has a tendency 
to roughen the articles. Any piece of 
gold that has been properly stripped 
will be much easier to polish. 

Long pieces, such as chains, may be 
connected with the hook at one end and 
the other end held in one hand and 
passed slowly through the solution for 
cleansing. 

As the solution evaporates, more 
water should be added; and if the solu- 
tion is in constant use, it is best to add 
a small amount of cyanide occasionally. 
As the solution will finally accumulate 
considerable gold, all old solutions should 
be saved and the gold recovered. 

The gold may be recovered from the 
old stripping solutions, as well as old 
plating solutions, by adding about an 
ounce or two of zinc shavings or zinc 
turnings. While this works best with a 
hot solution, it will also work out prac- 
tically as well by allowing it to stand 
over night in a warm place. The gold 
will finally be deposited on the zinc, then 
the solution is siphoned off and the zinc 
with the deposited gold is well washed 
with water. They may then be placed in 
a beaker and sufficient dilute nitric acid 
added to dissolve the zinc. When all of 
the zine is dissolved, then the fine gold 
particles may be washed clean and col- 
lected on a filter paper, dried and melted. 
Practically all of the gold in the sciution 
may be recovered in this manner. 








The News from England 
(Continued from page 69) 








The price of $600 an ounce for old 
English silver obtained in one instance 
at this week’s sales at Christie’s indi- 
cates the value buyers are now placing 
on genuine period pieces of ordinary 
design. A number of pieces of old En- 
glish silver ware belonging to the Lord 
Revelstoke estate came under the ham- 
mer at one of the current Christie sales, 
and it was in this section that the 
$600-an-ounce purchase was made. This 
is considered a record bid for a 
silver piece sold in this way. This 
particular article was an Elizabethan 
parcel—gilt tazza embossed with a me- 
dallion head and an engraved stem. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “‘Situ- 
ations wanted” 5c. a word; minimum 
eharge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
eharge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 
To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 





Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 





STENOGRAPHERS, bookkeepers,_ typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 





years with watch concern, 


SALESMAN, 12 
Ad- 


looking for position inside or outside. 





dress “F., 2535,” care Jewelers’ Circular. 
WATCHMAKER SEEKS POSITION; St. 
Paul, Minneapolis, or Duluth preferred. 


Address “G., 2312,” care Jewelers’ Circular, 





FIRST CLASS general letter and monogram 
engraver, also heraldic work. Address “T., 
2558,”" care Jewelers’ Circular. 





EXPERT DIAMOND SETTER, able to do 
first class work. Address “B., 2684,” care 
Jewelers’ Circular. 





MAN, eight years’ all around ex- 
perience, wholesale jewelry and novelty 
house, wishes permanent position. Ad- 
dress “A., 2596,” care Jewelers’ Circular. 


YOUNG 





YOUNG WOMAN, Christian, double entry 
bookkeeper and typist; seven years’ ex- 
perience with diamond importers. Address 
“H., 2559,” care Jewelers’ Ciroular. 





10 years’ experience, 
age 26: will furnish A-1 references; ready 
to start on short notice. Address “F., 
2653,” care Jewelers’ Circular. 


RETAIL SALESMAN, 





CAPABLE American watchmaker and sales- 
man, employed past 5 years one concern, 
desires position: references furnished. Ad- 
dress “H., 2656,” care Jewelers’ Circular. 





YOUNG MAN, 22, thoroughly experienced in 
retail selling, desires connection with repu- 
table jewelry house; best references. Ad- 
dress “B., 2649,” care Jewelers’ Circular. 





YOUNG LADY, capable, with executive abili- 
ty, experienced in novelty jewelry business, 
desires responsible position ; willing worker. 
Address “B., 2652,” care Jewelers’ Circular. 





THERE IS A FIRM somewhere who needs a 
practical experienced enameler. If you are 
that firm get in touch with “V., 2673,” care 
Jewelers’ Circular. 





YOUNG MAN, 23, loose diamond, retail and 
credit jewelry experience; inside selling 
and detail work: A-1 references. Address 
“F., 2692,”’ care Jewelers’ Circular. 





WATCHMAKER, 10 years’ experience, wishes 
steady position; can also do jewelry re- 
pairing and wait on trade; best references. 
Address “V., 2693,” care Jewelers’ Circular. 





HUB CUTTER, accurate and artistic, capa- 
ble of making original wax models, seeks 
permanent position. Address “G., 2698,” 
care Jewelers’ Circular. 








ALL AROUND JEWELER and stone setter 
wants permanent position in retail store, 
New York City preferred. Address “V., 
2735,” care Jewelers’ Circular. 

YOUNG MAN, at present connected with 
precious stone concern, desires change; 


calibre experience; excellent references. 
Address “P., 2729,”’ care Jewelers’ Circular. 


FIRST CLASS DESIGNER, sample maker, 
able produce up-to-date creations, familiar 
tool work, desires position; city references. 
Address “H., 2700,” care Jewelers’ Circular. 








FIRST CLASS watchmaker, 30 years’ experi- 
ence Swiss, American railroad and brace- 
let watches, adjusting and close timing; 
salary or commission. Address “Z., 2505,” 
care Jewelers’ Circular. 





A-1 bunch or loose diamond salesman with 18 
years’ experience, wants connection with 
reliable house at once; big following and 
best references. Address “L. C., 2594,’ 
care Jewelers’ Circular. 


’ 





CANADIAN wants permanent position as 
watchmaker in a city; 19 years’ experi- 
ence; A-1 workman; has own tools; not 
afraid of work; best of references. Ad- 
dress “S., 2602,” care Jewelers’ Circular. 


YOUNG LADY, three years’ experience in 
wholesale jewelry concern, capable of tak- 
ing full charge of factory orders and re- 
pairs; A-1 reference. Address “O., 2730,” 
care Jewelers’ Circular. 





ALERT YOUNG MAN wishes connection 
with a progressive wholesale watch or 
jewelry concern; experienced in filling 
orders, keeping stock, etc.; references. Ad- 
dress “‘C., 2704,’ care Jewelers’ Circular. 





RETAIL SALESMAN, experienced, conscien- 
tious young man, desires connection with 
reputable concern in New York City, cater- 
ing to better class trade; references. Ad- 
dress “A., 2702,” care Jewelers’ Circular. 





WATCHMAKER, first class mechanic, Swiss 
and American watches, employed as head 
man; can take full charge of watch de- 
partment; prefer a change: salary $60 per 
week; New York City preferred. Address 
“N., 2437,” care Jewelers’ Circular. 





FIRST CLASS watchmaker and engraver, 27 
years old and married, five years at bench 
and waiting on trade, wishes steady posi- 
tion; best of references. Address M. W. 
Jacobson, 117 North 14th St. East, Cedar 
Rapids, Iowa. 





SALESMAN, with 15 years’ experience and 
a following in New England, wishes to 
make a change; desires to locate with 
manufacturer or jobber that is known to 
the trade. Address “N., 2661,’’ care Jewel- 
ers’ Circular, 


YOUNG MAN, 6 years’ experience assorting 
cut diamonds, matching and pairing all the 
fancy cut diamonds, also selecting stones 
for mountings; can furnish excellent refer- 
ence. Address ‘“H., 2650,’ care Jewelers’ 
Circular. 








WATCHMAKER, age 24, four years’ experi- 
ence, wishes to make a change September 
first; can do some jewelry and clock re- 
pairing; capable of doing salesman’s work; 
references. Address “Z., 2680,” care Jewel- 
ers’ Circular. 





WATCHMAKER, first class, all grades, go 
anywhere, American, 40 years old, single; 
you set salary or commission basis. Ad- 
dress “Watchmaker,” Riverside House, 
Bristol, New Hampshire. 


WATCHMAKER, German, settled man, mar- 
ried, wishes steady position; experienced 
in all kinds of Swiss and American 
watches. Address “A., 2618,” care Jewel- 
ers’ Circular. 








A-1 WATCHMAKER desires permanent posi- 
tion with firm appreciating better grade of 
work; have own tools: age 35; references. 
Address B. Proft, 126 West Main, Okla- 
homa City, Okla. 


WATCHMAKER, expert on all makes, at 
present employed as head watchmaker; 
good on complicated work and close tim- 
ing; sales ability; credit store experience. 
Address “X., 2676,” care Jewelers’ Circular. 








YOUNG MAN, seven years’ experience as 
watchmaker in high grade store, seeking 
permanent Chicago connection; reasonable 
salary. Address “Circular 146,” 1104 Hey- 
worth Bldg., Chicago. 


EXPERT WATCHMAKER on casing, repair- 
ing small Swiss-American watches, taking 
charge of department; last position five 
years: highest references; $50 start. Ad- 
dress “P., 2663,” care Jewelers’ Circular. 








SALESMAN, selling jobbing trade East and 
Middle West eight years, desires white 
gold or platinum mounting line for above 





trade. Address “G., 2699,” care Jewelers’ 
Circular. 

FIRST CLASS combination watchmaker, 
jeweler, engraver and stone setter; good 
references; salary $40 per week. Address 


D. E. Berryman, 2509 So. 4th St., St. Louis, 


Mo. 


DESIGNER, modeler and _ hubcutter for 
jewelry of the most modern character, 
practical for platinum or white gold, de- 








sires position. Address “F., 2708,” care 
Jewelers’ Circular. 
CAPABLE YOUNG MAN, 24, married, well 


educated, six years’ wholesale and retail 
experience, two years’ outside selling; A-1 
references. Address “T., 2732,” care Jewel- 
ers’ Circular. 





YOUNG MAN acquainted with salesmanship, 
estimating on repairs, special order work 
and exclusive window display, wishes to 
connect with a reliable concern. Address 
“B., 2703,” care Jewelers’ Circular. 


ENGLISH - AMERICAN WATCHMAKER; 
efficiency guaranteed; bracelet, chrono- 
graph, minute-repeaters, adjusting, turning 
staffs, pivoting; complete tools; tryout 
agreeable: write or wire. Crowe, 542 
Wabash Avenue, Atlanta, Ga. 


WATCHMAKER, 22 years at bench; now 
employed in charge of repair department; 
expert on all makes and sizes, also com- 
plicated work; age 35, married; New York 
or vicinity preferred. Address “W., 2675,” 
care Jewelers’ Circular. 


YOUNG MARRIED MAN, first class watch- 
maker and engraver, ten years’ experience, 
wants permanent position in small town; 
the right man for the right place; reason- 
able salary to start; good reference. Ad- 
dress “S., 2667,” care Jewelers’ Circular. 


YOUNG MAN associated in wholesale busi- 
ness for self for many years is open to 
accept position with Chicago firm either 
as city representative or house salesman; 
A-1 reference. Address “Circular, 147,” 
1104 Heyworth Bidg., Chicago. 


FIRST CLASS WATCHMAKER on fine 
American and Swiss watches, desires posi- 
tion in New York or Brooklyn; can fur- 
nish best of reference. V. Kelvel, care 
4, ee, 169 Grand St., Brooklyn, 




















SECRETARY, STENOGRAPHER, expert, 5 
years’ jewelry experience, thoroughly fa- 
miliar general office practice; capable, con- 
scientious; best references furnished. A 

1: ce 211 North Fourth St., Brooklyn, 





CORRESPONDENCE WANTED with an 
estate that wants manager or watchmaker 
to take charge of store; permanent; might 
buy; am American; store and factory ex- 
perience; references A-1; own business, 
just sold. Address “K., 2232,” care Jewel- 
ers’ Circular. 


OFFICE MANAGER, 35, Christian, mar- 
ried, seeks permanent connection with 
New York importer, wholesaler or manu- 
facturer; 16 years last position without 
security attests honesty, loyalty and con- 
scientiousness. Scheffel, 245—88th St., 
Brooklyn, N. Y. 


A-1 WATCHMAKER and clockmaker, ten 
years’ experience on all grades and sizes; 
young married man, good appearance, de- 
pendable and willing worker: now em- 
ployed but desires change; good reference; 
$50 to start. Address “R., 2666,” care 
Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 








FOREMAN, designer, platinumsmith and 
diamond setter, desires responsible execu- 
tive position with future; efficient produc- 
tion methods; manufacturer, or retail 
store; must be high class shop; excellent 
references. Address “L., 2716,” care Jewel- 
ers’ Circular. 





DESIGNER, French, up-to-date ideas in 
platinum jewelry, also gold jewelry, 
watch cases, silverware and novelties, 
desires position with reliable concern. 
Address “Q., 2488,” care Jewelers’ 
Circular. 





EXPERT WATCHMAKER wants position or 
to take charge of repair department; have 
had 17 years’ experience and learned trade 
in old country; would prefer Denver or 
vicinity; can do all kinds of watch and 
clock repairing: and am also handy at 
selling. J. L. Potter, 1458 Raleigh St., 
Denver, Colo. 





CERTIFIED WATCHMAKER, 11 years’ ex- 
perience with same employer; age 29; 
married; Protestant; no booze or tobacco; 
can do all watchwork, railroad, bracelet; 
ordinary jewelry repairing, plain engrav- 
ing; wait on trade, estimate; prefer cen- 
tral states; must change account industrial 
condition. Address “L., 2720,” care Jewel- 
ers’ Circular. 





FIRST CLASS WATCHMAKER, young man, 


age 24, neat appearance, 9 years’ experi- 
ence on all kinds and sizes of watches, for 
the past three years employed in the finest 
watch house in New York City, wishes a 
change to a better class retail store, Mid- 
dle West preferred: can take full charge 
of watch department and wait on trade. 
Address “S., 2726,’’ care Jewelers’ Circular. 





EXECUTIVE, experienced in_ every 
branch of the credit jewelry business, 
high class salesman, is open for con- 
nection as manager of store or assis- 
tant to busy executive; 20 years of 
experience; best of references. Ad- 
dress Louis Wechter, 2025 Lakeside 
Drive, Louisville, Ky. 





MAN with practical business education, ex- 


ecutive ability, initiative and producer, 
eleven years with jewelry manufacturers 
(Canada and U. S. A.), general knowledge 
factory, complete experience customis, ship- 
ping, stock-room, systematizing, purchas- 
ing, also retailing; confident could make 
good as salesman; desires responsible posi- 
tion calling for conscientious effort; must 
advance, and I can make good; best refer- 
ences. Address “N., 2723,” care Jewelers’ 
Circular. 





SALESMAN, live wire, desires to affiliate 
with responsible firm; thoroughly ex- 
perienced in all branches of the jewelry 
business; have high grade following 
throughout United States with excep- 
tion of California; prefers loose dia- 
mond or mounted line; unquestionable 
references. Address “L., 2659,” care 
Jewelers’ Circular. 





SALESMAN, very well known, established in 


all territories for years, from coast to 
coast, is available now or January Ist; 
line must be adapted for better class re- 
tailers in larger cities; prefer active dia- 
mond and mounting line; factory equipped 
for volume special order work; would con- 
sider retiring from road to assume man- 
agement of production and sales; proposi- 
tion must carry substantial arrangement 
with responsible connection. Address “A., 
2641,’ care Jewelers’ Circular. 








SALESMAN of thehighest type, with 
thorough knowledge of diamonds and 
precious stones, experienced special 
order work, capable of taking charge 
of establishment if required; opening 
salary little consideration if ability 
will bring advancement; best of refer- 
ences as to ability and integrity. Ad- 
dress “T., 2668,” care Jewelers’ Cir- 
cular. 


Lines Wanted. 


Se. a word; minimum charge, $1.25 





SALESMAN, 7 years’ experience calling on 


New York, Philadelphia, Boston jobbing 
trade, desires connection with reputable 
manufacturer of jewelry or kindred lines. 
Address “K., 2658,’’ care Jewelers’ Circular. 





NEW 


ENGLAND REPRESENTATIVE de- 
sires line of sterling hollowware, toilet 
sets and novelties, for department stores 
and jewelry trade; thoroughly acquainted 
with the trade. Address “C., 2685,” care 
Jewelers’ Circular. 


WATCHMAKER; man with importer’s ex- 
perience who understands casing as well 
as repairs; good salary, steady position; 
out of town. Address “K., 2561,” care 
Jewelers’ Circular. 





SALESMAN WANTED to represent a manu- 
facturer’s line to retail stores; one who is 
willing to invest some money in a going 
concern. Address “O., 2662,” care Jewel- 
ers‘ Circular. 





WANTED AT ONCE, first class watchmaker 
and good engraver: permanent position for 
the right man; give all particulars in first 
letter or telegram. Ray A. Collins, Oska- 
loosa, Iowa. 





SALESMAN, with established southern trade, 


manufacturers’ or import- 
lines; also American 


desires several 
ers’ non-conflicting 


FIRST CLASS WATCHMAKER and good 
engraver, able to take charge of the re- 
pair department handling railroad time 





store, jobbers and well rated jewelers trade 
and having unusual practical and technical 
knowledge of gems, precious stones and 
costume jewelry, desires real stone costume 
jewelry or allied lines. Address “Q., 2664,” 
care Jewelers’ Circular. 








Hide Lines. 


5c. a word; minimum charge, $1.25 


and Swiss watch lines. Address Raymond inspection; permanent employment; good 
Smith, 2823 Woodbrook Ave., Baltimore, opportunity. Write M. W. Davis, Las 
Md. Vegas, Nevada. 

SOUTHERN SALESMAN, with department EXPERIENCED material salesman wanted 


and to become financially interested in a 
progressive institution; full particulars 
first letter; must have good _ reference. 
Address “T., 2603,” care Jewelers’ Circu- 


lar. 





WANTED. registered optometrist in Connecti- 
cut with any one of the following side 
lines: watchmaker, engraver or jeweler, 
for permanent position in jewelry store; 
state age, salary and references. Address 
“A., 2645,” care Jewelers’ Circular. 








SALESMAN with established clientele among 


buyers of department stores, jewelry and 
gift stores in New York, New Jersey, Penn- 
sylvania and New England, to handle fine 
line of hand wrought jewelry; state ex- 
perience and references in first letter. Art 
_— Studios, 17 North State St., Chicago, 





SALESMAN, 


calling on department stores 
and jobbers from Chicago to Denver, for 
line of chromium finish pierced novelty 
jewelry; must be experienced and well 
acquainted with the trade; reply in detail 
stating past experience; excellent oppor- 
tunity, liberal commission. Address “‘J., 
2713,” care Jewelers’ Circular. 





SALESMAN, 


calling on department stores 
and jobbers in New England states, for 
line of chromium finish pierced novelty 
jewelry: must be experienced and well 
acquainted with the trade; reply in detail 
stating past experience; excellent oppor- 
tunity, liberal commission. Address ‘“H., 
2712,” care Jewelers’ Circular. 





SALESMAN; long established Eastern 


ring 
manufacturer has the Middle West terri- 
tory open for representation; up-to-date, 
popular priced, complete line of ladies’, 
gents’ and children’s rings in 10-14 and 
18K, selling direct to better retailers; pre- 
ference given to salesman who resides in 
this territory and covers small towns in 
car; commission basis. Address “J., 2572,” 
care Jewelers’ Circular. 





WANTED JEWELRY SALESMEN with 


a following among the best class of 
jewelers and department stores, to sell 
as a side line, on commission only, one 
of the best lines of cut and encrusted 
glassware in the United States; prefer 
salesmen who cover their territory in 
a machine; New York State, Middle 
West and Northwest territory now 
open; send references in first letter. 
Address “D., 2686,” care Jewelers’ 
Circular. 


Help Wanted. 


Se. a werd; minimum charge, $1.25 











WATCHMAKER., 


young man, for store in 
small Ohio city; send full particulars. 
F. D,. Ausman, St. Marys, Ohio. 





JEWELER, ENGRAVER and _stone setter: 


steady position, South; send full particu- 





lars in first letter. Address “F., 2586,” 
care Jewelers’ Circular. 

JEWELER, one who can do some stone 
setting; state salary expected, and refer- 


ences. United Mfg. Jewelers, Quincy Bldg., 
Denver, Colo. 











WANTED, first class window trimmer and 


window experi- 
salary. 


ecard writer with jewelry 
ence: splendid position and good 
Jos. Gumm, Jackson, Michigan. 





WANTED AT ONCE, watchmaker and en- 
graver; must be fast on bracelet watches 
as well as American watches; able to en- 
grave trophy cups: wire at once. Wichita 
Manufacturing Jewelry Co., Wichita, 
Kansas, 


WANTED AT ONCE, jeweler and stone set- 
ter; must be fast on repair work and 
diamond setting; able to do repairing and 





flat top diamond setting; wire at once. 
Wichita Manufacturing Jewelry Cs., 
Wichita, Kansas. 





SALESMAN to represent a high grade watch 
case and gold watch attachment manufac- 
urer; must have an entrance to the better 
class watch jobbers in New York City and 
vicinity. Address “G., 2709,” care Jewel- 
ers’ Circular. 


WANTED, FIRST CLASS WATCHMAKER 
who can manage a jewelry store: must be 
progressive; state salary and all about 
yourself in first letter; references required ; 








Chicago. Address “Circular, 148,” 1104 
Heyworth Bldg., Chicago. 
WANTED, traveling salesman, by large 


wholesale house, to sell American watches 
and diamonds, to cover New York State, 
Pennsylvania and Ohio; must have best of 
reference and following: good opportunitr 
for a live wire. Address “F., 2557,” care 
Jewelers’ Circular. 


WANTED, COMBINATION MAN who can 
do jewelry repairing, engraving, stone 
setting, clock and watch work; unless you 





can do all these no need to answer: give 
references, salary expected and other de- 
tails in first letter. T. J. Ellis & Co., Jones- 


boro, Ark. 





SALESMAN with established trade in New 
York and vicinity to sell manufacturer’s 
line of platinum mountings; unusually 
good opportunity for right person: answer 
giving experience and references: all com- 
munications confidential. Address “T., 
2734,” care Jewelers’ Circular. 





WANTED, good engraver, second watch- 
maker, a man of neat appearance and 
willing around store; permanent; good 
salary; give reference and particulars. 
W. G. Spies Co., Steubenville, Ohio. 

PERMANENT POSITION and good working 
conditions for first class all around man, 


high grade watchmaker, jeweler, engraver 
and stone setter, in healthful city of 30,- 





000; 5. railroads, highways, schools, 
churches; a good place to live. I. ‘ 
Grady, watch inspector for all roads, 


Jackson, Tenn. 





WANTED, WATCHMAKER, registered pre- 
ferred, must be expert workman; prefer 
man who can do some engraving and stone 
setting; will pay from $45 to $60 per week 
if you can show results; recent death of 
watchmaker with us 17 years is reason for 
this advertisement. Dan S. Park & Co., 
Cheyenne, Wyoming. 











(Special Notices continued on page 108) 
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HELP WANTED—Continued 

















WATCHMAKER WANTED for watch shop; 
steady position to good man; if you want 
work answer this ad; no floaters wanted. 
Leon B. Wilson, Ariel Bldg., Erie, Pa. 








MANUFACTURER of high grade mountings, 
emblems, wedding rings, etc., is desirous 
of an experienced salesman on a commis- 
sion basis; Indiana and Michigan territory : 
must be a hustler and able to produce; 
state age, experience and where in the past 
employed. Address “M., 2672,’ care Jewel- 
ers’ Circular. 


TRAVELING SALESMAN to sell line loose 
diamonds and highest class platinum and 
diamond mounted jewelry and mountings; 
experience in this class of merchandise es- 
sential together with broad acquaintance- 
ship; an unusual opportunity for the right 
man: full details in first letter. Address 
“E., 2687,” care Jewelers’ Circular. 


JEWELRY FACTORY MANAGER wanted 
for small shop in Tulsa, Oklahoma; 
must understand making new work in 
gold and platinum, and also repair 
work, and manage about 12 bench 
jewelers; excellent position for capa- 
ble man. Telephone Market 3812, 
Newark, New Jersey. 

WATCHMAKER WANTED, A-1 mechanic on 
high grade Swiss watches, for Southwest; 
permanent position, 8 hour day; must be 
neat appearing and understand the giving 
of estimates on repairing if necessary; 
give full details in first letter as to ex- 
perience, giving references, also age, and 
state salary expected. Address “E., 2620, 
care Jewelers’ Circular. 

EUROPEAN FIRM with office in Bom- 
bay, importing sapphires, emeralds, 
specimen and commercial goods, A-l 
Zircons, Chinese jade, etc., also deal- 
ing in best French cut calibre stones, 
seeks agents or representatives for the 
States; A-l references, highest in- 
tegrity and thorough experience es- 
sential; full particulars in first letter 
required. Address “Y., 2678,” care 
Jewelers’ Circular. 

TRAVELING SALESMAN who has follow- 
ing among the retail jewelers in New York 
State and northeastern Pennsylvania to 
carry a line of American watches and a 
general line of jewelry; must be experi- 
enced and able to furnish good reference ; 
when answering state by whom last em- 
ployed, also whether you worked on salary 
or commission, also state approximate 


amount of business done last year. Ad- 
dress “M., 2721,’ care Jewelers’ Circular. 




















JEWELRY EXECUTIVE; this position 
requires the services of a high type 
man, one who is capable of taking 
complete charge of all details regard- 
ing complete management and sales 
promotion of a jewelry department in 
a large retail credit department store; 
applicant must furnish first class ref- 
erence for the past ten years from pro- 
gressive employers; a first class propo- 
sition for the type of man required for 
this position. Address “K., 2714,” 


eare Jewelers’ Circular. 








For Pale. 


Stores, Stocks and Businesses 
Se. a word; minimum charge, $1.25 





JEWELRY STORE in rapidly developing 
section of Bronx: good home trade; excel- 
lent for watchmaker; price $1,500. Ad- 
dress 


“R., 2727,” care Jewelers’ Circular. 








JEWELRY STORE IN BRONX, well lo- 
cated; stock optional; rare opportunity for 
watchmaker ; just the time to get a store. 
Address “Q., 2728,’’ care Jewelers’ Circular. 





ESTABLISHED instalment business in city 
of 1,000,000 population ; over 7000 open and 
closed accounts; excellent opportunity for 
right parties. Address “D., 1721,” care 
Jewelers’ Circular. 





FOR SALE, 12 years established, watch re- 








pairing for the trade, downtown New 
York; $100 down, balance reasonable 
terms. Address “K., 2705,” care Jewelers’ 
Circular. 

ONLY JEWELRY STORE in county seat of 
5000 in eastern Ohio; fine proposition; ex- 
cellent repair trade; 27 years in same loca- 
tion. Address “K., 2736,” care Jewelers’ 
Circular. 

ESTABLISHED and well located jewelry 
store for sale, Bergen County, New Jer- 


sey: up to date stock, good repair trade, 
low overhead; wonderful opportunity. Ad- 
dress “E., 2707,” care Jewelers’ Circular 





FOR SALE, well established jewelry and 
gift shop, location northern Indiana; no 
competition; stock and fixtures about 


$4,000: plentv of repair work ; approximate 
volume $9,000 per year. Address “M., 
2660,” care Jewelers’ Circular. 


JEWELRY STORE in prominent, busy loca- 





tion New York City, large watch and 
jewelry repairing trade, beautifully fur- 


nished, for sale; will arrange reasonable 
terms; only responsible party; no agents 
or auctioneers. Address “K., 2718,” care 
Jewelers’ Circular. 


JEWELRY STORE, beautiful fixtures, com- 
pletely equipped. established 10 years, in- 
dustrial town 15,000, suburb of Philadel- 
phia; fine repair trade; excellent oppor- 
tunity for a cash or credit jeweler ; requires 
small investment. Address ‘‘A., 2681,’ care 
Jewelers’ Circular. 


75C ON THE DOLLAR for established 
jewelry store; $20,000 new stock; fixtures 
gratis; industrial manufacturing city, 150,- 
000 population, state of Florida: best loca- 
tion; store showing good profit: owner en- 
gaging in other business; terms eighty per 
cent cash: no dealers. Address “O., 2724,” 
care Jewelers’ Circular. 


BEST BUY IN SO. CALIFORNIA! only 
jewelry store in live town close to Holly- 
wood, and $500 equity in new 4-room fur- 
nished home (bal. due on home, $30 mo.) : 
store rent $25 mo.: lots of repairs; good 
climate for lung sufferer: good reason for 
selling: write or wire for details. lL. T 
Brown, Reseda, Calif. 


ON ACCOUNT OF SICKNESS I will sell my 
entire jewelry and optical business, includ- 
ing all optical machinery, etc., at a sacri- 
fice; located in the best money city in the 
South; low rent; very little competition: 
fine opportunity for good combination man: 
good paying trade established. Address 
Tilton Lynch Jewelry Co., 7633 1st Ave., 
Birmingham, Ala. 
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Business Opportunities. 
5e. a word; minimum charge, $1.25 








MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J, A. 
— 415 Swetland Building, Cleveland, 

io. 


DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 


DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more, 
B. Wolff & Co., 156 E. 42nd St., New York. 


PARTNER WANTED, for business expan- 
sion, by manufacturer of high grade wed- 
ding rings; must have capital and be good 
inside or outside man. Address “E., 2585,” 
care Jewelers’ Circular. 


INTERESTED IN BUYING | established 
jewelry store with stock in Greater New 
York or Jersey. What have you? Ad- 
dress Zeller, 285 Prospect Pl., Brooklyn, 
N. Z. 

















HAVE CASH BUYERS for your jewelry 
stock, or can sell out your surplus stock 
using modern methods: all correspondence 
held strictly confidential. E. Berg, 5 S. 
Wabash Ave., Chicago. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 
Boston, Mass. 








PARTNER WANTED for a jewelry trade 
shop and wholesale and importing busi- 
ness; must be jeweler or watchmaker or 
salesman: doing excellent business; must 
have $3,000 cash. Box 451, Wichita, 
Kansas. 


HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich. Room 516, 387 
Washington St., Boston, Mass. 


HIGHDPST CASH PRICHS PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail; national 
bank references: ail business strictly con- 
fidenfial. Emil Noel, 39 BH. Madison 8&t., 
Chicago, IIl. 


WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you person- 
ally at our own expense and give you 
bona fide cash offer; best references. 
Colmes Brothers, 11 Beacon St., Bos- 
ton, Mass. 




















For Sale. 


Tools, Equipments, Merchandise 
Se. a word; minimum charge, $1.25 








SAFES LIKE NEW CHEAP. Krasilov- 
sky, 216 Centre St. Canal 0822. 


FOR SALE, Gaunier’s Modern Horology: 
an English edition for $35, and a French 
edition for $25. Address “A., 2737,” care 
Jewelers’ Circular. 


SAFES, new and used, cheap. Acme, 44 
West 29th St., New York. Lacka- 
wanna 3305. 


SALESMEN’S 1924 Dodge coupe automobile 
with steel back for six grips; very reason- 
able. Call Harris Corman, bet 10 and 12 
a. m., Longacre 4060, New York. 














ARD YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. an a & Co., 658 
Broadway, New York, established 1889, 


QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or 7 eee of it; check by 
return mail; shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, IIl. 


DIAMOND BUYER with long experience in 
European markets wishes to invest $15,000 
in going diamond concern; would go to the 
new cutting market in South Africa and 
make shipments to America: wonderful 
opportunity to the right concern. Address 
“J., 2657,” care Jewelers’ Circular. 











SHOW CASES, WALL CASES, electric light 
fixtures, suitable for equipping a first class 
ewelry store or show room; will sell for 

3.500; cost $18,000. Address Le Count 
& Sims, 9-11 Maiden Lane, New York. 


OAK JEWELRY STORE FIXTURES;; five 
floor cases. two wall: cash register, gold 
rolls, partition regulator, chronometer : write 
oe gee, description. E. A. Heath, Olean, 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 








Chicago, II. 
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BUSINESS OPPORTUNITIES—Cont. 








ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, IIl. 


DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
= Bros., 333 Washington St., Boston, 

ss. 


Wanted to Purchase. 


5e. a word; minimum charge, $1.25 

















WANTED TO BUY, four or more jewelers 
wall and show cases to match, must be 
modern and good condition; also jewelers 
safe; mention number of pieces, condition 
and price in first letter. Address ‘“M., 
2564,”’ care Jewelers’ Circular. 


Watch Work for the Trade. 


a word; minimum charge, $1.25 




















THE FACTORY P. TIECHE, watch repair 
department, 93-95 Nassau St., New York, 
N. Y., will take care of all your watch 
repairs; furnishing new parts, new dials, 
new works, new cases; work guaranteed; 
free estimates: mail order special service. 


SATISFACTORY SERVICE; fine and accu- 
rate watch repairing, small or complicated ; 
new parts made for any make watch; high- 
est references. M. Aschendorf, expert me- 
chanical watchmaker, 65 Nassau St., New 
York. Cortland 4665. 


Special Order Work and 
Repairs for the Trade. 


Se. a word; minimum charge, $1.25 

















GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work; send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
609 Fifth Ave.. New York. 


| 











BAGS of all descriptions, whether leather | 


or beaded, repaired, relined or duplicated 
at moderate prices: prompt service. Schultz 


& Mark, 55 East Washington St., Chicago, py) 
Co Let. | gl 
5c. a word; minimum charge, $1.25 


JEWELRY STORE FOR RENT; modern | RE 
fixtures: good opening for a first class | 
watchmaker. G. S. Blum, 109 Broadway, M IN Rl NG 
South Amboy, N. J. 














OFFICE SPACE or bench room for rent; 

excellent light, 3 windows, suitable for $2.00 Per Dozen 
dealer, watchmaker, setter, jeweler; $35 e ° e ° 
month. Room 1202, 64 W.’ 48th St., New We invite comparison with any 
York. 


other spring sold at this price. 


os ao 
(VS, PCC 
FOR RENT, very suitable office, good QUALITY 
light, completely furnished with finest fix- RK 
tures; low rent: 48 W. 48th St. For in- AIN PRINGS 
formation apply to J. L. Kaufman, 21 . 
W. 46th St.. New York. 

‘ Concavo-convex (cross-curved ) 
in outer end. 


HMiscellaneous. _ Ima class by themselves 
Se. a word; minimum charge, $1.25 | If you are looking for a more flexible 


| spring than you have been able to obtain 
WATCHMAKERS, increase your ability | heretofore, then try our INSPECTOR quali- 
through the highly recommended books; | t¥Y:, They cost more than ordinary springs, 
“Rules and Practice for Adjusting | but you will have no occasion to change a 
Watches,” and “Practical Balance and | SPring on account of setting if these springs 
Hairspring Work’: circulars on request. are used. 
Walter Kleinlein, Waltham, Mass. $3.00 per dozen for American and $2.50 per 
dozen for Swiss Bracelet watches. 


Manufactured in U. S. A. by 


Sandvik Watch Spring Co., Ine. 


W Will B | 88-J Park Place, New York, N. Y. 
e L uy-- Mainspring list and samples of either brand 





DESIRABLE PRIVATE OFFICE, north 
light, to let; suitable for engraver, de- | 
signer, watchmaker, cutter, diamond dealer ; 
reasonable rent. Room 1005, 62 W. 47th 
St., New York. 



































on request. 





your entire business or part 
of your stock and also estates, 


So Fill Your Wants 


bought out some of the larg- 








est concerns throughout the 

Uni ol Stat “os nl an nd mee BY TELLING THEM 
cantile references 0 ie For 5 cents a word you can solve many 
est character; it will be to | of your problems—obtain help, sell your 
your advantage to communi- store, sell your stock, rent your store or 


cate with us. 


BROOKLYN 
PURCHASING SYNDICATE 
FRANK WALKER, PROPRIETOR 


space, obtain a partner, get capital, buy 
stock or tools — everything needing pub- 
licity. 


Advertise Here on These Pages 

















610 Broadway Brooklyn, N. Y. | Tue Jewevers’ Circutar reaches the peo- 
32 Years at the Same Address | | ple you like to do business with. 
LTA NRE RIE I | ~ 














OVERLAYS—SHELLS 
KLASS @ Co. 


HOTEL VICTORIA q 


Newbury at Dartmouth Street 
Copley Square, Boston, Mass. 




















race 8.84 Patina ing waste nin “Petal 0. Bae Quiet, refined and homelike. In the heart 
oe i Tel ioe sie New_York of the Back Bay. Telephone in every suite. 
(Rates $2.50 per day and upwards.) The 
PRACTICAL COURSE IN ADJUSTING Victoria has been noted for many years for 
its unexcelled cuisine. Its Restaurant and 

Price $1.50 


JEWELERS PUBLISHING CORPORATION, 
289 West 39th S., New York LOUIS P. LaFRANCHE, Proprietor 





Grill are features unique in themselves. 
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The 


Jewelers’ Circular 


BUYERS’ 
DIRECTORY 


of the 


Manufacturers, 
Importers and 
Jobbers 


Jewe Ir y and 
Kindred Trades 


A Handy Classified List for Desk 
and Pocket 


price 91.00 


COPYRIGHT 1928, BY 
Jewelers Publishing Corporation 
239 West 39th Street 
New York 





THE JEWELERS’ CIRCULAR 





JUST ISSUED 


1929-30 Edition 





The Jewelers’ Circular 


Buyers Directory 





Useful to Buyers and as a Trade 
Directory of the Jewelry and Allied 
Lines, listing the names and addresses 
of Manufacturers, Wholesalers and 
Importers. 


A trade directory of 332 pages, 
size 3 x 6% inches, classified as to 
products and alphabetically arranged 
as to cities and names and includes 
the advertisements of manufacturers, 
wholesalers and importers specializing 
in various lines. 
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CONTENTS 
Goods. Gold and a Jewelry, Rin 
Art Pottery, Glass, etc., Imitation sn Diamond Good Seales and Balances, 
Assayers, Refiners, ete., Imitation Stones and i Pearls, Show Cases and Fixtures, 
Auctioneers, ewelry, laneous, Silver Deposit Ware, 
a. Cases, Cards and Trays ewelry, faa ver Novelties and Jewelry 
Designing, Silver Plated Ware 
ewelry Repairing, Special Work for "the Trade, 


Guus "and Glass Decorators, 
China, Glass and Earthenware Goods, 
Clocks and Cleck Bronzes, 

Cut Glassware, 

Diamond Importers and Cutters, 
Ecclesiastical Goods, 

Emblems, Badges and Metals, 
Enamelers, | 

Engine Turning, 

Engraving, 

Fountain Pens, 

Gifts other than jewelry 


Marine Chronometers. 

Miscellaneous Jewelry, 

Novelties, 

Pearls, 

Plating Avpligncee and Supplies, 

Plating 

Platinum Jewelry 

Polishing and Bafiing Machinery, 

Precious and Semi-Precious 
Stones and Pearls, 


Price One Dollar 


Postage Paid 


JEWELERS PUBLISHING CORPORATION 


239 West 39th Street 


Special Order Work, 

Sterling Silverware, 

Supplies, Materials’ and Tools, 
Tortoise Shell Goods, 

Trade Schools, 

Umbrellas, Canes and Riding Crops, 
Watches 

Watch Case Repairing, 
Watch Cases, 

Watch Importers, 

Watch Repairing, eta. 


New York City 
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IN CUBA! 


From the “JEWELERS CIRCULAR,” April 4, 1929. 


James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, 
New York, while conducting a stock reduction sale for 
L. H. Rowe, Daytona Beach, Fla., was recently called to 
Havana, Cuba, to sell the art collection belonging to 
Francis Faurez, a prominent sugar planter. Despite the 
fact that two-thirds of Mr. Hands audience spoke only 
Spanish the sale was a success. He had interpreters on the 
floor to assist him with the sale. 


After disposing of this collection, Mr. Hand returned 
to New York, and last Tuesday night left for Ottawa, Can. 
to sell out the stock of C. A. Olmstead & Sons, in business 
in that place for many years. 





with an International Reputation! 


The Auctioneer 


Sales Conducted Wherever the English Language Is 
Spoken! 


THE FAME of the “Hand Auction” has gone beyond the confines of 
the United States and foreign jewelers are availing themselves of the 
services of James L. Hand and Chas. J. Wilbur. We will later an- 
nounce the first American Jewelry Auctioneers to sell in London! You 
may have the names of more than one hundred representative American 


CIRCULAR 








“‘America’s Leading 
Jewelry Auctioneer” 


JAMES L. HAND 


14 Maiden Lane New York 


Telephone Cortland 6496 
Cable Address: “Handsale—New York” 











| 











Jewelers that have availed themselves of Hand Auction Service! The stocks of fifty of these aggregate over 
FIVE MILLION DOLLARS! Genuine References from Banks, Trust Co.s, Executors, Receivers, Lawyers, 
Judges, Manufacturers, and members of the National Jewelers Board of Trade. 


EVERY SALE IS CONDUCTED BY JAMES L. HAND IN PERSON 
and CHAS. J. WILBUR, His Talented Partner 





Investigate the record, the char- 
acter, the financial responsibility 


of the man to whom you entrust Barristers. Solicitors 


To James L. Hand, Esq. 
Auctioneer, 
New York, U. S. A. 


Dear Mr. Hand: 


not only your stock, but your rep- 


utation as well. 


Be sure he is the kind of man 


IN CANADA! 


EWART, SCOTT, KELLEY & KELLEY, 


114 Metcalf St., 
Ottawa, Canada 








you wish behind your counter, 
the type you can safely introduce 
to your friends and customers— 
one to whom you can trust your 


reputation and business welfare. 


Send today for the Hand book 
on auctions. It’s yours for the 


asking. 





For the past few weeks, you have been conducting for clients of mine 
an auction sale of a jewelry stock in this city. 


I do not wish to let this opportunity pass without conveying my 
clients’ appreciation of the manner in which you have handled this sale. 
Throughout you have looked after their interests and your dealings 
both with themselves and with the public have been fair and above 
reproach. 

You are at liberty at any time to refer to me any enquiries from 
prospective clients in this district. I shall be only too glad to advise 
such people of the manner in which you have conducted this sale in 
Ottawa. 


With best wishes to both yourself and Mr. Wilbur, 
LEE A. KELLEY. 
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Y U.B.P. Publications Broadly 
Cover the Following Indus- 
tries and Trades 


Metal Trades 
The Iron Age 


Hardware Trade 
Hardware Age 
Hardware Age Catalog 
Textile 
Dry Goods Economist 
National Dry Goods Reporter 
and Drygoodsman 
National Dry Goods Reporter 
Shoes Wholesale 


Boot & Shoe Recorder 
Jewelry & Optical 


Jewelers Circular 
Optical Journal 
Jewelers Circular Buyers Direc- 


Automotive tory 


Automotive Industries 
Automobile Trade Journal and 
Motor Age 

Motor World Wholesale 
Commercial Car Journal and 
Operation & Maintenance 
Automotive Industrial Red Book 
Chilton Catalog & Directory 
Chilton Aero Directory and 
Oil Catalog 
Oil Field Engineering 
Petroleum Register 
Allen’s Superintendents Hand 
Toys Book 
Toy World 
Plumbing © Heating 
Sanitary & Heating Age 
Warehousing 
Distribution & Warehousing 







Insurance 
The Spectator 







HARDWARE and 
METAL DIVISION 





Controlled by the 


United Business Publishers, Inc. 
239 West 39th Street New York City 


OFFICERS: 
A. C. Pearson, Chairman C. A. Musselman, Vice-Pres. 
F. J. Frank, Pres. Arnold L. Davis, Sec’y F. C. Stevens, Treas. 
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Editorial 
Excellence 


Has Made Leaders 
of THE IRON AGE and Hardware 


Publications 
THE IRON AGE For almost 75 years The Iron Age 


has united the manufacturers of things made of metal 
by covering the processes, materials and machinery of 
fabrication—and thus has provided a_ broad-gaged 
medium for marketing all the materials and equipment 
used in metal trades manufacture. 


HARDWARE AGB is the recognized dominant busi- 
ness paper of the hardware trade. For three-quarters 
of a century it has recorded the achievements, fore- 
casted the changes, and cooperated in the successes of 
hardware merchandising. Through the intimacy of its 
editorial contact, and its thorough penetration into the 
fabric of the trade, Hardware Age assures a most favor- 
able and receptive hearing for the advertising messages 
of manufacturers. 


HARDWARE AGE CATALOG puts at the 


finger tips of 15,000 Hardware Buyers the names, ad- 
dresses and trade nameés of more than 16,000 manufac- 
turers of hardware and allied products, representing 
over 60,000 items sold through hardware channels. It 
also includes 250 pages of illustrated catalog buying 
information, 


EACH PUBLICATION is supreme in its function 


through the breadth of editorial experience behind it, 
the soundness of its direction and the calibre of its staff. 


IRON AGE PUBLISHING CO. 


239 West 39th St. New York City 
Controlled by the 
United Business Publishers, Inc. 
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Pearson, Chairman 
Frank, Pres. 


HARDWARE ond 
METAL DIVISION 


Controlled by the 


United Business Publishers, Inc. 
239 West 39th Street 


Arnold L. Davis, Sec’y 


U.B.P. Publications Broadly 
Cover the Following Indus- 
tries and Trades 


Metal Trades 
The Iron Age 


Hardware Trade 
Hardware Age 
Hardware Age Catalog 
Textile 
Dry Goods Economist 
National Dry Goods Reporter 
and Drygoodsman 
National Dry Goods Reporter 
Shoes Wholesale 


Boot & Shoe Recorder 
Jewelry & Optical 


Jewelers Circular 
Optical Journal 
Jewelers Circular Buyers Direc- 


Automotive sory 


Automotive Industries 
Automobile Trade Journal and 
Motor Age 

Motor World Wholesale 
Commercial Car Journal and 
Operation & Maintenance 
Automotive Industrial Red Book 
Chilton Catalog & Directory 
Chilton Aero Directory and 
Oil Catalog 
Oil Field Engineering 
Petroleum Register 
Allen’s Superintendents Hand 
Toys Book 
Toy World 
Plumbing © Heating 
Sanitary & Heating Age 
Warehousing 
Distribution & Warehousing 
Insurance 
The Spectator 


New York City 


C. A. Musselman, Vice-Pres. 
F. C. Stevens, Treas. 


OFFICERS: 
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Publications 


THE IRON AGE For almost 75 years The Iron Age 


has united the manufacturers of things made of metal 
by covering the processes, materials and machinery of 
fabrication—and thus has provided a_ broad-gaged 
medium for marketing all the materials and equipment 
used in metal trades manufacture. 


HARDWARE AGE is the recognized dominant busi- 


ness paper of the hardware trade. For three-quarters 
of a century it has recorded the achievements, fore- 
casted the changes, and cooperated in the successes of 
hardware merchandising. Through the intimacy of its 
editorial contact, and its thorough penetration into the 
fabric of the trade, Hardware Age assures a most favor- 
able and receptive hearing for the advertising messages 
of manufacturers. 


HARDWARE AGE CATALOG puts at the 


finger tips of 15,000 Hardware Buyers the names, ad- 
dresses and trade namés of more than 16,000 manufac- 
turers of hardware and allied products, representing 
over 60,000 items sold through hardware channels. It 
also includes 250 pages of illustrated catalog buying 
information. 


EACH PUBLICATION is supreme in its function 


through the breadth of editorial experience behind it, 
the soundness of its direction and the calibre of its staff. 


IRON AGE PUBLISHING CO. 


239 West 39th St. New York City 





Controlled by the 
United Business Publishers, Inc. 
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years’ selling jewelry at auction. 


to us you retire with cash in 
CINCINNATI, 


W. H. Ratford, Tuscaloosa, Ala., 2 sales. 
B. Jacobs, Minneapolis, Minn. 


Kleins Jewelry Co., Quincy, tl. 

Whittier Jewelry Co., Harlan, Ky. 

A. Seidenstecker, Hamilton, "Ohio, 2 sales. 
aa Waukegan, Ill. 

Jas. Godwin, Dalton, G 

Muihotiand Silver Co., pa Ti. 
Henry Thew, Lima, Ohio. 
Frank Ausman, St. Mary’s, Ohio. 
H. J. Thoendel, Chicago, Til. 
J. EH. Nichols, Chicago, IIL, 
Kurzon Bros., Youngstown, ‘Ohio. 
Kemnitz & Wilson, Chicago, Ill, 2 
Fordstrom Jewelry Co., Chicago, ‘nl. 
John Bauer Jewelry Co., Zanesville, Ohio. 
Gibson Brothers, Middlesboro, Ky. 


sales. 


Garland Jewelry Company, Grafton, W. 


Leading Jewelry Auctioneers of America 


— WHAT WE WILL DO FOR YOU — 


In a dignified businesslike way we convert your surplus and old stock inte cash 
and leave your store with an added prestige for the future. selling 
are scientific, dignified, business methods developed over a period of nearly 17 


Our methods 


If you wish to retire we will buy your entire stock for cash. 
Our enormous outlet for merchandise and financial resources enable us to 
cash for your business regardless ry size. No deferred payments—when you seil 


pay 


REFERENCES: THE PEARL MARKET BANK & TRUST CO., 
OHIO, OR ANY 


4 FEW OF THE SALES WE HAVE SUCCESSFULLY CONDUCTED 


MERCANTILE AGENCY 


L. Huber & Son, Louisville, Ky. 
Siberts Jewelry Co., Waterloo, Ia. 
McDonald Jewelry Co., Wa ~.ara Ohio. 


e & Hoppe, Chicago, Ill., 5 sales. Stanley L. Kerr, Havre, 
David Roths Sons, Louisville, K Hess & Co., El ti. 
Art & Rubin, Canton, Ohio L. Becker, ‘Whiting, ind. 
M. Z. Holland, Chicago, Ill A. J. Renfort, Forest Park, Ill. 
8. Skuller, Lexington, . F. Smith, Cincinnati, Ohio. 
Heil McClimans, Peoria, Il. Tiffany Jewelry o. Cincinnati, 
Welte & Wieting, Peoria, Ill, 2 sales. Haltons Jewelry Co., Ranger, Tex. 
Southwestern Jewelry Co., Eldorado, Kans. Shains Jewelry Co., Wichita Falls, Tex. 


Woods Jewelry Co., Breckenridge, Tex. 
Layman Estate, Dayton, Ohio. 

A. L. Hamblin, Buchanan, Mich. 

Spero Jewelry Co., Chicago, Il. 

Simon Jewelry Co., E. Chicago, Ill. 
Webber & Turnell, Danville, Ti. 

W. J. Fuerman, Bradford, Pa. 

Davis Jewelry Co., Lewistown, Pa. 


Nystrom Jewelry Co., Chicage, 11 


Philip Kohn Jewelry Company, Lime, Ohio. 


The McCormick Jewelry Co., Beckley, W. Va. H. L. Pearson, Elmwood, Ohio. 
Schinke Brothers, Dayton, Ohio. Max Spear aw | Company, Chicago, Ill, 8 sales. 
Rosenthal Jewelry Company, Montgomery, aw Va. H. J. Thoendel & Son, Forest 


‘ark, Il. 
Austin Jewelry Company, North Platte, Nebr. 


Safeguarding the Jeweler Has Always 
Been Our Policy and to This We 
Attribute Our Success 

S. SIEGEL, President 


S. SIEGEL & CO., INC. 


Wholesale Jewelers, Auctioneers and Appraisers 


Keith Theater Building 
Phones: Main 2223 and 2224 


Cable Address: 
“Siegelco” 


CINCINNATI, OHIO 











Demuth Glass Mfg. Co. 


Manufacturers of 


B. ROEDE & SONS 


PLATINUMSMITHS 
SPECIAL ORDER WORK FOR OVER 45 YEARS 








89-97 RNorth 11th St. 


Glass-Shades 


142 FULTON STREET 


THAT’S ALL 
NEW YORK 








for 


Figures, Clocks and 
Taxidermists. 


Brooklpn, N. V. 





™Protection Ring Guard 


For thin rings get our num- 
ber ©. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York 





Pet. Mag 36, 1996 











““Baguette-Like’ 
Patented U. 8. A. 
A ring that will mount 

round stenes appear square. 





Platinum ond White Gold Shells 








SAMUEL STERN 


71 Nassau St., New York 
"Phone Cortland 4346 


Meonufactures Fine Platinum 
Jewelry—Apecial Order Work. 











“Changeable Ring” 
Patented U. 8. A 


PRACTICAL COURSE IN 


ADJUSTING 





Price $1.50 


JEWELERS PUBLISHING CORPORATION, 


239 West 39th St., New York 

















ELK TEETH 


Genuine, natural, unmounted, all sizes, plain and 
high class, including the small Eurepean Elk teeth. 
PRECIOUS AND SEMI-PRECIOUS STONES, all first 
class, and all leading kinds fer jewelry setting. 
Large stock, right prices. Unout gem material,— 
Amethyst, Topaz, Garnet, etc. Semi-Precious is 
slices. Real Stone Necklaces in variety, cut faceted. 
Low priced. Lion and Tiger claws. Jobber to the 
trade. Sent on selection. Send for descriptive cata- 
log—free. My 48rd Year. 


L.W. STILWELL, Deadwood, S.D. 





Learn Watchmaking 


and become independent. 
a position. 
catalog. 


St. Louis Watchmaking School 
Dept. 6 


We help you secure 
Easy to learn. Send for free 


St. Louis Mo. 
Under the same management since 1886 










































>» &£ & FF S&S 


LEADERS } a DRESSER SILVER 





1929 without acquainting yourself with the newest creations in 





Wallace Sterling Dresser Silver. 


A new, beautifully illustrated catalog, just off the press, presents 
these latest designs along 
with those earlier Wallace 
Dresser Sets which already 
have established themselves 


as enduring classics of the 





silversmith’s art. This book 
will open your eyes to a wide 
field of unusual profit pos- 
sibilities through the excep- 
tionally strong sales appeal 


of these beautiful sets. 


Write for your copy now 
while you are planning your 
Dresser Silver stock. It will 
be sent without obligating 


you in any way. 





R. WALLACE & SONS MFG. CO., 
Silversmiths —Wallingford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 
in Silver Plate; Early American reproductions in Pewter . . . . . « «© + «© «© @ « Founded in 1835. 
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1. Four 3=Pe. 
Display, se 










3. Bent Baby 





Bent Baby § 


Ds 
er wert: Be 6. Bent Baby Spoon and Cup Sect . . Each $5.00 
a Child’s C MEA 6 6 cada 3x Re? eS .Each $4.00 


one of Com 


COMA 





Times Every ay 


1 Deauville, 1 Paul Revere, 1 Grosvenor ance 


4. Bent Baby Spoon, Cup and Porringer Set 


~ , 7 T ° ry ° 
Items 3, 4,5, 6 and 7 are obtainable in any 
























HE DOCTOR steps up to a waiting father and says, 

“Everything's O. K. It’s a fine boy”... or... “girl”. 

6000 times every 24 hours in this country, a new customer 
for the jewelers. For everybodylikes to welcome these newcomers 
with a rerware. And everybody likes to repeat each year on 
birthdays and holidays until they’re quite grown up. 

Every one of those 6000 youngsters has doting grand-=parents, 

proud uncles, adoring aunties, god=parents, Mother’s close 

friends, Dad’s business associates —a whole host of sift buyers, 

Are you able to attract their trade? 

To deserve and develop A reputation as the Baby and Child 

Gift | Jeadquarters of your community, you must — 

Li arry adequate stocks of attractive silts for youngsters. 

2. Feature such gifts in displays. 

3. Group your child silt stock, so it assumes importance in your 
customers’ estimation and with your clerks. 

4, Advertise your store as specialists in “What=to=give=the= 


IL 4/ 
young=folks. 


Child’s Sets (Flat Knife) in Trunk 
+t in carton. Each carton contains | | fed! 


and listed on this page you 


1 PatricianeModerne ...... . . Set $3.00 Mind 

2. Eight Bent Baby Spoons in Hat Box Display, will find seven items {rom the 
setincarton.Lachcartoncontains2 Deauville, Community line that will be 
2 Paul Revere,2 Grosvenor, 1 Birdof P aradise leaders for you. 

and 1 Patrician=Moderne . . . . Each $1.00 


Spoon, Cup, Bowl and Plate Set. t 
Each $1 4.00 


‘ 
3) 
4A h$ Y.00 


genset id Porringer Se etEach$5.00 





, : T oa ae . 
munity’s five beautiful Qesigris. 


AUNITY PLATE 

















